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38 
LEO THE LIONIZED: 
DiCaprio didn’t get an 
Oscar nod, but he’s still 
luring Jitanie passengers 


NEWS & NOTES 


8 Not a Perfect Score CBS coverage of the Winter Olympics was far 
from golden; can NBC do better in Sydney in 2000?...A successor to the National Debt 
Clock: Titanic’s cottage industry just keeps raking it in...Hot Sheet...Flashes ...Monitor. 


ON THE COVER: 20 Staking a Glaim A butt-kicking babe, lots of 
Sarah Michelle Gellar 1 fy fr the surprising ascent of 
photographed for EW by horny teenagers, and one footy trog—the surprising ascent 0 


Buffy the Vampire Slayer, Dawson's Creek, and a little network 
called The WB. BY A.J. JACOBS 
30 Mr. Smithee Goes to Hollywood An 


exclusive account of how the snakebitten Tinseltown satire An Alan 
Smithee Film made it into theaters. BY JOE ESZTERHAS 


Norman Jean Roy in Los 
Angeles, Feb. 16, 1998 


38 Was Leonardo Robbed? Legions of fans 


ENTERTAINMENT WEEKLY . 

(www.ew.com) posts (including Siskel and Ebert) seem to think so, but DiCaprio’s Oscar 
exclusive articlesonthe | snub hasn’t hurt his per-movie paycheck. BY ANITA M. BUSCH 
Web, including reviews, 


polls, audio interviews, 
and daily news. Plus: 

Interactive features for 

magazine subscribers. 


40 Boogie Knight Good times and bum times, he’s 
seen ‘em all. Oscar front-runner Burt Reynolds on his new career 
and his old movies. BY REBECCA ASCHER-WALSH 
TY-TANIC: 
Challenge the Oscar 


picks in Ty Burr’s 
Hot Button. 


44 Party Machine Grab those Kleenex boxes, 
twentysomethings, as Party of Five’s exec producers unveil a new 
coming-of-age series, Significant Others. BY DAN SNIERSON 
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REVIEWS 


52 MOVIES 

OWEN GLEIBERMAN on The Big 
Lebowski; also Dark City, Mrs. Dal- 
loway, The Real Blonde, and Krip- 
pendorf’s Tribe. PLUS: Reel World. 


60 TELEVISION 

KEN TUCKER on Breaking the 
Magician’s Code #2; also war (or no 
war) on TV. PLUS: 7 Stupid Questions 
for the Masked Magician; On the 
Air; Remote Patrol; What to Watch. 


72 BOOKS 

STEVE DALY on Larry Gelbart’s 
Laughing Matters. PLUS: Between 
the Lines; suggestions for period 
versions of recent best-sellers. 


77 MUSIC 

DAVID BROWNE on Madonna's hay 
of Light. PLUS: 10 Stupid Questions 
for The Wedding Singer's aged rap- 
per; Janet Jackson=Sideshow Bob. 


83 VIDEO 

TY BURR on The Full Monty and 
other recent British films nomi- 
nated for Best Picture. PLUS: David 
Geffen yanks Little Shop of Horrors. 
88 MULTIMEDIA 


ALEXANDRA JACOBS on egrrrl- 
friendly Web books; a lyric-al site. 


DEPARTMENTS 


16 SCENE Who jammed into 
the Rolling Stones’ gig in Vegas and 
the APLA gala in Los Angeles? 


18 STYLE Calvin Klein’s new 
ads sure seem upbeat and whole- 
some, but are they? 

4 MAIL 

Praise for our Titanic cover story; 
readers agree that Howard Stern is 
a ringer for Paula Jones. 


92 ENCORE 

March 10, 1969: The sexy, controver- 
sial Swedish film J Am Curious 
(Yellow) opens in America. 
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The Unsinkable 


I ALMOST SHRIEKED 
when I saw the cover of 
your Feb. 6 issue (#417). 
Leonardo DiCaprio is awe- 
some, and I’m not just talk- 
ing about his looks. Even 
though he didn’t win a 
Golden Globe and wasn’t 
nominated for an Oscar, I 
think his performance in 
Titanic was outstanding. 
ERIKA HORTON 
EKH2001@aol.com 
Atlanta 


THANK YOU, BEN 
Svetkey, for your article on 
Titanic. I especially liked 
your final statement: “The 
very /east [Hollywood 
must] do is make a movie 
people can love.” Holly- 
wood, please take the hint: 
Don’t underestimate your 
audience. We're not im- 
pressed by the blow-up-in- 
your-face effects, pointless 
story lines, and flaky char- 
acters. We can handle com- 
plex story lines and deep, 
interesting characters. In 
fact, we love them! Titanic 
is so successful because it 
had a well-written, well- 
paced plot with moving 
characters. The movie just 
happened to have cost 
$200 million. 

EUN YOUNG PARK 
park@umich.edu 

Ann Arbor, Mich. 


ALTHOUGH I AGREE 
with your “In the Wake 
of Titanic” article, one 
detail strikes me as 
wrong: the heading 
“Greed Is Good.” James 
Cameron initially 
forfeited tens of millions 
of dollars just to get 
this movie made. 
Although Hollywood is 


greedy—I agree with you 


on that—the Titanic 
production is almost a 


polar opposite. Everyone, 


especially Cameron, put 
themselves at great risk, 
both physically and 
financially, to make this 
wonderfully epic film. 
“Greed” is not the 

word. 

PETER SPALDING 
peter_j_s@hotmail.com 
Jacksonville, Ill. 


I THOUGHT THE ARTICLE 


on lessons learned from 
the success of Titanic 
was interesting and 
thought-provoking. But 
I believe the most 
important lesson for 
Hollywood is that an 
enormous budget should 
result in a film worth the 
expense. By this I mean 
a top-rate script and 
good actors, as well as 
special effects and 
spectacle. 

STEVE GIVENS 
wenoic@juno.com 
Seaford, Del. 


Role Models 


SUGGESTING THAT 
Howard Stern play 
Paula Jones in your Jn- 
terngate: The Movie was 
perhaps the most hilari- 
ous thing I’ve ever seen 
in EW. 

DARBY GRACE 


0721404 @showme.missouri. 


edu 
Columbia, Mo. 


WHILE HOWARD STERN 
may make the perfect 
Paula Jones in Jnterngate: 
The Movie, Sally Jessy 
Raphaél as Lucianne 
Goldberg? No way! You 
guys missed the obvious 
choice: Angela Lansbury. 
MARC VANASSE 

New Milford, Conn. 


Plastic Spice 

THE PHOTOS OF EW’S 
reenactment of the Spice 
World movie premiere 
with dolls were a scream! 
It’s creative little bits like 
this that make me glad I 
have a subscription. 
ALISON DASSO 

Buffalo Grove, Il. 


Xerox and Roll 

I FIND IT INTERESTING 
that when Pear! Jam 
release a song bearing 

a minute resemblance 

to Led Zeppelin’s 
“Going to California,” 
you charge them with 
“unconscious plagiarism” 
(Music), while in the 
meantime, Sean 

“Puffy” Combs has 
sampled other artists’ 
work to create his own 
and is regarded as 

some sort of musical 
genius. 

JEFF RUBELMANN 


jeffrubelmann@usa.net 


Springfield, Mo. 


CORRECTION: Fear 
Nothing is Dean Koontz’s 
85th novel (Books). 


ENTERTAINMENT WEEK Ly Welcomes 
reader mail. Address letters to En- 
TERTAINMENT Weexvy, 1675 Broad- 
way, New York, N.Y. 10019. E-mail 
can be sent to /etters@ew.com. 
All correspondence must include 
your name, address, and daytime 
telephone number. Letters may 
be edited for clarity or length. 
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_ This is Officer Jason Vaillancourt. He drives 
a 140-horsepower Mitsubishi Eclipse GS. 
And just in case you're wondering, he 
does not condone the type of driving 
you see below. In fact, he may write 


you up just for looking at it. With an advanced multi-link 


suspension and available all-wheel 
drive, the Eclipse can handle even 
the tightest of turns. But a word of 
caution: pay attention to the road 
' signs. You never know when 

Officer Vaillancourt might pop up. 


SLOWER 
TRAFFIC | 
KEEP | 


RIGHT 


This is the Eclipse Spyder GS-T. It takes about 10 seconds for sun 
worshippers to find heaven. About 7 seconds to go from 0 to 60 mph: 
And just one more second to receive a speeding ticket. 


It’s not exactly a Ferrari. A Ferrari doesn’t 
even have dual cup holders. 


There are only a handful of cars that are inspired by tight turns and 
long straightaways. The Mitsubishi Eclipse GS-T is one of them. With 

a 210-horsepower' turbocharged engine, it’s a sports car for people 
who thirst for more than just transportation. For more information, 
call 1-800-55MITSU. Or swing by our web site at www.mitsucars.com 


Okay, twin cup holders aren't 

twin afterburners. But which 

would you rather have on a long, 
hot commute? In gridlock. 


Although the Eclipse really flies, we encourage 
Niele CoM-I\ = \V-mLd-1-] em elem ali] mela maal-me [cele ale p 
And please, wear your safety belt. 


Eclipse Coupe RS starts at $15,740. Eclipse Coupe GS-T shown MSRP $21,960 plus $420 « 


ludes tax, title, license, registration fee, dealer options and charges. Prices and ve 
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DESIGN SO IT PERFORMS LIKE THE PLAYE 


| MOVIES 


to NBC: Here’s how 
to avoid the dreaded 
Nagano no-no’s that 
bedeviled CBS. 
by Joe Flint and 
Kristen Baldwin 


TO: NBC Sports execs 
FROM: Entertainment Weekly 
RE: How not to screw up the 
2000 Games in Sydney. 


s negative reviews of 
the Nagano Olympics 
keep rolling in, you're 
probably kicking back 
and pitying your col- 
leagues at CBS. But keep in 
mind: There but for the grace 
of Juan Antonio Samaranch.... 
In two years, it’ll be NBC’s 
turn to tackle the Olympics in 
Sydney, and you'll be facing the 
same half-day time difference 
that stymied CBS, leading to 
the lowest-rated Games since 
1968. Time to panic yet? 
Probably not. For one thing, 
despite the low ratings (16.2 
overall, 42 percent below CBS’ 
27.8 rating for Lillehammer in 
94), which forced the network 
to provide a raft of “make-good 
ads” for its sponsors, CBS will 
still net a profit of roughly $75 
million. And the Eye will also 
easily win February sweeps, 
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> NOTES 


| tv | BOooKS MUSIC 


Frosthitten 


An Olympic message | 


with possibly even a victory in 
the key 18-to-49 demographic. 
“We're going to do just fine,” 
says CBS TV president Leslie 
Moonves. “There were mis- 
takes made, but the good news 
is it’s going to hurt NBC more 
next time than it hurts us now.” 

What his little parting shot 


| VIDEO | 


i a 


means is that ad rates for the | 


next Games will be based, part- 
ly, on Nagano’s ratings. In fact, 
in the suspicious eyes of many, 
that’s just why NBC threw in 


the towel in February, “compet- | 


ing” mostly with repeats to 
boost its rival’s Olympic viewer- 
ship. “NBC laid down,” 


PHOTO ILLUSTAATION BY JOHAN MAGGIOTTSG 


Says a | 


EDITED BY ALBERT KIM 


rival network chief. “It was an 
economic consideration.” 

Responds NBC Entertain- 
ment president Warren Little- 
field: “We didn’t lay down. 
[But] why waste original pro- 
eramming in prime time when 
most of the audience is 
going to be watching 
the Olympics?” 

Of course, given Na- 
gano’s poor showing, 
don’t expect the other 
networks to play dead 
in 2000. But that’s not 
the only lesson learned. 
Here’s a handy list of 
Olympic do’s and don'ts: 
DON’T obsess over 
prime time. CBS badly 
underestimated the 
damage done by the 14- 
hour time difference 
between Japan and the 
States. Telecasts of dra- 
matic events, such as 
Austrian skier Her- 
mann Maier’s remark- 
able gold-medal run in 
the Super G, felt flat af- 
ter they were held fora 
day so as not to disrupt 
previously scheduled 
prime-time events. 
That kind of strategy 
might have worked in 
the past, but today, 
what with 24-hour 
news channels and Internet 
updates, news ain’t what 
it used to be. “There is an 
instant-result capability now 
that didn’t exist six to eight 
years ago,” says Neal Pilson, 
former president of CBS 
Sports. “Events show up be- 
fore they air on the network.” 


Pilson advises NBC to broad- 
cast live as much as possible, 
even on its cable networks 
MSNBC and CNBC. 


DO go with the flow. Clearly, | 


stronger news sensibilities 
were needed in Nagano. When 
an earthquake hit the area last 
week, the event was barely ac- 
knowledged, much less report- 
ed on air. And granted, com- 
pelling stories, a la Dan Jansen, 
were rare. As CBS’ Nagano 
executive producer Rick Gen- 
tile says bluntly: “It was a bor- 
ing Olympics.” Still, the net- 
work was unable to develop 
the stories that did emerge, 


such as Picabo Street's sur- | 


prise Super G gold. “Sports 
writes a better story by itself 
than Ernest Hemingway could,” 
says Jon Mandel, senior VP of 
Grey Advertising. “Yet CBS 
felt compelled to try and out- 
write sports.” Consider the 
pointless broadcasts of figure 
skating practices, needlessly 
hyping what was already the 
showcase of the Games, the 
Tara Lipinski—Michelle Kwan 
duel. And for that we missed 
seeing more of the golden U.S. 
women’s hockey team? 

DON'T worry about the Olympics 
franchise as a whole, In CBS’ 
defense, the singular mix of an 
unfamiliar locale, disastrous 
weather, and no stars was the 


of the iceberg. —Daniel Fierman and Megan Quitkin 


Now, the Real Gold 


AS STAR-MAKING vehicles go, the Nagano 
Olympies didn’t come close to medaling: No 
Kerri Strugs emerged to capture the world’s 
faney. And in terms of exposure, Nagano’s 
best-known winners, like Tara Lipinski and Pi- 
cabo Street, were already big names. Still, for 
a few, the Games were a 
springboard to lucrative 
movie, book, and endorsement 
deals. For example, free-spirit- 
ed moguls gold medalist Jonny 
Moseley has already made two 
appearances with David Let- 
terman, and Tommy Hilfiger 
and Polo Sport have expressed 
interest in using the California 
dude in ad campaigns. Similar- 
ly, Canada’s snowboarding Ross Rebagliati— 
who had a gold medal taken away after fail- 
ing a drug test for marijuana, then later had it 
restored—has also made the most of the spot- 
light. “There’s definitely a lot of interest” from 
advertisers, says his agent, Nathalie Cook. 
“But we’re not going to name names right 
now because we don’t want to shut any 


doors.” (A Twinkies endorsement, perhaps?) 


GRISHUK 


The most notable female athletes to strike 
gold were the U.S. women’s hockey team, who 
parlayed their success into a Wheaties box cov- 
er. Team captain Gammi Granato has also got- 
ten calls from TV producers interested in her 
life story. Meanwhile, Russia’s vampish ice- 
dancing gold medalist Pasha 
Grishuk has already glided 
into Hollywood: She's up for a 
part as a spy in an untitled 
Universal film, as well as for 
aroeintheindie Breakaway. 
Grishuk was being consid- 
ered to play a Russian mob- 
ster’s mistress in the upcom- 
ing Robert De Niro thriller 
Ronin, but scheduling con- 
flicts caused her to lose out to Katarina Witt. 

Still, the most memorable moment of the 
Games may be a spectacular failure: Austrian 


| skier and double gold medalist Hermann Mai- 
| er’s horrifying—and hypnotic—crash in the 


downhill. “You could do wonderful marketing 
things by showing that tape over and over 
again,” says sports agent Darcy Bouzeos. “You 
could use it [to sell] headache medicine.” —AB 


main reason for poor ratings. 
Which means that future 
Games shouldn't lose their lus- 


ter as premier programming 


events. “While advertisers 
might not discount this year’s 


numbers,” says analyst Steve 


understand that the Winter 
Games in 2002 are taking place 
[in Salt Lake City] and will do 

better.” And as for Sydney, 
notes Littlefield, the Summer 

Games “have historically been 
a phenomenal American suc- 


Sternberg of TN Media, “they | cess story. Our athletes are [al- 


Full Steam Ahead 


TITANIC INC. CRUISES ON. As the film’s domestic box office 
($403 million) heads toward the all-time No. 1 spot (dead 
ahead: Star Wars at $461 million), the mania has created a 
huge industry involving all things Titanic. Sales of everything 
from books to_records to lumps of coal from the ship have 
soared. Wondering how much cash the phenom has generat- 
ed, we added up income from all the endeavors to produce a 
single gigantic figure. Though only an estimate (some num- 
bers, such as grosses for the.IMAX documentary Jitanica, 
were unavailable), it gives us a good sense of scale. Of 
course, like the national debt, the GTP (Gross Titanic Prod- 
uct) grows every second. In other words, this is only the tip 


Bs 


(Your contribution is calculated assuming total U.S. population of 264 million) 


ENTERTAINMENT 


ways] competitive.” And U.S. 
golds mean U.S. viewers. 

Of course, all of that will be 
little comfort to CBS. That 
might explain the song played 
during the closing credits of 
Nagano’s final telecast: “Let's 
Call the Whole Thing Off.” 


|, Box Office (worldwide): $916,379,263 
2. Albums (including Sony Glassical's 

| official soundtrack and Rhino's fitanic: 
| Music as Heard on the Fateful 
Voyage): $51,897,316" 
3, Merchandise (including auctioned 
memorabilia, official tie-in products 
sold by the J. Peterman catalog, and 
actual lumps of the ship’s coal from 
RMS Titanic): $945,310 
4. Books (based on number of copies 
in print): 349,250,900 
5. Videos (A&E's four-volume boxed 
set Titanic): 33,995,000 
6. Estimated box office from Broad- 
way's /itanic: The Musical (since 
opening of film): $7,954,545 


“Source: SoundScan 
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jim mullen’s 


HOTSheet 


What the country is talking about this week... 


1 Sharon Stone She married a newspaper editor. Cana 
marriage last when both people are in entertainment? 


2 Paparazzi California lawmakers want something to 
keep pesky photographers from bothering movie stars. 
They're called “curtains.” 


5 Tara Lipinski Let's just hope she never marries 
Jonathan Lipnicki. 


4 Wheaties The U.S. women’s hockey team will 
appear on the new box. The men’s team has agreed to 
be on a bottle of vinegar. 


45 The Nanny Her 
boss finally proposes to 
her. It'll make a big 
change in her life. She'll 
no longer get paid. 


6 Anthrax It’s scary 
how easy it is to get 
dangerous biological 
weapons. You can buy 
botulism almost every 
day at the deli across the 
street. 


7 Sound Bites It’sa 
lollipop that plays music 
or talks to you “inside” 
your head, It comes in Postal Worker and Son of Sam flavors. 


8 The Real Blonde A completely shallow man has a 
fetish for completely shallow women. I see enough of that 
at home. 


9 Two Fat Ladies The most popular cooking show in 
Britain. It replaced the low-rated Cooking With Kate Moss. 


10 Krippendorf's Tribe An anthropologist’s family 
doubles as his tribal study. Until his kids find out “B.C.” 
doesn’t mean “Before Cable.” 


11 Two Girls and a Guy The NC-17-rated film has finally 
been trimmed enough for an R. It’s now called Tivo Girls. 


12 Sir Elton John The Queen knighted him for all the 
good things he’s done for Britain. If it hadn’t been for “I’m 
Still Standing,” he could have been a lord. 


13 Oasis The band reportedly acted like immature soccer 
fans on a flight to Australia. Someone told them, “Be yourself.” 


14 Cosmic bowling Black-light pins are a big hit with 
teens. Plus the bowling shoes match their hair. 


15 Pale Rider A new beer endorsed by Clint Eastwood. 
I know what you’re thinking, punk—did he drink five or six? 
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ERA OF TRUTH? 


Titanic, schmitanic. Nit-picking moviegoers searching for a 
box office hit rife with historical inaccuracies need look no 
further than The Wedding Singer, Adam Sandler's affection- 
ate, big-haired paean to the Trump Decade. And since Singer 
is set in 1985, you don’t even need your American History 101 
textbook to pick out the anachronisms—just some quality 
couch time with VH-1. —Richard Roeper 


MWitemeiiaatiial. 


DETAIL: Drew Barrymore's trend-sucking 
yuppie boyfriend Glenn proudly tools around 
in his cool DeLorean, 

FAGT: The stainless-steel sports car 
was produced only for two short years, 

1987 and *82, and was universally considered 
a bomb way before 1985. 


DETAIL: Sandler's friend Sammy, a Jackson 
devotee, shows up at a party wearing a red 
“Beat It” jacket and a single white glove. 

FAGT: The look might have been hip in 1982, 
when /friller was released, but it was 
considered dorky and dated by "85. 

(The style was already a visual gag in 
1984's Beverly Hills Gop.) 


DETAIL: The owner of a wedding-photo 
company waxes romantic about married 
couples destined to stay together forever— 
including, she coos, “Burt and Loni.” 

FACT: In actuality, Burt and Loni didn’t 
get hitched until 1988 (though they started 
dating in the early *B0s). 


DETAIL: Sandler's Boy George-look-alike 
keyboardist knows only one song: “Do You Really 
Want to Hurt Me.” Wedding guests are shocked 
by the androgynous look, 

FAGT: Culture Glub’s breakthrough hit was 
released in 1982. By 1985, the group was 
slipping off the charts, and lead singer George 
had become a pop-culture punchline. 


. 


LIKE A VIRGIN...WAS 


DETAIL: Drew Barrymore's friend Holly is a 
Madonna wannabe: wild curly hair, rubber 
bracelets, black lace, ete. 

FAGT: Holly’s “Holiday” look was Ciccone 
circa 1983. By 1965, Madonna was opting for a 
more glamorous, “Material Girl” style, with 
blonder hair reminiscent of Marilyn Monroe's. 
Diamonds became the girl's best friend. 
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This is where you find 
satisfying taste 


at ultra-low tar. 
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SURGEON GENERAL'S WARNING: Smoking / 
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OH, WHAT A FELINE See 
Fluffy run. See Fluffy jump. 
See Fluffy win an A-Cat-emy 
Award. You read that right. 
Continuing Hollywood's eye- 
on-the-prize mania are the 
First Annual Whiskas Vitalife 
Awards, honoring distin- 
guished felines. The contend- 
ers—announced on the same 
day as the Oscar nominees— 
vie in such cat-egories as Most 
Heroic, Glamour Puss, and 
Most Popular TV or Film Cat. 
Scratching it out in that arena 
at the March 3 ceremonies will 
be Caroline in the City’s Salty, 
Sabrina, the Teenage Witch’s 
Salem, and Early Edition’s 
Panther. And what's in it for 
the fur balls? Besides the limo 
to the festivities at L.A.’s Bev- 
erly Wilshire Hotel, there’s an 
Oscar-like statuette (for the 
top of the litter box, we pre- 
sume), a year’s supply of cat 
food, and a likely career boost. 
Caroline exec producer Fred 
Barron says a win would put 
Salty in “a strong negotiating 


random quote 


“We get votes because 
of our accents.” 


—BEST ACTRESS OSCAR NOMINEE HELENA BONHAM GARTER (THE WINGS OF 
THE DOVE) ON WHY THE ACADEMY SEEMS TO FAVOR BRITISH ACTRESSES 


ILLUSTRATION BY DAVID COWLES 


2 eee 3 
WEDDING’S ERIC THAL & HALLE B 


position. She’s already got a 
deal where she’s guaranteed a 
certain number of episodes 
per season. If she wins, she'll 
want to appear in them all.” 
How catty. —Pat H. Broeske 


TOWNIES Forget 90210. 
The hot new zip code these 
days is 28402—better known 
as Wilmington, N.C. Ever 


since 1983, when Universal's 


Firestarter was filmed in the 
small (pop. 65,000) coastal 
town, Wilmington has quietly 
erown as the alternative film 


J 


locale of choice; today 

it’s the third-biggest 
moviemaking city in 

the U.S., behind L.A. 

and New York. Thanks 

to its Anytown, USA, 

look, Wilmington boasts 

a resumé of 200 produc- 
tions, including the recent 
Oprah Winfrey-produced 

TV miniseries The Wed- 
ding. Even young Holly- 
wood is getting into the 

act. Kevin Williamson's / 
Know What You Did Last 
Summer was filmed in 
Wilmington, and the cast 
and crew of Wilhamson’s 
new TV hit, Dawson's 

Creek, just took up resi- 
dence there. But how does 
the sleepy Southern burg 
fare for actors used to the 
fast lane? “The people are in- 
credibly kind, but everything 
does move at a slower pace,” 
laments Dawson's Michelle 
Williams, who adds that a few 
weeks in Wilmington inspired 
her to go a little wild. “The 
first thing I did when | got 
back to L.A. was drive down 
Sunset Boulevard with the top 
off of my ear.” —Tricia Laine 
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IN THE CAN Before Diet 
Coke was it, a no-cal soda 
ealled Tab ruled. Well, heads 
up, Tab is back—in Hollywood 
at least, where it has become 
the drink of choice for movie 
characters not quite with the 
times. Seventies prisoner 
Marcia Brady kept a hot pink 
can poolside in A Very Brady 
Sequel. Last year, a dejected 
Austin Powers went on a Tab 
bender. Now the saccharin- 
laden pop gets laughs in Zero 
Effect. As an eccentric private 
eye, Bill Pullman lives mostly 
on a diet of tuna and Tab. 
“People used to suck it back,” 
says Zero director-seripter 
Jake Kasdan. “Most people 
stopped—but he didn’t.” Coca- 
Cola Co. execs have no prob- 
lem with their product’s dubi- 
ous distinction as a movie gag; 
they even sent the Zero pro- 
duction 20 cases. Says a Coke : 
spokeswoman, “We're Just : 
delighted that people remem- 
ber it.” —Kristen Baldwin : 
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STONE AND 
BRONSTEIN 


MARRIED Actress 

i Sharon Stone, 39, to San 
Francisco Examiner editor 
Phil Bronstein, 47. The un- 
announced wedding took place 
at Stone’s Beverly Hills home 
on Valentine’s Day. It’s her 
second marriage, his third. 


BIRTHS Everybody 
Loves Raymond star Ray 
Romano, 40, and his wife, Anna, 
35, welcomed 9-pound 2-ounce 
Joseph Raymond, Feb. 16, in 
L.A. The couple has three other 
children, Alexandra, 7, and 
twins Matthew and Gregory, 5. 


ARRESTED Model Anna 
&U4 Nicole Smith, 29, for bat- 
tery, Feb. 20, in L.A. According 
to a police report, Smith “as- 
sault[ed] an employee” at the 
Beverly Hills Hotel, prompting 
security to place her under 
citizen’s arrest. “It’s been 
blown out of proportion,” said 
Smith’s spokesman. A court 
date is set for March 23. 
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RECOVERING Actress 
A Nicole Kidman, 31, from 
surgery to remove a benign 
ovarian cyst, Feb. 14, in L.A. She 
was released from UCLA Medical 
Center after a 25-hour stay. Kid- 
man took a brief leave from her 
current film, Practical Magic, 
returning to the set Feb, 23, 


EN DEATHS King of the one- 


= 
S44 liners Henny Youngman, 


91, reportedly of complications 
from the flu, Feb. 24, in New 
York City. In a 70-plus year ca- 
reer, Youngman never strayed 
from the snappy jokes and ma- 
chine-gun delivery (“Take my 
wife—please”) that brought 
him fame.... Fox News corre- 
spondent Sandy Hume, 28, of 
suicide, Feb. 22, in Arlington, 


| Va. Areporter for the newspa- 


per The Hill, Hume was recent- 


ly named a contributor to his 
father’s Fox News show Special 
Report With Brit Hume. Police 
did not reveal the method of 
suicide.... Banjoist Louis Mar- 


shall “Grandpa” Jones, 84, 
reportedly of complications 
from several strokes, Feb. 19, in 
Nashville. A Grand Ole Opry fix- 
ture since 1946, Jones was best 
known for appearing on TV’s 
Hee Haw from 1968 to 1993.... 


| Sportscaster Harry Caray, 78, 


of cardiac arrest, Feb. 18, in 
Rancho Mirage, Calif. Caray 
called baseball games for over 
50 years, the last 15 for the 
Chicago Cubs. His raspy “Holy 
cow!” and rousing “Take Me 
Out to the Ballgame” were 
synonymous with the game.... 
songwriter Bob Merrill, 77, ofa 
self-inflicted gunshot wound, 
Feb. 17, in Culver City, Calif. 
The lyricist behind Funny Girl, 
Merrill also wrote “How Much 
Is That Doggie in the Window?” 
He was reportedly despondent 
over his failing health.... Buddy, 
10, the golden retriever star of 
1997’s Air Bud, from synovial 
cell sarcoma, Feb. 11, in San 
Diego. Buddy lost a leg to the 
cancer last year. —Dave Karger 
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Hands 


Celeb stakes were high at the 
show in Vegas, while APLA’s 
party had wild palms. by Tricia Laine 


Rolling Stones 


PAID $500 FOR MY TICKET,” declared Elisabeth Shue 
at the Rolling Stones’ Feb. 15 concert at Las Vegas’ 


Hard Rock Hotel and Casino, “and I’m expecting 


| to get every penny’s worth!” She wasn’t the only 


celeb to shell out big bucks to get some satisfaction. 
In the first rows of the Hard Rock’s 1,400-seat con- 


cert hall were Brad Pitt, Chris 0’Donnell, Leonardo | 
DiCaprio, Chris Rock, Drew Barrymore, and Johnny | 


Depp, among others—though 
not all of the deep-pocketed 
celebs had to ante up (not 
counting some lost wagers). 
“It was a freebie night for 
me,’ confessed O’Donnell. Af- 
ter opening act. Sheryl Crow, 
Mick Jagger and company 
took the stage for nearly two 
hours, performing old fa- 
vorites like “Brown Sugar,” 
“Honky Tonk Women” (a 
duet with Crow), and “Jum- 
pin’ Jack Flash”—a tune that 
so jazzed rocker Tommy Lee 
that during the song, he 


hosed down some nearby fans — 


with a bottle of champagne. 
The star consensus on the 
show: definitely worth the 
price of admission. “I can’t ex- 
plain how incredible it was,” 
gushed Jenny McCarthy. “! 
was blown away. And you 
know what? Mick sticks out 
his tongue more than me.” 
From the City of Stars to 
the City of Angels: Money 
was also on the minds of the 
celebrities at the AIDS Proj- 
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ect Los Angeles (APLA) gala 
at the Universal Amphi- 
theatre, Feb. 12. But this 
time, Hollywood was on hand 
to help raise funds for AIDS- 
related programs. Among 
those who joined cohosts 
Jodie Foster and Jason Alex- 
ander were Jim Carrey, who 
accepted an award for his 
support of APLA (“Jeffrey 


Katzenberg said [in lieu of ac- | | 


cepting|, ‘you could just cut a 
check,’” Carrey joked. “So I 
freed up my evening and de- 
cided to accept this honor like 
the true saint I’ve become”), 
Joely Fisher (who sang Cole 
Porter's “It’s All Right With 
Me”), and the grande dame of 
AIDS benefits, Elizabeth Tay- 
lor, who gave a heartfelt 
speech. “It’s a big show, very 
intimidating,” said Alexander. 
“T was standing next to Dus- 
tin Hoffman and Katzenberg 
going ‘Why am I[ here? I’m 
just a little Jew from New 
Jersey.” @ (Additional re- 
porting by Carrie Bell) 


| 
| 


THE MYTH OF FINGERPRINTS: 
Carrey (1), accepting his award, 
carries on at the podium. Taylor 
(2) arrives for her favorite cause, 
as Hoffman (3) and others ink a 
deal—leaving their handprints on 
posterboard, which will be auc- 
tioned this summer. Natalie Cole 
cuts loose (4), while cohost 
Alexander is a smiling face in the 
crowd with Carrey, Rosie 
O'Donnell, and Foster (5). “I’m 
just a plain old Broadway 
musical-comedy guy,” said 
Alexander. “To be part of this 

is really exceptional.” 
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ROCK AND HIGH ROLLERS: At the 
Hard Rock Hotel and Casino in Las 
Vegas, McCarthy (6) opens wide for 
her imitation of the Rolling Stones 


| logo—or is she gagging at her losses 


at the blackjack tables? “I always 

lose money,” moaned the Jen X-er. 
Juliette Lewis (7) looks every bit the 
honky-tonk woman. Though she missed 
the performance, No Doubt’s Gwen 
Stefani (8)—at the postconcert party 
at Mortoni’s—has seen the Stones 
before, on TV: “I saw them when | was 
at a [fifth-grade] slumber party.” 

Pitt and Grow (9) cap off the evening, 


while Rock and Eddie Murphy (10) 


enjoy a laugh. Meanwhile, a one- 
armed bandit taunts Fisher (11). 

Old Stone Keith Richards pals 
around with a peroxided Depp (12), 
as Just Shoot Me’s David Spade (13) 
sits down to give himself a hand. 
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Calvin Klein 
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What’s behind that eerily 
wholesome ad campaign? by Degen Pener 


S IT THE END OF Galvin Klein’s IMAGE AS WE KNOW 


it? Famous for titillating ad campaigns, the designer 


rolled out a series of ads last month that are making fans 


wonder if Klein has been Stepford-ized. @ According to 


Klein spokesman Robert Triefus, the ads reflect “a new 


romantic, more upbeat feel for [Calvin's] clothes.” In the 


spots, photographed by Steven Meisel, blue-skied moun- 


tain vistas replace the grubby basements that have been 


the setting of recent Klein 
campaigns, And Kate Moss, 
often so malnourished looking 
and morose in Klein’s show- 
cases, strikes the healthy 
pose of a Camp Fire girl. 

But many believe that such 
heavy-on-the-calcium whole- 
someness is a peculiar depar- 
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ture for the man who made 
Brooke Shields a Lolita and 
Marky Mark a homoerotic 
poster boy. So, what does it 
all mean, Calvin? Theories 
abound; take your pick: 

THEORY 1 Payback. Some be- 
lieve the ads are Klein’s acer- 


| bie answer to the eriticism 


he’s weathered for populariz- 
ing a dissipated, world-weary 
‘90s look. Less than three 
years ago, Klein was forced to 
kill a series of ads featuring 
young models in situations 
reminiscent of a porno casting 
call. Last spring he got 
slammed again when Presi- 
dent Glinton mentioned Klein 
as one of the designers pro- 
moting “heroin chic.” Sure, 
the new advertising looks 
sunny on the surface, but 
there's “something wrong,” 
says Lynda Pearson, co- 
founder of San Francisco’s 
Amazon Advertising agency, 
who points out that the mod- 
els appear lifeless. “They 


CALVIN GLEAN: Moss and cohorts 
(left) go into the woods; Baby 
Brooke sells Klein’s line in 1980 


aren't touching. They’re not 
really alive, There’s this amaz- 


| Ing cynicism. Calvin's saying 


‘This isn’t to be believed.’” On 
closer inspection, the scenery 
seems as fake as the “nature” 
behind an animal display in a 
natural history museum. 
THEORY 2 Take that, Tommy 
and Ralph. One of the ads 
features an American flag 
bundled atop a knapsack. 
Why would Klein call on Old 
Glory? Insiders believe he’s 
having a bit of fun at the ex- 
pense of the freshly 
scrubbed flag-wavers in 
the Tommy Hilfiger and 
Ralph Lauren ads. Klein 
spokesman Triefus will 
only say: “We're certainly 
not about Americana. So 
let's put it that way.” 
THEORY 3 Recovery Chic. 
One novel idea is that 
these glowing models are 
just heroin chic-ers get- 
ting clean in some woodsy 
youth rehab clinic. Notes 
Richard Pandiscio, head of 
his own New York-based 
advertising and design 
agency: “They seem to be 
on the road to recovery for 
whatever ails them.” 

Which theory rings true? 
Doesn’t matter. The point is 
that Klein has once again suc- 
ceeded in getting people talk- 
ing. And he may have pulled 
off this latest trick surrepti- 
tiously. “It’s very subtle,” 
says actor-director Vincent 
Gallo, who appeared in Klein’s 
CK Be perfume commercials. 
“The people who would 
protest against campaigns 
wil never be able to compre- 
hend the subversion.” In fact, 
Klein’s latest rebellious 
stance may be so subtle that 
no one knows for sure if it’s 
really there. m 
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trailer door. 


The WB is paying for her fame as well. Gellar’s dog—a tiny 
white fluff ball named Thor—has his own bladder issues and 
has already ruined one trailer. “This is my second,” says Gellar, 
who is watching appreciatively as Thor lets loose on some pag- 
es from The New York Times. “Good dog! Right on the paper.” 


Thor’s 20-year-old mistress is in the odd position of being 


more famous than her show, thanks to a two-year stint on the 
soap All My Children and appearances in the recent block- 


busters Scream 2 and I Know What You Did Last Summer 


(curiously, she played a slayee in both). But Buffy is quickly 
catching up; ratings have spiked 54 percent in its second year 
(the 1997 mid-season replacement was a critical fave but aver- 


aged 3.7 million viewers in its first ran—about 10 million shy of 


a Big Four Rou Worshipful fans have even cooked up a drink- 
ing game, a la “Hi, Bob,” the homage to Bob Newhart: Pound 
your brew eliense er Butfy flashes her bra strap, pound again 
when she throws a demon against a wall. 

As of January, The WB could join in the toast. Buffy seam- 
lessly switched from Mondays—where it was awkwardly 
paired with the wholesome soap 7th Heaven, and getting 
slaughtered by Fox’s Ally McBeal—to Tuesdays, where it 
leads into the new coming-of-age smash Dawson's Creek, cur- 
rently The WB's highest-rated show. More impressive still, this 


New Tuesday, as the promos call it, marks a first: The WB is | 


the only network to have successfully added a fresh night (its 
fourth) without losing ratings on existing nights. 
buffy and Dawson are a match made in high school heaven. 


kill all the vampires!” ; 


rolling, the mood stays midnight dark. Gellar’s 


'S gotten into Sarah Michelle Gellar? 


The eensy blond star of Buffy the Vampire Slayer— 
The WB's cultish horror hit—is confined to a hospital 
gurney, an IV tube stuck in her arm, mid-hissy fit. 


“Let me go!” she roars at a team of doctors. “I have to 


But when the cameras stop 


s cranky. 


She snaps at the director, puts off an interview, even 
inspires her hairdresser to jokingly paste “666” on her 
> In that trailer, two days later, a much 
more angelic Gellar is apologizing. “I had to pee really 
badly, and no one would let me go. That’s what started 


the whole thing. See the price you pay for fame?” 


Both reveal miles of midriff. Both delight in mining pop 
culture—from Russ Meyer camp to Steven Spielberg main- 
stream. And both boast steamy May-December romances— 
Dawson between a 16-year-old high school dude and his 
teacher, buffy between the slayer herself and a 242-year-old 

vampire named Angel. (The latter sparked a heated debate at 
The WB over whether Buffy’s recent deflowering called for a 
condom: “When you're losing your virginity to someone who's 
been dead for hundreds of years, is there a risk of contracting 
sexually transmitted disease?” asks head of programming 
Garth Ancier. The eventual answer: No.) 

The WB's Tuesday has become must-see TV for the Oxy 
set as well as your more ironically inclined 18- to 34-year- 
olds. And fueled this season by its highest numbers, The 
Dubba has finally edged past archrival UPN (averaging a 3.1 
Nielsen rating, versus 2.9). “They’re making a lot of noise,” 
says New York-based media buyer Paul Schulman. “They’re 
having the best year of any network, and that’s including the 
Big Four.” But in the fickle TV world, the jury’s still out. Can 
the three-year-old WB go from netlet to network? Will it be 
Fox Redux...or the DuMont of the 90s? 

ONG! IT’S | * morning in the Burbank offices 

' of The W B ; ma a strange sound echoes through the 

~halls. Gong! No, it’s not Chuck Barris making a come- 

back, The gong is the network’s goofy Charlie Chan-ish 
way of heralding good news. 


bat 


The summoned staffers file into the lobby—about 100 kha- | felt more detached from a group of people in my life. 
ki- and sneaker-clad folks—to hear Ancier crow about last Not so coincidentally, most of The WB's honchos migrated 
night’s ratings. Take Boston: “That little station did an 6.8 from Fox, including CEO Jamie Kellner, 50, and Ancier, 38. 


last night. I don’t think they’ve ever seen that kind of rating — While one might assume these renegades are wary of having 

unless it was a live execution.” Forgive the cornball humor: | their creation labeled a Fox clone, Kellner welcomes the com- 

The WB, after all, has spent some serious time on death row. parison, noting that like Fox, The WB is being built one night 
The network (co-owned by Time War- —— ante 

ner—E W’s parent company—and Tri- | 

bune Broadcasting) hit the airwaves in 

1995, the same year as UPN. The doom- 


ar 


saying press was already predicting the 
extinction of broadcast TV, and no one 
had much confidence in either start-up— 
although UPN was generally given the 
edge, thanks to its chunk of the Star Trek 
franchise, Voyager, and its affihate reach. 
The WB...well, it had nice commer- 
cials. The network’s first season was 
about as riveting as a VCR manual: a 
mélange of tepid ethnic shows (including 
those wacky Wayans Bros.) and the lame 
Soap wannabe Muscle. Predictably, 
Warner Bros.’ network clunked into sixth 
place and became a late-night punch- 
line—Jay Leno, for one, cracked that 
Martin Lawrence’s punishment for as- 
sault charges was “a year on The WB.” 
Just as mockable: the wince-inducing 
spokestoon mascot, Michigan J. Frog, 
and the net’s daft catchphrase, “dubba- 
dubba-dubba UB,” which the 
receptionist still blurts out FBLA ARIE\E 
when answering the phone PRgSCGUIE ihe 
(“They like to hire people who by Gellar (with 
stutter,” cracks WB star Carol costar James 
Leifer, creator of the Seinfeld- Marsters) have 
ian Alright Already). boosted Buffy’s 
What a difference an identity ratings bite 
makes—even if it is a hand-me- 
down. The WBE looked to Fox circa 1992 
for its edgy, young, skin-baring blueprint. 
Just as that network broke out with bev- 
erly Hills, 90210 and Melrose Place, The 
WBE has combined in-demand writers 
(Toy Story seribe Joss Whedon and 
Screamwriter Kevin Williamson), enve- 
lope-pushing scripts (Dawson pleasuring 
himself to Katie Couric), and enough 
teen idols to fill a shelf of 7iger Beats. 
Listen to James Van Der Beek (Dawson 
himself), fresh from a promo trip to 
Seattle: “There were 5,000 screaming 
teenage girls going ‘Oh, my God, you 
rock! You're hot! I love you!’ I've never 
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at a time. (Just don’t look for “When Michigan J. Frog 
attacks” anytime soon.) 

f'ox Entertainment Group president Peter Roth applauds 
The WB’s “very sound strategy” but warns the network “not 
to get excited too quickly.” Consider these numbers: While The 
WE has grown at nearly the same pace as Fox (it’s grabbed 
65 percent more households since launching), total viewership 
lags behind Rupert Murdoch’s baby at the same age. Demo- 
graphics are a particular concern, especially as the four-night-a- 
week WB attempts to expand (Friday’s a likely candidate for 
next year). “They've got to broaden their audience,” says Steve 
Sternberg, a senior partner at TN Media. “The under-25 set 
doesn’t watch enough TV to sustain seven nights a week.” 

Kellner insists his network’s already wrestling that demo 
bear. While he admits The WB has specifically targeted 
young female viewers (a group now coveted by Madison 
Avenue), he’s got his eye on the whole family: “We want to 
appeal to teens and kids and adults.... Fox would never have 
put on a show like 7th Heaven.” 

That drama—starring Stephen Collins as a sternly sweet 
minister and father of five—has turned into a surprise hit this 
season, growing 75 percent from its hellishly rated first year. 
It’s true that unlike anything on Fox, Heaven does portray— 
gasp!—a totally functional picket-fence family. (“We’re the 
whitest show around,” says exee producer Brenda Hampton. 
“Even our dog is white.”) Then again, the show is a Spelling 
production, scores its best numbers with teens, and lured fans 
with posters of its sultry, pouting adolescent stars. 

However you dissect the frog’s strategy, it’s off to a good 
start. Though The WB still gets shrimp-size ratings compared 
with Big Four sharks, at least they’re growing. As of Feb- 
ruary sweeps, household ratings have risen an impressive 


HEAD FOR THE HILLS: With Dawson’s Creek (left), The WB hopes to 
duplicate the steamy ratings success former upstart net Fox had with 
early hits Beverly Hills, 90210 (original cast, right) and Melrose Place 


19 percent for the season. ABC, on the other hand, lost 9 
percent, Fox 10, and NBC 3. Hollywood's creative types have 
taken notice. “Producers are no longer afraid to take their 
stuff there,” says ICM executive vice president Alan Berger. 
“They're anxious to do it.” 

For this, The WB should build a shrine to Buffy and a mon- 
which claimed the title of No. 1 
teen show after four episodes. Not even a controversial teach- 


ument to Dawson's Creek 


er-student affair provoked anticipated boycotts (though The 
WB certainly tried to drum one up—for publicity purposes). 
“Dawson is doing a sanitized version of what’s happening in 
real life,” says Ancier, referring to the boy-loving Seattle teach- 
er whose antics were recently splashed across the headlines. 
Meanwhile, the ocean of red ink is receding—at least a bit. 
Last year, the netlet bled $87 million, down from $98 million in 
1996. That’s a lot of dough, and even The WB’s biggest boosters 
say it won't turn a profit till 2000. Still, they’re rosy numbers 
eompared with UPN, which reportedly lost $175 million in ’97. 
UPN admits it’s lost momentum. Aside from Moesha and a 
stagnant Voyager, its lineup is pretty bleak. “I came here fac- 


ing a difficult situation,” says new president Dean Valentine of 


his buzz-challenged network (owned by Viacom and Chris- 
Craft Industries). “We have not put on an event show since 
Star Trek.” UPN is currently No. 1 with African Americans, 
but Valentine is clearly interested in another audience—one 
very different from The WB’s. His vision: Target neglected 
middle Americans with meat-and-taters Roseanne-type fare. 


DAWSON’S CREEK PHOTOGRAPH BY GERHARD YURKOVIC 
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Forget about “psycho yuppies from Manhattan”; instead, woo 
your average “UPS driver.” 

Perhaps the UPS crowd will come aboard UPN’s up- 
coming Love Boat remake, starring Robert Urich. But for 
now, The WB is busy dissing its rival, perhaps in revenge 
for past humiliations (former UPN president Lucie Salhany 
used to sport a brooch featuring a frog with a stake through 
its heart). “I think we’re going to kick their ass,” Kellner 
told affiliates recently. UPN is “out of the business,” he later 
added, a “submerging network.” 

Last summer, when The WB first kicked its offense into high 
gear, Kellner aimed his torpedoes at one of UPN’s traditional 
strengths: affiliates. The WB wooed away seven key UPN 
stations owned by Sinclair Broadcast Group with an enticing 
$84 million. “We’re feeling a lot better than we were [before 
the Sinclair deal],” says Warner Bros. chairman Bob Daly. 
“Without it, it’s unlikely we would break even by 2000.” 

All the recent good tidings appear to have calmed one of The 
WB’s harshest critics: Time Warner vice chair Ted Turner. Last 
year he carped to the press about the network’s propensity for 
hemorrhaging cash, but in January, he sent a conciliatory note 
to Kellner: “Your recent successes...have not gone unnoticed 
by me. Congratulations.” Kellner says he “used to throw darts 
at his picture. Now I’ve taken [him] out of the dartboard.” 

Turner (who refused to comment) might not be breaking out 
the confetti just yet. The Dubba has a long way to grow—in 
ratings, demos, and content. Its comedy lineup, in particular, 
is no laughing matter. Though ethnic sitcoms Smart Guy and 
Sister, Sister do okay, the network’s broader (i.e., white) com- 
edies—The Tom Show and the promising Alright Already— 
linger in Nielsen hell. Senior VP Jordan Levin offers one 
strategy: Just as Buffy and Dawson inject punchlines into dra- 
ma, maybe viewers want more serious stuff in their sitcoms. 
“There’s too many disposable comedies, too many characters 
you don’t care about,” he says. “We’ve got our hit dramas,” 
adds executive VP Susanne Daniels. 
ried...With Children, our Simpsons.” 


“Now we need our Mar- 


. Gellar is professing her 
sev otion to the networ k. “] dated the frog for a while,” 
she reveals. “It didn’t work out because of commitment 
issues. We’re still good friends.” 

The WB’s ever-faithful poster girl—sneakered feet tucked 
under her, a blanket spread over her legs—refuses to whine 
about her net’s far-from-NBC numbers and budgets. “I love 
being on a cult hit,” she says. “You feel less pressure. And you 
won't get typecast, because you’re not ‘Rachel from F'riends.’” 

Gellar’s a smooth showbiz pro indeed. She’s been at this 
thing a lot longer than The WB—since she appeared in a Val- 
erie Harper TV movie at age 4. Eleven years later, she joined 
All My Children as Kendall Hart, the devious, stepfather- 
seducing spawn of Susan Lucci’s Erica Kane. Off screen, 
according to tabloid reports, it was no love match either. “It 
wasn’t the easiest of working conditions,” is all Gellar will say. 


IN THE TRA 


HEAVEN CAN RATE: 7th’s Collins with Barry Watson (top); Ancier 
(bottom left) and Kellner (right), who says: “Our goal is not 
to be the fourth or the fifth network. Our goal is to be the leader.” 


(That Gellar won a 1995 Daytime Emmy probably didn’t help 
matters with the trophy-challenged Lucci.) 

More recently, another report implied that Gellar will pull a 
Caruso and ditch Buffy. No, insists the actress, who is trying to 
renegotiate her current deal (which allows her to squeak by on 
$30,000 per episode). “I love this show. I know it’s launched my 
movie career. I will absolutely be back next year.” Good thing, 
for a Buffy-free Buffy wouldn’t quite work. “Sarah’s got that 
TV-star thing,” says creator Joss Whedon. “When you watch, 
you feel a kinship. You go through what she goes through.” 

But her gig as the slayer won’t prevent her from squeez- 
ing in a handful of other projects. This hiatus, a dark-haired 
Gellar will shoot Cruel Inventions, a Dangerous Liaisons 
update; and she just guest-voiced on a future episode of 
King of the Hill, as Bobby’s girlfriend. But she’s most 
animated discussing a fantasy cameo, one on Dawson’s 
Creek. It is, after all, created by Williamson, the man re- 
sponsible for offing Gellar in her two recent big-screen flicks. 
“When they have the drunk-driving episode, I want to be the 
kid who’s killed. I’m obsessed. I will get killed.” Just not in 
the ratings. m (Additional reporting by Joe Flint) 
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FEBRUARY OF 1996, AND I NEED 
ny writing life. Showgirls and Jade 
ieth, themselves and been chain- 
hy A young producer's assistant —_[{ 
‘ns to me in a meeting and says, “How 
| does it feel to be the most reviled man in 

America?” I decide to write something for 

my own enjoyment, as a sort of a goof. 


|| THE ORIGINAL TITLE Is Amox!, Qi 
|| although I change it to An Alan Smithee “| ail 
| Film before I am finished with the ie 
|| first draft. It’s a Hollywood satire 

|| that incorporates many anecdotes 

| and incidents I have either heard, 
|| experienced, or suffered in the 
| course of 23 years of screenwriting. 
|| Ituses the names of real Hollywood 
| players and calls for three in- 

|| dustry superstars—Schwarz- 

_ enegger, Willis, and Stallone—to 
play themselves. 


1] | ek x 
|| WE’RE SITTING IN THE AGENCY’S 
| fanciest conference room and my 
| agent, the first nonfamily member to 
read the script, says: “Put itina 
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drawer, forget you wrote it, it’s going to hurt your career and 
mine. It’s bad for the industry.” 


“Whit are you,” my wife, Naomi, says to him, “the poster 
boy for the movie industry?” 

It’s a bruising meeting that ends with a dent that I leave in 
the con xrence room’s ornate table and a promise by my agent 
that even though he doesn’t believe in the script, he'll try his 
best to. tet it made. And since he represents Bruce Willis, he'll 
send th script to Bruce in the hope that Bruce’s body double 


to play Bruce in it. 


)Y DOUBLE? WHEN YOUR AGENT DOESN’T BELIEVE 
in your Lert and he’s the one in charge of getting it made, you 
just might have a problem. We’ll samizdat the damn thing, I 
decide. Do what Solzhenitsyn did. My producer, Ben Myron, 
and I ms e 300 photocopies of the script and send them to any- 
one and everyone in town. At 
least this way, I think, the town 
will ale maybe someone will 


nibble t it, and I can get 
around my agent’s fear of it. 
~  & 

AS THE |SCRIPT CIRCULATES 
around town, the Hollywood 
‘ite about it. One im- 

result is that Arnold 

. 1 negger gets very an- ; 
is brother-in-law tells 
old doesn’t like read- 
ing about a movie he’s in 
whose script he hasn’t even 
read. [ yrite Arnold a letter: 

“Dez - Arnold, you are an 

Austrian. I am Hungarian. 

There re once an Austro- 

Hungs ‘ian empire. In 1848, 


the H ingarians revolted Sharing doughnuts with the 
against the Austrians. We LAPD on the set 
lost. The Austrians were very 

to the Hungarians after the Hungarians made such 


gracious 
fools of themselves in 1848. I guess history repeats itself. Can 
we get together and discuss changing the course of history?” 

I sign the letter with my name, and, in parentheses, the 
word Forehead. It is Arnold Schwarzenegger's personal word, 
I know, for people he considers fools. 

Arnold isn’t amused either by my letter or by the word 
Forehead. He doesn’t answer me. 
| * i 
SLY st LLONE GETS THE SCRIPT THROUGH A MUTUAL 
friend in Miami. I worked with him 20 years ago in my first 
movie, TRE Sly thinks the script is hilarious and says he’ll 
do it. “If I can’t laugh at myself after all the good things that 
have happened to me in this business,” he says, “who can?” I 
don’t a agree with him. 


+  F 


Bruce Willis, his agent tells 
° 6s 39 . 
me, is a passe His body 
double is alsoa pass. 
* % % 


AS THE SCRIPT MAKES ITS WAY AROUND TOWN, IT GETS 
positive response from studio heads, producers, and directors. 
Steven Spielberg and Arthur Hiller, among others, write me. 

Steven writes: “I had a chance to read An Alan Smithee 
Film over the weekend and liked it a lot. It’s funny and very 
wicked.... About 16 years ago I developed a movie with Gary 
David Goldberg called Reel to Reel, which was similar in tone 
to your film. Sixteen years later, I obviously haven’t made the 
movie, so perhaps I’m a little overcautious about telling a 

show-business story that I’m 

too close to.” 

Arthur Hiller writes, in a 
note addressed to producer 
Ben Myron: “Joe’s done it 
again. This is an original, bril- 
liant, and tricky satire on 
our industry.... If Joe doesn’t 
change anything it’s not to 
complain. It’s a very clever 

parody, with wonderful charac- 
ters and needless to say an 
original concept. Hollywood at 
its truest and funniest.” 

a 
AS THE WORD SPREADS AND 
it becomes clear that neither 
my career (nor his) will be 
hurt, my agent hurls himself upon the bandwagon to get the 
movie made. 
* * & 

WHOOPI GOLDBERG HASN’T READ THE SCRIPT BUT SHE’S 
read about it in the trades. She calls her agent and says, “If ’'m 
not in this movie by the end of the day, you're fired.” 

A big Whoopi fan, I’m ecstatic. I tell the press that Whoopi is 
replacing Schwarzenegger. Whoopi, I say, will be “much bet- 
ter” than Arnold. 

*% OF oF 

ANDY VAJNA AT CINERGI TELLS MY AGENT THAT HE WILL 
make the movie on a $10 million budget—my fee will be 
$250,000—if we are able to find three superstars who will 
play themselves. He says he’s very happy about Sly and 
Whoopi but disappointed about Arnold and Bruce. He doesn’t 
mention Bruce’s body double. My agent, perhaps feeling a 
little guilt about his earlier trepidations, promises Andy that 
he will personally find the third star. Vajna takes his word for 
it. We have a go movie. 
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I tell the press 
this $10 million 
production Will be 
“the most expensive 
home movie in 

|| Hollywood 
history.” Vajna 
geHs very angry at 
mee I'm paying $10 
million for a home 
movie?” he heatedly asks ae 
“How does that make me look?” 


* OR 


I REME MB ER THE LETTER ARTHUR HILLER HAS WRITTEN. 
I admire Arthur's work (The Americanization of Emily, The 
Hospital, Love Story) and almost worked with him once. (He 
was the original director on Jagged Edge.) I like Arthur enor- 
mously. I call him and ask if he wants to direct Smithee. He 
calls me back the next day with a yes. Both Cinergi and I are 


HEY, JOE: 


spielberg, who liked 
the script, found ita 
little “too close” for 
comfort; (above) the 
infamous poster 


a2 


_ | and. 


happy. I love the irony of the president of 
the Academy directing a movie that 
makes “very wicked” (to use Spielberg's 
words) fun of Hollywood. 
THE HEROES OF THE PIECE, TWO 
street-smart and very cool black film- 
makers, are based on Allen and Albert 
Hughes, who were originally to play 
themselves. The Hughes brothers, two of 
my Hollywood heroes, directors of Men- 
ace II Society and Dead Presidents, have 
been working on their dialogue with me. 
At the last minute, they decide they’re 
not comfortable playing themselves. 
“Naw, man,’ Allen says. “Come on, dude. 
We're not actors.” The Hughes brothers 
become the fictional Brothers Brothers. 
feos oak 
WE HAVE OUR THIRD SUPERSTAR. JACKIE CHAN WILL 
play himself, replacing Bruce Willis and his body double. As I 
re-tailor the seript, Arthur starts casting the movie. My wife 
suggests Ryan O’Neal, producer Ben Myron suggests Chuck D 
and Coolio, I suggest Sandra Bernhard, and Arthur handles 
the rest. We make some interesting choices. We pick Eric Idle 
over Mick Jagger and Michael York, Richard Jeni over David 
Paymer, and Ryan O'Neal over Mickey Rourke. 
Ek 
ARTHUR AND I ARE HAND IN HAND DURING A SEREN- 
dipitous shoot. Gray Davis, the lieutenant governor of the state 
of California, shows up on the set one day to ask me for a cam- 
paign contribution. The next thing Gray knows, he’s in makeup, 
in front of the camera, talking about never having met the 
Brothers Brothers. Robert Evans, in full, berobed splendor, 
makes romantic overtures to the young and ravishing Leslie 
Stefanson. Sly Stallone improvises brilliantly, even talking 
about how he and Adrian “never, you know,” but they had a 
child. Whoopi is delightfully Whoopi, and Jackie Chan shows 
an unexpected innocence and sweetness. But it is Ryan O’Neal 
who is a revelation, bulldozing his role as the powerful produc- 
er James Edmunds with the perfect Hollgey ood smile. 
| i 
WHAT DOES A WRITER DO ON A MOVIE SET? HE USUALLY 
gets in the way. I try not to do that; I usually avoid movie sets. 
But many of the people playing themselves here are friends, so 
I sort of become the social chairman. I pace with attorney 
Robert Shapiro, prepping his lines, and bring his kids Cokes. | 
turn down Bob Evans’ request for Leslie Stefanson’s phone 
number. I introduce Chuck D to Jackie Chan and help him get 
Jackie’s autograph. I try to soothe Whoopi's preflight jitters. 
One chilly morning, I spot a group of Beverly Hills cops 
ee our set and go from one to the other, serving coffee 
doughnuts. I know from the look in their eyes that a screen- 


| wi ‘iter’ 's efforts on set have never been more appreciated. 
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“WHO i THIS GUY EDMUNDS?” RYAN 
asks me . No, I tell him, he is not Don 
Simpedhy He is not Peter Guber. He is 
not Michael Ovitz. He is not Brian 
Grazer. He is not Mark Canton. He 
is not Joel Silver. He is not Jon 
Peters. He is no one. He is a 
fictional character. Ryan looks 
at me a beat and gives me that 
per fect Hollywood smile. As'the 
shoot ends, Arthur Hi Her and J 
couldn't be happier. 
i H > 
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IT’S MY FAULT, NOT ARTHUR’S. ARTHUR HAS SHOT 
every tH rd of my script—a mock, all-talk documentary. 
And the resear ch-screening audience drowned in the words. The 
only solution: cut it drastically and add humorous counterpointing 
music (the only music in Arthur's cut is “Hooray for Hollywood’). 
| * ¢ 
AT CINERGI’ S REQUEST, I DO MY OWN CUT. I CUT 22 
nbonte of my own words. I eut Gray Davis, Dr. Joyce Broth- 
ers, Variety editor Peter Bart, most of Naomi Campbell, my 
brother-in-law (cast as a masseur), screenwriter Leslie Dixon, 
director Norman Jewison (who gave me my start in Holly- 
wood)., ‘and except for an outtake, Arthur Hiller and even my 
wife, Naomi, playing themselves. I put together a temporary 
musical core using well-known rock music. 

Even though he disapproves of what I’m cutting and the fact 
that I BH doing it at all, Arthur, in a heroic act of kindness, sits 


next to me in the editing room and helps me do it. 
| 


< ee 
aaa} FEELS MY CUT “TRUNCATES” MY OWN WORK. IT 
is an odd position for me to be in. I have fought studios and di- 
rectors who’ve wanted to change my words. Now | am cutting 
my o words drastically and the director is telling me that I 
am bet iying what I’ve written. 

Cinergi likes my cut and makes a decision to go with it. 
Ai thur feels he isn’t being given a fair shake by Cinergi. His 
rough cut wasn’t a director’s cut, but only a rough assembly. 
He feels he i is owed further cuts and screenings. But Cinergi’s 
decision is firm: My cut will go into the theaters. Tempers 
grow heated. After a successful screening of my rough cut, I 
say, “Arthur, you should kiss my ass in Times Square for 
putting this work into the cut.” 

The next day, at a meeting at Cinergi, Arthur agrees to go 
with my cut and says, “I’ve already called Mayor Giuliani to 


make ri servation for Times Square.” We laugh and hug. 


Martial master Chan 


boldly goes where 


Willis feared to tread 


THE FOLLOWING AFTERNOON, BY FAX, ARTHUR RESIGNS 
from the film. An Alan Smithee Film is now an Alan Smithee 
film—the pseudonym used by the Directors Guild when a di- 
rector wants his name off of a movie. The press is all over 
Arthur and me. The whole world thinks the two of us have con- 
spired in a gigantic publicity stunt. 

ek 
THE DAY AFTER ARTHUR RESIGNS, I’M SITTING IN AN 
editing room in Hollywood with a migraine headache. I’m fin- 
ishing the cut of a movie—something I’ve never done before. 

Cinergi, a company with financial problems, has informed 
me there is no more money: (a) to continue editing; (b) for 
the temp music I have used; (c) for any music at all. I have 
agreed to waive my $250,000 fee so we can keep editing the 
movie. I have no idea how we'll be able to get any money for 
any music. 

As I sit there, holding my head, Hiller walks in with a smile 
on his face. “Well,” he says, “I just thought you might need 
some help. If you need any help finishing this, I’m here.” 

*#  & 
I’M GETTING UP AT 4 IN THE MORNING IN MALIBU TO BE IN 
an editing room by 7. I finish at 7 at night, get home at 9, and 
get up the next morning at 4. I do this for three months. I hard- 
ly see my wife and babies. (Naomi discovers at the same time 
that we are expecting our third.) 

I’m not getting a cent. I’ve even returned my writing fee. 
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At a certain point, God speaks to me. “Putz,” God says, “this 
is what directors do. It’s time you finally realized that. You'd 
better be very nice to every director you work with in the fu- 
ture.” I promise God on the lives of my children (and the new 
baby) that I will be. 


I’M FINALLY FINISHED EDITING THE FILM AND NOW IT’S 
time for the music, which I feel the film desperately needs. But 
Andy Vajna reiterates it: No more money, not a cent more. 

Desperate, I put an ad in the trades begging unsigned tal- 
ent for free music. A songwriters’ organization publishes an 
ad attacking me. Editorialists accuse me of “ripping off” un- 
signed talent. 

I reqeive 9,200 entries from all over the world. I sit in my 
den from 7 in the morning until 7 at night listening to it all 
myself, Tt takes about a month. Some of the music is good. 
Some of it is startlingly good. Andrew Shack of Priority 
Records, who’s seen my ads, asks to see a rough cut of the 
movie. He enjoys the movie, listens to some of the music 
that’s coming in, and makes an album tie-in deal with us. The 
artists whose music will be in the movie will be paid and paid 
again if their songs wind up on the CD. No one’s getting 
ripped off... And I’ve got music in my movie. 


WE DON’ T HAVE ANY FILM TITLES, THOUGH. EVERY MOVIE 
has to have film titles. We don’t and...I’m so tired of hearing 
it...there is no more money! What am I going to do? Put an 
ad in the papers for free movie titles at the beginning and 
end of our movie? Oh boy. Oh boy oh boy oh boy. 

i pe 
GRAFF IT! ARTISTS ARE VIEWED BY SOME PEOPLE AS VAN- 
dalous | scum. Some of them are but many of them aren't. I 
think some graffiti artists are today’s Picassos. I know a 
little about it because [ have a grown son who has 
used the name Rogue on some walls you may 
have seen. 

I decide to seek out some of the best graffiti 
artists i in Los Angeles. I tell them I need titles for my 
movie. They paint some beautiful things. Producer Ben 
Myron, and I pay them for their effort.... And I have 
titles for my movie. 

| eee 
I WANT |TO PLACE A CARD AT THE END OF THE 
movie, before the final credits, that says “Special thanks 
to Ar thur Hiller.” I tell Arthur and he thanks me and 
says it’ s fine with him, but I should check with the Direc- 
tors Guild. I call the guild. The guild voice, very 
sternly, says I will not be allowed to thank Arthur 
Hiller. This is An Alan Smithee Film, the voice 
says, almost spitting the words. 


ROBE’S GALLERY: 


lll lll ee ee ee 


True to form, Evans turned his 
inestimable charms on Stefanson 
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I TURN THE FINISHED PRINT OVER TO CINERGI, WHICH 
turns it over to Disney. Disney? Huh? As in The Lion King 
Disney? Disney is distributing this guerrilla-style, twisted, 
strange little movie? Disney, the most conservative studio 
in town, is going to distribute a movie that makes fun of 
Michael Ovitz, Robert Redford, Tom Cruise, Dustin Hoff- 
man, and most of Hollywood—including Joe Eszterhas and 
Disney itself. 

Well, yes, it seems that Disney is, although I will believe it 
when | go to a theater on Feb. 27 and it is actually up there on 
the screen. 


% RH 


What if, the thought 
occurs to me, Disney won t 
release the movie? What 
if Burn Hollywood Burn is too 
much of a hot potato for 
any distributor in Hollywood 
after all the work I’ve 
put in for nothing? 
Paranoia, my better self 
tells me. Craziness! 


% * % 


| 
still. a have my own print struck. This is a crime, 
I’m told, because the movie is Disney's property. | 
have it done anyway. I’ve now committed a crime and 
have visions of myself, film cans in hand, invading the 
pr ojection booths of neighborhood theaters for myste- 
rious midnight showings. When our baby is born, we 
put the film cans in a closet behind his bassinet. We 
name him, for very good reasons, John Law Eszterhas. 
| ee 

DISNEY, SAVES ME FROM GOING TO JAIL. DISNEY, I 
am told, is definitely releasing the movie. But one 
thought haunts me: Am I slowly becoming an Alan 
Smithee, who first steals his own film and then burns it? 
Is this the mad Smithee’s cackling revenge upon me for 
having « created him? 

Disney i is even advertising it. We even have a bill- 
boar d—on Crescent Heights off Sunset, partially obscured 
by a gas-station sign. If you drive slowly and strain your 
eyes, you can see it. 

Disney runs its first ad for the movie in The New York 
Times on Jan. 16, There it is, right there on the very 
bottom of the first page, left-hand corner, two lines! “BURN 
HoLLYWooD Burn! ‘I’M A PRODUCER NOT A PIMP. THERE’S A 
DIFF EREN cE.’ ” If you have a very strong magnifying glass, 
you can see it. 

Oh, yeah, I forgot. Somewhere along the line...during the 
course of events...I changed the title from An Alan Smithee 
Film to. An Alan Smithee Film: Burn Hollywood Burn. 

Don’t you wonder why? 

| | oko 
I SU BMI 72 ONE-LINERS FROM THE MOVIE TO DISNEY TO BE 
used i im the New York Times magnifying-glass ads. Disney 
sends my list back to me with the following one-liners crossed 
out; for reasons of its own, corporate Disney doesn’t want to 
use these one-liners in its advertising: 

“Paging Dr. Ovitz. Dr. Ovitz, where are you?” 

“How do you like our truck? Spielbere’s got one, Geffen’s got 
one, Keanu’s getting one.” 

“He said only Robert evans could help him. Robert Evans 
t anscended sex and drugs.” 

“They promised to get Redford into my next movie. When 
they really want something, they use Cruise as their bait.” 

“Still Redford is one step up from Hoffman.” 

“Michael Ovitz is gone, that’s what’s wrong.” 

“He was bigger on the Rush Limbaugh circuit than Hugh 
Grant and Heidi have been.” 

“We had two people from Tokyo in that ae ence room. 
They understood every third word, but still... 

A nervous Disney executive tells me: “When we screened 
the movie at Disney internally, everyone in the room was 
laughing. Afterward, I went up to people outside the room 
and said, ‘What did you think?’ Everybody was afraid to ad- 
mit how much fun it was. This movie will become one of Hol- 
lywood's greatest guilty pleasures.” 


| 
| | 


oa mR Pak ce PPT RP ir 


DURING THE HOLIDAYS, 
Arthur Hiller and I sit down 
at a small pub in Santa Monica 
with a fireplace crackling near- 
by. He has just seen the final cut at a nearby screening room. 

“T liked it,” Arthur says. “It’s very funny, but it’s differ- 
ent than the movie I wanted to make—than the movie I 
signed on to make. You know I wish you the best of luck 
with it.” 

We talk about the new projects we are working on. “I'd like 
to work with you again,” Arthur says, “but with certain rules.” 

“T’d love to work with you again too,” I tell him. 

We sit there for a moment, looking at the logs in the fire- 
place, and I put my hand over his. 


, a 


Other stars balk, but 


Goldberg and O’Neal set- 
tle in for the long haul 


DISNEY DEVELOPS TWO MOVIE POSTERS, WHAT WE CALL 
“the one-sheet.” One you'll see in newspaper ads; the other is 
on my bathroom wall. It is a naked girl with cans of film cover- 
ing her breasts and the tag line “Nice Cans. Great Movie.” The 
idea is Disney’s, the design is Disney’s, the tag line is Disney's. 

Looking at it, I think: We’re not in Kansas anymore, ‘Toto. 
First a Disney ad with the word pimp on the front page of The 
New York Times, now a Disney one-sheet with a naked girl 
whose breasts are covered by cans of film. 


% % 
I realize I should have gone 
with my original titles: Amok! 
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ADVERTISEMENT 


MONDAY 


e ART DIRECTION 


DD 1:00 90 Pride and Prejudice 
(1940) 

10:30em Somebody Up There 
Likes Me (1956) 

12:30am Julius Caesar (1953) 


24Sam Barry Lyndon (1975) 


9 SOUND RECORDING 


00pm Fiddler on the Roof 
(1971) 


it30pm The Bells of St. Mary's 
(1945) 


2am The Great Caruso (1951) 


‘Mam San Francisco (1936) 
|S  ciNEMATOGRAPHY/BaW 


4#0pn Battleground (1949) 


115m The Bad and the 
Beautiful (1952) 


i:4am The Defiant Ones (1958) 
titan The Great Waltz (1938) 


23 ‘SPECIAL EFFECTS/ 


SOUND EFFECTS 


i00)2 Mighty Joe Young (1949) 


March PrimeTime Oscar® Winners 


TUESDAY 


3 FILM EDITING 


E00 pm The Towering Inferno 
(1974) 

11:00pm Air Force (1943) 

30am Anthony Adverse (1936) 

40am Eskimo (1934) 


1O THE “OSBOS” 


400;2 Libeled Lady (1936) 
\0:002 The Whisperers (1967) 
2002s Royal Wedding (1951) 
Little Women (1932/33) 


E30 am 


LA CINEMATOGRAPHY/COLOR 


2002 The Quiet Man (1952) 
10:20p2 Doctor Zhivago (1965) 
ian The Killing Fields (1984) 


4iSas King Solomon's Mines 


(1950) 


a+ COSTUME DESIGN 


&:00;2 What Ever Happened to 
Baby Jane? (1962) 


10:00 pa nee A Space Odyssey 10:30 2 Some Like it Hot (1959) 
Hus) tan Moulin Rouge (1952) 

1230am Plymouth Adventure 

A. (1952) titan The Adventures of Don 

pa ram = Grand Prix (Sound Effects juan (1947) 
Winner) (1966) 
= 99: a 70th Academy Awards®” (on ABC) 
Gary Cooper in High Noon, Best Actor 1952. 
30 WARNER BROS, ACADEMY 3! WARNER BROS. ACADEMY 
AWARD WINNERS AWARD WINNERS 


8:00pm Casablanca (1943) 


itt0om The Adventures of 
Robin Hood (1/938) 


tam The Life of Emile Zola (1937) 
iibam The Great Lie (1941) 


sylvester Stallone and Talia Shire in Rocky, Best Picture 1976. 


E00j2 Sergeant York (1941) 

\030p2 Yankee Doodle Dandy (1942) 
1:00am Dangerous (1935) 

1itam Mildred Pierce (1945) 


HOLLYWOOD'S biggest 


WEDNESDAY 


“| SCORE/NON-MUSICALS 
‘a0 yx The Adventures of 
Robin Hood (1938) 
10:09 Now, Voyager (1942) 
00am Irma La Douce (1963) 
iMan Bound for Glory (1976) 


|| SUPPORTING ACTOR 


8:00 pm From Here to Eternity 
(1953), Frank Sinatra 


1:39 p= The Barefoot Contessa 
(1954), Edmond O'Brien 


Mam Mister Roberts (1955), 
Jack Lemmon 


iam Johnny Eager (1942), Van Heflin 


— 


8 SUPPORTING 


ACTRESS 


$00p2 Tootsie (1982), Jessica Lange 


0:15pm Paper Moon (1973), 
Tatum O'Neal 


i220 A Patch of Blue (1965), 
Shelley Winters 


tian The Miracle Worker 
(1962), Patty Duke 


25 ORIGINAL SCREENPLAY 


item Citizen Kane (| 941) 
1:30pm Woman of the Year (1742) 


1:30am The Bachelor and the 
Bobbysoxer (1947) 


Ligjas Father Goose (1964) 


= —_ 


“Academy Awards®” and “Oscar(s)*" are registered trademarks and service marks of the Acade my of Motion 


night, ALL MONTH LONG. 


THURSDAY 


2 - SCORE/MUSICALS 
4:90 pn Anchors Aweigh (1945) 
1028¢2 On the Town (1949) 


12302> Seven Brides for Seven 
Brothers (1954) 


bites A Funny Thing Happened 
on the Way to the Forum 
(1966) 


le _ SUPPORTING ACTOR 


40092 Topkapi (1964), Peter Ustinov 


10:30p7 A Thousand Clowns (1965), 


Martin Balsam 


(:00an The Fortune Cookie (1966), 


Walter Matthau 
titan The Subject Was Roses 


" (1968), Jack Albertson 
19 SUPPORTING 
ACTRESS 
“f00p= Elmer Gantry (1960), 
Shirley Jones 


le35pm Harvey (1950), Josephine Hull 


Irian Key Large (1948), 
Claire Trevor 


uitam None But the Lonely 
Heart (1944), Ethel 
Barrymore 
es 


ORIGINAL STORY 


tttpe The Search (1948) 


‘Jo pm Vacation from Marriage 


(1946) 
(2:00am The Human Comedy (1943) 
nidan A Star is Born (1937) 


FRIDAY 


0 In the Heat of the Night 
(1967) 


10:00¢2 West Side Story (1961) 
1:02 The Apartment (1960) 
Eitan Midnight Cowboy (1969) 


14 


_e |" 


00pm Mrs. Miniver (1942), 
hi Greer Garson 


10:30 pn Sus picion (1941), 
Joan Fontaine 


izt0am Jezebel (1938), Bette Davis 


bilan The Good Earth (1937), 
Luise Rainer 


© set cron ween 


tpn Boys Town (1938), 
Spencer Tracy 


10.00 p» Goodbye, Mr. Chips (1939), 
Robert Donat 


1:00am Sergeant York (1941), 
Gary Cooper 


Mam Watch on the Rhine (1943), 
Paul Lukas 


~ “ronan ance ne 
800pa La Strada (1956) 
1000p» Black Orpheus (1959) 


Ikan Amarcord (1974) 


Eisan The Seven Samurai 
(Nominee - Art Direction) 


(1956) 


SATURDAY 


ane You Can't Take It with You 
(| 938) 


Lijam The Great Ziegfeld (1936) 


[oe 


ST ACRESS WEEKEND 


‘Stijn A Streetcar Named Desire 
(LYST), Vivien Leigh 


10099 Johnny Belinda (1948). 
Jane Wyman 


123022 Mildred Pierce (1945), 
Joan Crawlord 


20am Gaslight (1944), Ingrid Bergman 


“BEST AcTOR WEEKEND 
tgtnse Hl gh Noon (1952), Gary Cooper 


‘(G00pn Stalag 17 (1953), 
William Holden 


i230an Separate Tables (1958). 
David Niven 


hifan Judgment at Nuremberg 
(1961), Maximilian Schell 


5 ea 

B00 pn ‘The Bridge on the 
River Kwai (1957), David Lean 

12:00am Ben-Hur (1959), William Wyler 


Htan You Can't Take It with You 
(1938), Frank Capra 


TURNER CLASSIC MOVIES proudly presents 31 DAYS OF OSCAR® the 


most award-winning month on television. Every movie, every day in 


March has won, or been nominated for an Academy Awara™. Over 300 


Oscars® in all. Completely commercial free. If you're not getting TCM, 


ADVERTISEMENT 9 


SUNDAY 


_ 
| ~ Rocky (1976) 
1090 pe On the Waterfront (1954) 


‘123025 An American in Paris 


(1951) 


The Broadway Melody 
(1928/29) 


spest PICTURE 


LAS am 


——— 


koje Out of Africa (1985) 
11-00 »m Annie Hall (1977) 
00am Casablanca (1943) 
00am Mrs. Miniver (1942) 


cor 1 Want to Live! (1958), 
Susan Hayward 


(0:20;2 The Miracle Worker 


(1962), Anne Bancroft 


itt0am Coal Miner's Daughter 
(1980), Sissy Spacek 


iM4$an Butterfield 8 (1960), 
Elizabeth Taylor 


= - 
“AO pm On Golden Pond (1781), 
Henry Fonda 
0:00pm Lilies of the Field (1963), 
Sidney Poitier 
12:00am The Philadelphia Story 
(1940), James Stewart 


20am The Champ (1931/32), 
Wallace Beery 


$00 pm ‘The Treasure of the Sierra 


Madre (1948), John Huston 
itjtpm A Place in the Sun 
(1951), George Stevens 


00am The Quiet Man (1952), 
John Ford 


ijtam The Divine 
Lady (1928/29), 
Frank Lloyd 


TURNER 


be 


Meryl Streep in Out of Africa, 
Best Picture 1985. 


Burt Lancaster and Deborah 
Kerr in From Here to Eternity, 
Best Picture 1953. 


On March 10, TOM Host and 
Oscar” historian Robert Osborne 


presents a night of what he con- 


siders Oscar® upsets—great films 
and performances that were nom- 
inated, but didn’t take home the 


coveted statuette. 


CLASSIC 


call your cable company. For satellite information, cal] 1-800-843-9266. 


Movie Heaven 


Picture Arts and Sciences. ©1998 Turner Classic Movies, Inc. A Time Warner Company. All Rights Reserved. Robert Osborne appears above with the Oscar® statuette from Ben-Hur for Best Sound 1957 
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berg-like blow to DiCapriettes everywhere. “It completely 
flabbergasted me,” says Neera Shukla, 20, a Toronto-based 
college student and president of a Leonardo fan club. “Titan- 
ic brought tears to my eyes, and he was a big part of that!! 
I’m having difficulty believing he was just overlooked.” 

Given that five weeks into the movie's run, Twentieth Cen- 
tury Fox estimated that 7 percent of all U.S. teenage girls had 
seen the movie twice, it’s safe to say that the teen Titamacs 
were, like, really bummed. “I was upset he wasn't nominated. 
Extremely!” says Kim Cortes, 16, a student at New York’s 
School of American Ballet whose bedroom 
is plastered with Leo posters and who's 
seen the ship go down four times. Adds her 
Titanic-crazed classmate Jessica Kusak, 16: 
“They went for older men, like Peter Fon- 
da.” Even Celine Dion opined on the fra- 
cas: “To me, he's James Dean. He’s won- 
derful—lI can’t believe he’s not nominated!” 

Some outraged Leo lovers railed 
against the abject cruelty of it all. More 
than 200 DiCaprio fans have E-mailed or 
phoned the Academy’s L.A. headquarters 
demanding a recount. “They're asking if 
anything can be done to get Leonardo 
nominated before the awards show,” says 
a bemused Academy spokesman. “The calls did not just come 
from teenagers. One older woman called and said the whole 
state of Florida was upset.” 

But what if a nod for DiCaprio had been among Titanic’s 
record-tying nominations? Would Hollywood be expressing its 


: surprise? Though he’s perceived as a fiercely talented actor and 


has been praised for his performances in movies like 1993's 
This Boy’s Life, DiCaprio’s turn in Titanic is not considered to 
be his personal best. “I watched Siskel and Ebert, and I 
couldn’t believe they went on and on and on...,” says one agent, 
who asks to remain anonymous. “I’m sure Leo's prouder of his 
performance in What’s Eating Gilbert Grape |for which he 
received an Oscar nod in 1994] or Marvin's Room than Titanic. 
When everything's said and done, he was in a special-effects- 
laden movie.” But if the movie’s techno appeal was the obsta- 


IT’S HARD TO IMAGINE FILM CRITICS GENE SISKEL 
and Roger Ebert being in agreement with legions of 
limp, lovesick Leonardo DiCaprio fans, but on their 
Feb. 14 telecast the duo found common ground with 
girls around the globe. In a segment discussing this year’s Academy 
Award nominees, Siskel emphatically declared “DiCaprio was robbed” 
of Oscar recognition, and Ebert chimed in, “What are they think- 
ing?!” ¢ Although Hollywood didn’t expect DiCaprio, 23, to clinch a 
nomination (he had been passed over for warm-up awards like the 
Golden Globes), his fans did, so his Oscar no-show came as a shocking, 


| DRAWING ABOARD: Winslet and DiCaprio 


cle, why were costars Kate Wins- 
let and Gloria Stuart still singled 
out? Explains Peter Rainer, 
chairman of the National Society 
of Film Crities: “The fact that 
Winslet and Stuart were nomi- 
nated shows that the actress cat- 
egory was weaker. There were 
more obvious choices for Best 
Actor. And there were even bet- 
ter performances than his, such 
as Al Pacino's in Donnie Brasco, 
that were overlooked.” 

That comes as cold, icy comfort 
for his fans, but they can be proud that their devotion to Titan- 
ic—nearly $403 million worth to date domestically—means Di- 
Caprio will never travel steerage again. Although he earned 
one of his heftiest paychecks ($2.5 million, plus 5 percent of the 
net profit) playing the romantic vagabond Jack Dawson, that’s 
a pittance compared with what he'll get for his next project. 

Thanks to Titanic, DiCaprio’s asking price has zoomed to 
$20 million, making him the newest member of the exclusive 
club where the Astors and Gettys of Hollywood, including 
Mel Gibson, Tom Hanks, and Tom Cruise, now hang. And his 

zs dash into the VIP lounge may justify it- 
self the weekend of March 13, when his 
next movie, MGM’s The Man in the Iron 
Mask, based on the Alexandre Dumas 
novel, opens. “What he does is give it 
youth appeal,” says MGM Distribution 
marketing honcho Gerry Rich. “Without 
him, the movie would skew older.” If the 
fancy-pants costume drama ends up any- 
where near the top of the box office, Leo 
will get the lion’s share of the credit. 

Then again, it’s possible DiCaprio may 
be about to break Hollywood's heart. Pri- 
marily an indie-film actor, the baby-faced 
performer reportedly doesn’t want to be a 
mainstream movie star and currently has no plans to make an- 
other movie until early 99. Except for a role in the upcoming 
Woody Allen film, he’s got nothing lined up, and he’s met with 
execs only to discuss one movie, Laws of Madness, an Imagine 
Entertainment project about a schizophrenic law student. 

No matter how long it takes for DiCaprio to find his next 
job, his fans claim their devotion will remain as deep as the Ti- 
tanic’s watery grave. “He's a great actor, he’s really beautiful, 
he’s passionate,” says L.A.’s 14-year-old Sasha Bass. “There 
isn't any role or any movie I wouldn't go see him in.” Words 
like that have left Hollywood with its own case of Leo-itis. 
g (Additional reporting by Degen Pener) 

“ Was DiCaprio robbed? Register your yes or no vote at 
www.ew.com or send a postcard to EW at 1675 Broadway, 
New York, N.Y. 10019. » 
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ARMORED AND READY FOR HIS COMEBACK, BURT 
REYNOLDS FORGES AHEAD TO OSGAR’S ROUND TABLE 


“Bravery,” Burt Reynolds says, “is the only thing that makes me 
cry.” « In that case, tears should be streaming down the lapels 
of the 62-year-old’s navy blazer: After a string of career choices 
that male Whizabeth Taylor’s pick of husbands seem well thought 
out, Reynolds’ decision to take a role in Boogie Nights was a 
heroic leap of faith. Not only was Reynolds stepping into the 
really, really ugly "70s shoes of a pornographer, he was also re- 
| quired to make the character an avuncular type who truly cares 
for the drug-addled lowlifes who populate his home and movies. 
_° And he had to walk this tightrope under the guidance of then- 
unknown 25-year-old writer-director Paul Thomas Anderson. ! 
¢ “I knew I had to do something really brave to turn things 
around,” Reynolds says ff the kind of professorial tone that, if 
this were a movie, would call for him to exhale his pipe smoke 
and gaze into the distance. Instead, he swings his loafered 


feet (his beloved cowboy boots have been left in the closet 


= 


by REBECCA ASCHER-WALSH 


photograph by. RAFAEL FU GH Ss 


of his Jupiter, Fla., ranch home for this New York jaunt) onto a cof- 
fee table and continues. “I had nothing to lose.” 

True, he lost it a long time ago. In 1972, Reynolds displayed 
remarkable depth in Deliverance, and subsequent hits such as 
1974’s The Longest Yard and 1977’s Smokey and the Bandit 
proved his comic box office appeal. But, says Deliverance costar 
and friend Jon Voight, “he had all this talent, and he didn’t know 
how to let people know. He didn’t appreciate his own gift.” In 
the late ’70s, Reynolds began a two-decade run of self-sabotage: 
He made an awful sequel to Smokey and the Bandit; bad choic- 
es became worse ones when, starting in the 1980s, he hit finan- 
cial trouble, admitted to a dependence on a painkiller resulting 
from a debilitating inner-ear illness (rumored to have been 
AIDS), and divorced Loni Anderson with enough drama to keep 
Inside Edition’s reporters tied up for months. Despite a suc- 
cessful detour into television with the CBS sitcom Evening 
Shade (1990-94), Reynolds was staring at a movie career that 
seemed doomed. After a hoped-for comeback in 1996’s 
Striptease slipped beyond his reach, the actor resigned himself, 
he says, to a shelf life in “the nostalgia section of Blockbuster.” 

So let’s ed ow a little luck into the iu pe with the Bi ‘avery, yy e- 


“When | was in a position of power, | was so 
dumb because | didn’t take advantage of it,” says Reynolds of his heyday 
in (1) The Longest Yard, (2) Deliverance, and (3) Smokey and the Bandit. 
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cause not even the Psychic Friends on a good day could have pre- 
dicted that Boogie Nights, which costars Mark Wahlberg, Julianne 
Moore, and William H. Macy, would earn Reynolds a New York Film 
Critics Circle award, a Golden Globe dingus, and a ticket to the 
Dorothy Chandler Pavilion as a Best Supporting Actor contender. 

But just as Reynolds failed to recognize his gifts in the 1970s, 
he didn’t initially appear confident about his performance in Boo- 
gie Nights. The press reported that Reynolds disliked the movie, 
a rumor fanned by the actor’s decision to leave two different 
agencies after wrapping Boogie Nights. “They weren’t working 
hard enough for me,” Reynolds explains of his hop from UTA to 
the Gersh Agency to ICM, where he is now. He denies that he 
wanted to distance himself from the movie. “I told them they had 
something to run with, and they didn’t.... If I wanted to make a 
statement, I wouldn’t have gone to the New York Film Festival 
[where the film premiered in September], walked out onto the 


stage, and held up the director’s arm in front of everyone. I said, 
‘I’m putting every chip I have on red, and you can’t say in the 
middle, Uh...black.’” 

The gray area is where Reynolds lands when it comes to 
Thomas Anderson’s efforts: “The first hour had a hyper energy 
that he brought to it that’s...hyper,” Reynolds says hesitantly, 
as if unsure whether that’s a good thing. “Is it too long? I think 
so. Do I think he’s a good filmmaker? Yes.” 

The actor is fielding other filmmakers’ offers from the Florida 


to grillamocking 


Uae 


BOMBS, BLOCKBUSTERS, AND BEEFCAKE: 
REYNOLDS ON REYNOLDS 


Angel Baby (1961) | would go down the river and 
Reynolds’ first feature film, in crash. Jon picked the canoe we 
which he played a “bad were going to use, a beautiful 
ile] ee) wen'ies (Ma's ol-Mame) el elesii n= wooden one meant for Central 
George Hamilton: “George can Park. The first day, it wpe eat 
buy a suit and get a tan better all over the river.” 
iMitclam-tihelelehiAmelii mals Mslelstmale)s | 
throw a good punch. | would The Longest Yard (1974) 
have to grab George’s fist and PW elattelicaiele)mer-limela-lisl-te hia 
steer it.” costarring Reynolds and 
professional players: Hall of 
Deliverance (1972) | Famer Ray Nitschke “hit me 
Nominated for a Best Picture | hard every play, and I kept 
Oscar, the thriller costarred | saying ‘Ray, this is a movie, not 
Ned Beatty, Jon Voight, and | the Super Bowl,’ and he’d say, 
Ronny Cox: “It was my ‘Not to me.’ One time he tackled 
deliverance out of films like me on the way back to the 
[Angel Baby]. There were no huddle just to remind me he 
stuntmen. Every morning we was there.” 


home he shares with fiancée Pam Seals, a hideout where for years, 
he says, he was able to pass himself off to the natives as being in 
“semiretirement.” With that no longer necessary, “L.A. 1s better 
than ever, because it’s not that I can’t live there, it’s that I choose 
not to,” he says. “I’m tired of going out there and waving at my hous- 
es. ‘Hi, I owned you. Hello, house, I owned you.’ Now I don’t care.” 

Reynolds is wisely leaving many of his career decisions in the 
hands of ICM, which has hooked him up with Pond Rules, a David 
E. Kelley-written hockey drama directed by Jay Roach. (Reynolds 
also committed himself to three TNT movies before settling on an 
agency; he’ll film them back-to-back after Pond Rules.) “T think 
Burt’s done a lot of projects because he’s had terrible financial 
problems, and he’s had to take jobs,” says his ICM agent, Andrea 
Eastman. “Now he’s getting appropriate money and the chance to 
play a different character than he has before.” In Pond Rules, 
which began shooting in Canada in January, Reynolds and Russell 
Crowe (L.A. Confidential) star as amateur players taking on the 
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Hustle (1975) 
Starring Reynolds asa 


positive [one of the] reasons 
it was such a huge hit was you 


policeman and Catherine 
Deneuve as a Call girl: “She 
had two children out of 
wedlock and said, ‘So what?’ 
| thought, Don’t ever make a 
pass at her, because no 
matter what you say, she's 
heard it. She asked mei?! 
wasn't interested in her 
and | said, ‘1am, but you’re 
like Mount Everest, and 

. | don’t climb.’” 


Bandit (1977) 


'~. Acar-chase comedy 


blockbuster, costarring 

_ soon-to-be love Sally Field: 
“The studio said, ‘She’s not 
sexy, she’s The Flying Nun,’ 
and | said, “You’re insane.’ I’m 


saw two people falling inlove 
right there on the screen.” 
Starting Over (1979) 

A divorce comedy 
costarring Jill Clayburgh 
and Gandice Bergen: 
“Nobody wanted me. My 
agent said, ‘It’s so hard to 
convince anyone that 

if you got a divorce you'd 
be lost in the single world,’ 
[but] | sat next to [the 
director] Alan Pakula ata 
dinner, and he said, ‘Let’s 
do a test.’ At the time | 
was really hot, but | said, 
‘Anything you want.’ Every- 
one was nominated [for an 
Oscar] but me. | knew the 


. Academy couldn’t get past 


New York Rangers. “I'll never take a script for any reason than 
the words again,” Reynolds vows. “I’ve had this thing that I can 
make it better. Well, you can make it better, but it’s better crap.” 

It’s suggested to Reynolds that the time has come for him to 
write his own script in case he lands at the podium on March 23. 
But if Reynolds has ever rehearsed such a speech (and what actor, 
finding himself stuck in a bad traffic jam, hasn’t?), he’s not copping 
to it, though he may have learned something from the mistakes of 
other winners—like ex-lover Sally Field, whose infamous “You 
like me” monologue back in 1985 has become legendary. “My little 
strong-willed best actress,” says Reynolds. “She didn’t make the 
best speech in the world, but she has to be forgiven.” 

And then, seizing upon the topic he’s been circling, he looks up 
with one eyebrow raised. “I once said, because I was never going to 
win one, that I’d rather have a Heisman trophy than an Oscar,” says 
the former college football player, suddenly showing his dimples and 
confidence and looking very much like a movie star. “T hed.” # 


that | was having a great 
time, making it look easy.” 


be [my character]. The 
tragedy is it could have been 
a a major box office picture.” 


City Heat (1984) os 

An action flick costarring 

Clint Eastwood, during which 

Reynolds suffered the injury 

that would eventually lead to 

years of undiagnosed pain 

and dependence on a pain- 

killer: “The stunt guy was 
| 


Striptease (1996) 

A Demi Moore debacle co- 
starring Reynolds asa 
broadly comic, sleazy South- 
ern senator: “I thought it 
could have been a break- 

out film for me, but [the 
movie] didn’t quite work 
because it was on two levels. 
Everyone else wasina 
serious movie, and when you 
put an off-center character 
[like mine] against a situation 
that’s serious, it becomes 
like a cartoon character. 
Even though most of the 
critics were incredibly kind 
to me, they were very mean- 
spirited about the movie.” 


suppesed to hit me witha 
chair, and it caught me right 
on the temple. | couldn’t see 
very well, and | was nau- 
seated all the time. Four or 
five times Clint said, ‘I’m not 
feeling well, let’s wrap,’ 
because he knew that the 
insurance and all that crap | 
would go on my ledger. Clint 
knew the picture wasn’t 
working because | couldn't 
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THREE YEARS AGO, NEWS CORP. CEO RUPERT MURDOCH— 
the grand pooh-bah of the Fox network—leaned back in his 
throne and scratched his head, trying to figure out how to res- 
cue his net’s struggling new depressed-family-of-orphans dra- 
ma, Party of Five. He dialed then—entertainment president 
John Matoian and pointed out that fires seemed to sell news- 
papers, so, hey, why not torch PO5’s Salinger house? Matoian 
met with the show’s creators, Christopher Keyser and Amy 
Lippman, who listened to the suggestion and then did what any 
sensible rookie producers eager to stay on the air would do. 
They said no—and sent Matoian a fire extinguisher for good 
measure. ® “Chris and Amy were always so unflinching 
about sticking with the vision,” chuckles Matoian. “It was frus- 


DOUBLE TROUBLES (Clockwise from left) 
Significant Others’ Jennifer Garner and Eion 
Bailey; executive producers Amy Lippman and 
Chris Keyser; Party of Five’s Scott Wolf and 
| Jennifer Love Hewitt; Others’ Scott Bairstow 


BY DAN SNIERSON 


PHOTOGRAPHS BY DAN CGHAVKAIN 
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Here at Saturn, we have this saying: Happy workers build better 
cars. And one tour of the Spring Hill facility will show that belief runs 
from the plant floor, where team members work on ergonomic skillets, 
all the way to the Center for Discovery, where infants, toddlers and 
preschoolers alike are hard at work helping us build better cars. Now, 
we know what you’re thinking. 

“A four-year-old building stuff at a car plant. Doesn’t that violate a 
whole handful of child labor laws?” 

[t’s probably worth noting they’re not helping us build our cars 
directly. Rather, they’re helping their folks build them. Because the Center 
for Discovery is this really great day care center located less than a mile 
from the plant, making it easy for parents to stop by anytime. Lunch. 
Dinner. Whenever their children get sick. (For those of you who don’t 
have kids, it happens quite a bit.) All of which serves to pretty much erase 
any worries they have about child care and, in turn, focus a little more 


intently on their work. Which is building the best cars they can build. 


A DIFFERENT KIND of COMPANY. A DIFFERENT KIND of CAR. 
The 1998 Saturn SL2 comes with an M.S.R.P. of $13,195, including AC, retailer prep and transportation. Of course, options, tax and license are extra. 


We'd be happy to provide more information at 1-800-522-5000, or visit us on the Internet at toww.saturn.com. ©1998 Saturn Corporation, 


SATURN, 


trating at times, but you’d think, Wow, 
these guys have an idea and are willing 
to go down with the ship if necessary. 
And then you’d want to say, ‘Well, 
maybe this ship is worth saving.’” 
Thanks to the pair’s unwavering con- 
victions—not to mention the show’s re- 
freshingly honest dialogue and engaging 
cast—PO5 eventually did catch on 
(imagine, a gushy family drama with 
coveted demographics and cool cred 
among Gen-Xers!). Now Keyser and 
Lippman are heating up a new Fox dra- 
ma, Significant Others, debuting March 
11 in the Party time slot (PO5 returns 
in late April). So how do the producers 
plan to entice eyeballs to the screen this 
time? Obnoxiously high-stakes plots? 
Triple-crossed murders? Incestuous am- 


. ' 7 


OTHERS’ PEOPLE “The thing about Chris and Amy 
is not just how smart they are but that they’re 
normal, family people,” says Garner. “They are about 
the least Hollywoody producers you could have.” 


nesiac doctors? “We’ll deal with what 
friendship and love mean to people in 
their 20s,” says Lippman with typical 
thoughtfulness. “How it’s kind of nebu- 
lous and the dynamics change all the 
time.” (This must be the point in the 
pitch meeting when the twitching Fox 
exec asks hopefully, “So...when do we 
get to the ménage a trois?”) 

Tag the show as you wish—we sug- 
gest The So-Called Relativity of My 
Twentysomething Life Goes On—but 
Others seems to resemble its older sister 
only in broad strokes: intricately woven 
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story lines, realistically damaged charac- 
ters, generous helpings of angst, a damn 
fine-looking cast. “The tone of this show 
is a little lighter and zanier, which opens 
us up to people who don’t want a drama 
that drives them to drink,” notes Key- 
ser. “It’s about that inevitable passage 
you go through from not being responsi- 
ble to having to be responsible.” 


Ir YOU'RE LOOKING FOR A HEARTY 
rite-of-passage story, check out the ré- 
sumés of Keyser, 37, and Lippman, 34. 
The writer-producers first met at Har- 
vard in 1985, and a few years later, after 
moving to L.A. with their future spous- 
es, they became business partners—to 
mixed results (good: wrote episodes for 
L.A. Law and Equal Justice; bad: 


passed up jobs on Law & Order to work 
on a Jaclyn Smith TV movie). After 
three seasons on NBC’s menopausal 
drama Sisters, it was Big Break time: 
Fox asked them to create a kids-on- 
their-own series. Of course, the network 
was thinking along the lines of 90210. 
Instead it got Nietzsche for Neophytes. 

Though PO5 promptly endeared itself 
to critics, the bummer of a premise 
didn’t grab viewers, and the show hung 
by a pinky finger from the cliff of cancel- 
lation (even though the duo did cheekily 
write a restaurant fire subplot into an 


early PO5 episode—a wink at Mur- 
doch’s odd request). “It’s impossible to 
describe what it felt like to be as belea- 
guered as we were, working around the 
clock,” recalls Keyser. “But some of our 
best work came during that pressure of 
almost being canceled 12 times.” 

Then one day, the show won a Golden 
Globe. Youth-hungry mags wanted Neve 
Campbell and Jennifer Love Hewitt on 
their covers. The cult of teens sprouted 
into a wider audience. (PO5 is the only 
returning Big Four drama with ratings 
growth this season.) Lifetime recently . 
agreed to shell out more than $55 million 
to grab the series’ syndication rights. 
And just last week, Fox paid $80 million- 
plus to renew PO5 for two more seasons. 
Keyser and Lippman are also hot prop- 
erties: With several TV 
studios eager to snap 
the pair up, their cur- 
rent home, Columbia 
TriStar (which produces 
POS5 and Others), is in- 
tensely wooing them to 
renew their contracts. 

“Chris and Amy write 
dramas layered with 
reality and dimension,” 
says current Fox Enter- 
tainment president Pe- 
ter Roth (who calls 
them every Wednesday 
at 10:01 p.m., literally in 
tears, acting out scenes 
from that night’s POS 
episode). “There’s noth- 
ing cooler than honest 
relationships.” But if 
you think that the masters of twen- 
tysomething zeitgeist must be striped- 
ski-sweater-wearing Gen-X subver- 
sives, think again. “You wouldn't look at 
them and go, “Wow, I bet those guys are 
really hip!’” notes Hewitt (Sarah on 
Party of Five). “But then you read their 
words and that makes them very cool.” 


LOOKING TO DOUBLE THEIR COOL 
quotient, Keyser and Lippman saw an 
opening to do a subtle series about 
twentysomethings after critical darling 
Relativity sank last season. (NBC and 


ABC expressed interest, but the pro- 
ducers stayed at Fox. “It’s hard to say | : 
no to the people responsible for your ca- wa ath , y if ‘n ¥ 
reer,” reasons Lippman.) They mapped a: ar wig 
out a best-friend triangle: schemer- | | | fe, aS ss 
dreamer Campbell (Eion Bailey), cheery = a | 
flake Nell (Jennifer Garner), and needy 
Ivy League graduate-cum-—porn writer 
Henry (Scott Bairstow). Adjuncts to the | ae | 
L.A.-based threesome are Campbell’s y 
label-conscious older brother, Ben 
(Michael Weatherly), and Ben’s clean- 
cut wife, Jane (Elizabeth Mitchell). After breaking in rookies like Neve \ 

Fleshing out Others’ concept was easy; Campbell and Scott Wolf, exet produc- = 
finding the right people was not. Pro- ers Chris Keyser and Amy Lippman : 
duction was delayed three months while are once again betting that relative un- 
the producers screened hundreds of ac- knowns can carry their new drama. i; 
tors, hoping to repeat POS’s uneanny Here’s a primer on the party of five ris- r — 
casting. At first, Garner didn’t want to ing stars in Significant Others. —DS5 f& Py Fae 
do TV. Then Keyser and Lip) oy / a Aaa a 
passed on a too-young Bailey. (“AfterI | Eilon Bailey (center) plays unemployed but optimistic Campbell 
did my first reading, they asked my age, AGE: 2] PREVIOUS CREDITS: Dawson’s Creek @ ON CAMPBELL: “The women 
and I’m like, ‘Uh...yeah...um...’” recalls like him, but he’s no pimp daddy.”’ @ POS CHARACTER HE RELATES TO: “Thurber the 
Bailey. “And they said, ‘No, no, it’s okay, dog. He just kind of walks through the set, neglected, and doesn’t really do much.” 
just tell us.’ And I said, ‘Uh, 21?” and the RANDOM FACT: “When I was a kid growing up in Malibu, every single person 
whole room just deflated.”) He was [ met thought I was the ‘Mikey likes it’ kid.” 
later called back when they decided to { ee ee eS Anse 
go younger than planned. Meanwhile, | Michael Weatherly (top) plays Camphell’s grating brother, Ben 
Bairstow dropped out when he found AGE: 29 PREVIOUS CREDITS: Deadline, Meet Wally Sparks @ ON BEN: “He leases the 
out the show wouldn't be shot in his BMW and wears the Rolex he can’t afford. He just figures, ‘Let’s not get too deep, 
home base of Seattle, where it was orig- kids, stay in the shallow end.’” @ PO5 CHARACTER HE RELATES TO: “The guy with the 
inally set. Learning the bad news on her beard who runs the house, Charlie. I have responsibilities in my life that mirror his. 
mobile phone, Lippman drove her car But I don’t have cancer yet.” @ RANDOM FACT: “I have abnormally small, evolutionarily 
onto the shoulder of the road and made advanced pinky toes. It’s almost like I only have eight toes.” 
a flurry of calls. When she reached ats 428 Sate Care ee see eh es 
Bairstow at home, she did everything y Scott Bairstow U9) plays't porn-writing Yale grad Henry 
she could to coax him back. “He told me, AGE: 27 PREVIOUS CREDITS: Wild America, White Fang 2 @ ON HENRY: “‘He lies 
‘T’m sure that next to childbirth, this is to himself in order to feel good about what he’s doing. Henry needs people around him. 
one of the hardest days of your life,’” He needs love.” @ P05 CHARACTER HE RELATES TO: “Owen. It’s that whole 
she remembers, “and I said, ‘Childbirth child thing.’”” # RANDOM FACT: “I’ve got a thing for Dixieland jazz and Al Jolson.” 
was nothing compared to losing the ac- [| a a Se a as ee ER ee MeN eee Se eS 
tor who's the final piece of the puzzle.’” Elizaheth Mitchell (top right) plays Ben’s insecure wife, Jane 

Lippman and Keyser ultimately suc- AGE: 27 PREVIOUS CREDITS: Loving, Gia @ ON JANE: “‘She’s one of these really together 
ceeded at moving the pieces into place, women that you wonder if they could possibly be that together, and then you get a glimpse 
and now with six episodes ready to go, inside their lives and realize they’re just completely gone.” # PO5 CHARACTER SHE RE- 
Others’ fate is in the hands of viewers. LATES TO: “Claudia. Her reactions to Charlie being sick? Love that! I’m a basket case too.” 
“It may take a while for the audience to RANDOM FACT: “I have insane insomnia—I read four books a week ‘cause I can’t sleep. ” 
invest in the show,” warns Keyser. ee aaa a a Ns se oes 
“That's the nature of these light ensem- | Jennifer Garner | (bottom) plays commitment-phobic Nell 

ble dramas.” Just in case, do the pair AGE: 25 PREVIOUS CREDITS: Deconstructing Harry, Mr. Magoo @ ON NELL: “‘She’s 

have any can't-miss ratings gimmicks up your basic 25-year-old going in every direction in life . She’s a flake, but with such good 
their sleeves? “No one will be mur- intentions.” @ PO5 CHARACTER SHE RELATES TO: “Charlie and his struggle with re- 
dered,” assures Lippman. “No incest. sponsibility. I respect that.”’ ®@ RANDOM FACT: “I think the answer to all of life’s prob- 
No abuse...and mo fires.” lems is a cup of Earl Grey tea with a spot of milk.” 
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THE BEAUTIFUL SCAM 
that opened Joel and Ethan 
Coen’s Fargo—the disclaimer 
that passed off the movie as a 
true story—was more than a 
stunt. It forced the Coen 
brothers to discipline them- 
selves as moviemakers. In or- 
der to seduce us into believing 
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The Coen brothers strike again with 
The Big Lebowski, a scattershot up- 
trom-the-gutter comedy with style to 
spare. by Owen Gleiberman 


that the events in the film 
might actually have taken 
place, they had to hold back 
on their favored style of manic 
overkill: the gymnastic cam- 
era movements and wide-an- 
gle acting, the dialogue that’s 
too enamored of its own ab- 
surdist cleverness. 


The very title of The 
Big Lebowski (Gramer- 
cy) announces that the 
Coens are now back to 
their old hyperbolic 
tricks. They give us a 
hero, Jeff Lebowski 
(Jeff Bridges), who’s a 
walking one-liner, a slovenly, 
longhaired dropout from the 
stoned ’70s who dresses in 
stained T-shirts and plaid 
shorts, smokes doobies and 
geuzzles White Russians, and 
insists on being called “the 
Dude.” In scene after scene, 
we see the Dude hang out at 
the local bowling alley along 
with his derelict pals, notably 
Walter (John Goodman), a 
high-strung Vietnam vet who 


The Big 
Lebowski 


STARRING 
Jeff Bridges 


John 
Goodman 
RATED Rf 
117 MINUTES 


CWs 


A GRIETtTCAL LOOK AT THES. WEEK 


IN ENTERTAINMENT 


screams obscenity- 
spiked lines like a psy- 
chotic drill sergeant 
and turns out to be— 
get ready to plotz with 
laughter—an obser- 
vant Jew. (“I don’t 
bowl on Shabbes,” he 
announces matter-of-factly.) 
We see the Dude mistaken for 
another Lebowski, a tycoon in 
a wheelchair (David Huddle- 
ston) who also yells a lot (the 
Coens are nothing if not fond 
of apoplectic power mongers). 
When this other Lebowski, 
the “big’’ Lebowski, discovers 
that his young porno-doll wife 


LOSERS’ LANE: Bridges, Goodman, 
and Steve Buscemi get bowled over 


has been abducted, he enlists 
the Dude to deliver a million 
dollars to the kidnappers. 
Virtually every Coen film 
has been structured as some 
sort of convoluted funhouse 
ride, and The Big Lebowski, 
with its hippie-out-of-time pro- 
tagonist, wants to be a byzan- 
tine trip movie, an under- 
world-scuzz version of Alice in 
Wonderland. The Dude and 
Walter devise a half-assed 
plan to skim some of the cash, 
a plan that’s destined to go 
horribly awry. This leads the 
Dude into confrontations with 
assorted wacko deviants. 
There’s Lebowski’s fake-aristo 
artist daughter (Julianne 
Moore, stretching out her 
vowels to the breaking point), 
as well as a trio of castrating 
German brutes known as the 
Nihilists. In an amusingly un- 
hinged scene, these cartoon 
nasties let a marmot loose in 
the Dude's bathwater, but oth- 
erwise they seem little more 
than a gloss on Mike Myers’ 
Dieter from Saturday Night 
Live. The Coens don’t stop 
there. They throw in deliber- 
ately corny hey-I’m-flying- 
like-Superman acid flashbacks, 
John Turturro as a macho 
Spanish freak in a hairnet, 
David Thewlis as a giggling 
ninny with a John Waters 
mustache, and endless, danc- 
ing shots that loop and glide 
down the bowling lanes, trac- 
ing the pins as they fly, the 
candy-colored balls as they 
take their ritualized journey... 
Nearly everything in The 
Big Lebowski is a put-on, and 
all that leaves you with is the 
Coens’ bizarrely over-deliber- 
ate, almost Teutonic form of 
rib nudging. It’s as if the film 
itself were standing off to the 
sidelines, saying “Look, isn’t 
this a hilarious concept?” The 
Coens don’t create jokes, ex- 
actly—they create ideas for 
jokes. Still, you can see what 


ILLUS TAATION BY TIM BOWER 


| they’re after. There’s one se- 


quence that blasts right into 
the ozone of silliness—a Bus- 
by Berkeley-goes-bowling mu- 
sical number choreographed 
to Kenny Rogers singing 
“Just Dropped In (To See 
What Condition My Condition 
Was In).” But the Coens’ 
touch is rarely that hight. It 
would have helped if Bridges’ 
performance were wilder; his 
demeanor is actually too 
straight to do justice to the 
Dude's shagey-dog effluence. 
Bridges looks so funky here 
you can almost smell him, but 
aside from dropping an occa- 
sional “far out, man,” he just 
sounds like good old wry, 
savvy Jeff Bridges. The very 
notion that the Dude takes in 
the world from a different lati- 
tude never quite comes across. 

Like Fargo and Raising 
Arizona, The Big Lebowski 
poses as a cracked tribute to 
middle America, whose den- 
izens, in the Coens’ view, are 
sanctified by their knuckleball 
eccentricity. Yet this stab at 
gonzo humanism just seems 
another put-on, since, in the 
Coens’ films—Fargo is the 
rare exception—the charac- 
ters are all but defined by 
their plastic separation 
from each other. In The 
Big Lebowski, even the 
Dude spews dialogue like | 
a human ticker- 
tape machine, and 
too many scenes rely 
on such barely ironic & 
jokes as John Good- \ 
man smashing a Cor- 
vette with a crowbar. The 
Coens’ most promi- 4 
nent talent is for 
smashing every- 
thing in their path, & 
only their tool of 
choice is mockery. It’s a | 
tool that, with terminal 
perversity, they’re only 
too happy to turn on their 
own movies. B- 


<3 


“This week in Hollywood 


@ THE BUSS STOPS HERE Ina twist that suggests life truly 
imitates art, an early version of Primary Colors, director Mike 
Nichols’ movie of Joe Klein’s thinly disguised account of Bill Clin- 
ton’s 1992 presidential campaign, depicted an affair between 
the candidate’s wife (Emma Thompson) anda young black male 
aide (Adrian Lester). One scene—which had Thompson and 
Lester sharing a kiss behind closed doors, though not in the 
Oval Office—was cut after the film’s first preview in October, 
notin response to headlines trumpeting Clinton’s alleged dal- 
liance with Monica Lewinsky. Nichols and Universal decided to 
drop it for “creative reasons,” says a production source. “It 
just didn’t work in the movie.” —Anita M. Busch 


@ JUST DON’T DO IT Controversy fits Michael Moore like an 
old pair of sneakers. The Roger & Me director, who invades the- 
aters in April with The Big One—a new documentary from Mira- 
max in which he chides Nike CEO Phil Knight for hiring Indone- 
sian child laborers to make sneakers—claims that Nike 
communications exec Lee Weinstein invited him to breakfast and 
asked, “What would we have to do to remove a couple of scenes 
from the movie?” “I didn’t know what he meant,” Moore con- 
tinues. “Is he offering me money? Or, like, free shoes for life? | 
just stopped him and said, ‘There’s nothing you can do to remove 
those scenes.’” Vada Manager, a Nike spokesperson, confirms 
that Moore and Weinstein met but says the 
story “is just untrue. It was actually Moore 
himself who offered to change the end- 
ing if Nike built a shoe factory in Flint.” 
Coincidentally, Miramax and Nike dis- 
cussed a cross promotion for the 
studio’s upcoming family drama 
The Mighty; last fall, Moore says, 
, the negotiations crum- 
bled. “Itis believed by some 
people at Miramax,” he 
says, “that [it’s] retalia- 
tion for their distributing 
The Big One.” Nike denies 
it; both Miramax and 
Manager say no Mighty 
deal was ever fully in 
place. “We did not pull 
4 any promotion,” Manager 
says. “Itjust didn’t happen.” 
—Jeff Gordinier 


SHOE FITS: Moore 
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The Gloom Patrol 


lark Pita teasfine in mina 
Dark City tratfics in mind- 


visuals, but it’s really ji 
IF NOTHING ELSE, Dark 
City (New Line) is proof of 
what an eye-popping cornu- 
copia of druggy science-fiction 
imagery can now be jammed 
into a single fantasy film. It’s 
also proof of what little impact 
such imagery will make if we 


have no investment in gues 
Dark City 


the story it’s decorat- 
ing. In a spectacularly 
sunless, floating urban 
doomscape, the humans 
become guinea pigs 
for a tribe of ghostly ™ 
aliens—bald, white-faced 
phantoms who wear black 
overcoats and speak in doleful 
sritish accents. (They're like a 
race of Nosferatus all yearn- 
ing to play Hamlet.) The 
aliens are obsessed with that 
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Rufus Sewell 


Kiefer 
Sutherland 
RATED R 
105 MINUTES 
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musty Spockian query, What 
is It that makes humans...hu- 
man? To find the answer, they 
extract the memories of their 
subjects and inject them into 
other bodies. The hero (Rufus 
Sewell) wakes up in a bathtub 
only to discover that he has 
been given the mind of 
a serial killer. 
Directed by Aus- 
tralia’s Alex Proyas, 
who debuted with The 
Crow, Dark City might 
be described as techno- 
Goth music-video noir. A tin- 
pot amalgam of Blade Runner 
and Strange Days, with an at- 
tention-deficit style of editing 
(these aren’t jump cuts, 
they’re jitter cuts) and sets 
that look like sets, the movie 


SURGEON GENERAL'S WARNING: Quitting Smoking 
Now Greatly Reduces Serious Risks to Your Health. 


features some dazzling hallu- 
cinogenic nightmare visions, 
and at least one recurring im- 
age that’s memorable: Sky- 
scrapers rise up out of the 
streets, as the city “remakes” 
itself in tandem with the hu- 
mans’ shifting mental land- 
scapes. At the same time, 
Proyas can’t tell a straight 
story, and even his most ar- 


resting images are derivative 
(that churning-building stuff 


is cribbed from the pirate-ship 
fantasia Terry Gilliam de- 
signed for Monty Python’s 
The Meaning of Life). Rufus 
Sewell, with his Romanesque 
handsomeness, has an allur- 
ingly tormented presence, but 
he’s playing a cipher 


a man 
robbed of memory, and of dra- 
matic dimension, too. Dark 
City is so busy trying to blow 
your mind it never reveals a 
mind of its own. C+ —OG 


STRANGERS IN THE NIGHT: Kiefer Sutherland (right) waits until Dark 


classic in this touching a 
JUNE 16, 19246: A MIDDLE-— 
aged Londoner goes out in 
the morning to buy flowers for 
the party she is giving that 
evening. By the time the last 
guests leave, her life (and by 


grave breathes life 


into a literary 


daptation of Mrs. Dalloway 


extension, much of post-World 
War I English society around 
her) will have been revealed, 
contained in a collage of over- 
lapping observations and re- 
membrances. Mrs. Dalloway, 


Virginia Woolf's 1925 master- 
piece of literary modernism, 
was, I thought, unfilmable— 
how could one retain Woolf's 
storytelling form, with its frag- 
menting of time and its abun- 
dance of interior monologues, 
in a medium of linear images? 
But in Mrs. Dalloway Greet 
Look Pictures), dre- 
tor Marleen Gorris and 
sereenwriter Eileen 


DEEN 


scenes from Mrs. D’s life 30 
years earlier—in which Swr- 
viving Picasso's Natascha 
McElhone plays the radiant 
young Clarissa. 

The collaboration of Gorris, 
Atkins, and Redgrave pro- 
motes sisterhood at its most 
felicitous: The feminist rigor 
of the Dutch-born Gor- 
ris (whose Antonia’s 
Line won the 1995 Os- 


STARRING 


Atkins have done a re- 
markable job of sug- 
gesting the inner men- 
tal jumble Woolf strove 
to convey and con- 


structing an exterior paepative 


of luminous beauty. 

The pair were blessed, too, 
with the existence of Vanessa 
Redgrave, who, in her beam- 
ing, magisterial bearing, might 
well be the Platonic ideal of a 
Woolfish heroine. As Clarissa 


Dalloway, Redgrave projects a | 


tender, somewhat wistful, 
sometimes distracted regard 
that dissolves nicely into 


Vanessa 
Redgrave 
Natascha 


McElhone 
RATED PG=-18 
7 MINUTES 


ear for Best Foreign 
Language Film) is 
softened by the preci- 
sion and sensitivity of 
= Atkins’ exquisitely 
constructed seript. The 
Atkins-Redgrave-Woolf axis, 
meanwhile, dates back to 
1994, when Atkins played Vir- 
ginia to Redgrave’s Vita 
Sackville-West Off Broadway 
in Vita and Virginia. Togeth- 
er, the gals have made movie 
sophistication out of literary 
art. To quote Mrs. Woolf: 
“What a lark! What a plunge!” 
A- —Lisa Schwarzbaum 
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A shallow, satirical look into glamorous lives, The 
Real Blonde fails to get to the root of the matter 


IF, LIKE ME, YOU’VE BEEN 


waiting for writer-director 


Tom DiCillo to re-create the 
magic of his deliriously as 
funny on-the-set-of-an- 
indie-film satire, Living 
in Oblivion (1995), 
you're going to have to 
wait longer. In The 
Real Blonde (Para- 
mount), DiCilloturns ™™ 

his eye on New York’s high- 
glam image-manipulation 
machine: preeningly kinky 
fashion shoots; Madonna 
videos; soap operas; the vast, 


The Real 
Blonde 


STARRING 
Matthew 
fete fats 
Catherine 
Keener 
RATED R 
107 MINUTES 


“normal” relationship. But the 
mirrors surround a void. 
Matthew Modine and Cather- 
ine Keener, as lovers 
who’ve reached an 
erotic ebb tide, barely 
connect—Modine, as a 
morosely self-involved 
actor, looks as if he’s 
about to strangle some- 


attack on superficiality, never 
quite makes it out of the shal- 
low end. C+ 


one—and the movie, an | 


—OG | 


Fo iaMudSimple 


Richard Dreyfuss and Jenna Elfman get down and 


dirty in the primitive comedy Krippendort’s Tribe 


USING AN EXOTIC CULTURE 
as an American comedic foil is 
a vaguely tacky Disney spe- 
cialty usually associated with 
Tim Allen. In Krippendorf’s 
Tribe (Touchstone), Richard 
Dreyfuss assumes the position, 
playing James Krippendorf, a 
widowed anthropology profes- 
sor who takes grant money 
earmarked for the 
study of a rare New 
Guinea culture and 
spends it on raising’ his 
three obstreperous kids. 
Caught unprepared to 
present a lecture on his 


punts, inventing stories about 
a tribe inspired by his own 
wild children. And to back up 
his findings, he gets the kids to 
dress native and go ooga booga 
for the camera. Hilarity and 
healing are intended to ensue. 

They don’t, in part because 
a plot of such forced family- 
friendly wackiness cries out for 


Krippen- 
dorf’s Tribe 


STARRING 
ilircime| 
Dreyfuss 
Jenna Elfman 
RATED PG-T3 
98 MINUTES 


research, Krippendorf === 


Allen-style astringency, rather 
than Dreyfuss-type exaspera- 
tion. In fact, the shrieking 
broadness of the concept de- 
feats a brigade of TV-trained 
talents, including director 
Todd Holland—a hero, in my 
book, for his Emmy-winning 
direction of The Larry Sand- 
ers Show. Dharma & Greg's 
Jenna Elfman twinkles 
and mugs to no specific 
purpose as a supportive 
colleague; Stephen 
voot, Elaine Stritch, 
Tom Poston, and David 
Ogden Stiers also come 


= aNd go, gasping for air. 


In the end, only Lily Tomlin 
remains standing, because she 
seizes on her outsize role as 
a scheming academic competi- 
tor (decked out in ethnic 
schmattes) with the kind of 
maniacal abandon a movie 
about mud-encrusted tribes- 
people requires, in the laws of 
the comedy jungle. D+ LS 
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of mirrors and then uses it 
to reflect the progression of a 
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TheWeek 


Reviews by OWEN GLEIBERMAN and LISA SCHWARZBAUM 


KISSING A FOOL (Universal, R) And 
you thought Kd scraped the bottom 
of the features-by-Friends-folks 
barrel. Wrong-o. Here's a coarse, te- 
dious, unfunny, utterly disposable 
romantic comedy in which David 
Schwimmer showcases all of Ross 
Geller’s worst traits—whining, 
noodginess, an addiction to hair 
goo—then adds braying, hammi- 
ness, and an acdiction to barking 
“{—" to show he’s free of TV’s fusty 
language restrictions. Schwimmer 
plays Max, a smarmy, anti-intellee- 
tual, womanizing Chicago sports- 
easter who panics about his im- 
pending marriage to Samantha, a 
smart, pretty, pleasant book editor 
(Israel film star Mali Avital). Wrig- 


& 


6 


gling for a way out of the engage- 
ment (becauge in a sitcom world, all 
young men are permanent adoles- 
cents), Max encourages his slightly 
more humanoid best friend, Jay 
(Chasing Amy's Jason Lee, demon- 
strating about as much character as 
a spiral notebook), to test Sam's 
faithfulness. Who will the young 
woman in the middle end up with? 
Who cares? Directed and cowritten 
like a failed TV pilot by Doug Ellin 
(who previously worked with 
echwimmer on a couple of short 
films), the thing stumbles along ina 
procession of cliché setups, and only 
the occasional appearance of the 
crackling Bonnie Hunt, bless her, as 
Sam's boss, may keep you from 
emitting permanent-adolescent cat- 
calls all your own. D- ES 


Tia. 


CHEEK TO CHIC: Schwimmer, Avital, and Lee ménage to play the Foo/ 


AYN RAND: A SENSE OF LIFE (Strand 
Releasing, unrated) Visionary. 
Crypto-fascist. Neo-feminist. 
Towering author. Turgid hack. 
Godmother of self-actualization. 
Ayn Rand, the infamous screen- 
writer-novelist-philosopher, creat- 
ed remorseless celebrations of 
capitalism, individualism, and 
what’s-best-for-me-is-best-for- 
the-world Objectivism that, fora 
few decades there, ignited more 
arguments on more campuses, 
and resulted in Rand herself be- 
ing called more names, than the 
work of just about any other 
20th-century writer. (Ronald 
Reagan, Holden Caulfield, Leni 
Riefenstahl, Werner Erhard, 
Elvis—all, one way or another, 
embodied the gospel according to 
her.) In Michael Paxton’s lengthy 
biographical portrait, which has 
been nominated for this year’s 
Best Documentary Oscar, Rand 
emerges as a feistier, more invig- 
oratingly human presence than 
the eerie absolutism of her work 
would suggest. Here she is, seen 
in an array of intimate pho- 
tographs, as a young girl growing 
up within the sullen mystical con- 
formity of Communist Russia, 
yet blessed (or is it cursed?) with 
the ravenous spirit of an Ameri- 
ean. Here she is many decades 
later, with the exact same page- 
girl hairdo, the same lightning 
glower in her eye; popping up on 
"T0s talk shows, she’s like Dr 
suth channeling Nietzsche. The 
film treads far too lightly over 
the controversies that have 
surrounded Rand’s life and theo- 
ries, and it never adequately ex- 
plores how her titanic novels, 
The Fountainhead and Atlas 
Shrugged, connected so forceful- 
ly to the undercurrents of main- 
stream culture. Nevertheless, it 
does a fascinating job of putting a 
face ona monument.B+ —OG 
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THE APOSTLE (PG-73) As Sonny, a 
flawed Christian who Is also a 
great evangelist, Robert Duvall 
draws on more than three 
decades of experience personify- 
ing the bruised souls of American 
men to create a fearless and fasci- 
nating piece of work. He propels 
the drama (as producer, director, 
and writer) with the force of his 
own passion and blazes on screen 
in a hell-for-leather performance. 
A- (#410, Dec. 19) —LSs 


AS GOOD AS IT GETS (PG-73) A 
talky, off-kilter romantic comedy 
from James L. Brooks that never 
finds a confident center. Still, it’s 
fun to watch Jack Nicholson draw 
on great reservoirs of bile to play 
an SOB with an obsessive-com- 
pulsive disorder who is partially 
humanized by his contact with 
Helen Hunt (well, who wouldn't 
be?). B= (#413, Jan. 9) —LS 


THE BORROWERS (PG) A charming 
family feature, full of casual, un- 
splashy technological Ingenious- 
ness, that borrows from the literary 
legacy of Mary Norton, creator of 
the classic series of jolly children’s 
books about tiny people who live 
under the floorboards in the homes 
of full-size “human beans.” John 
Goodman does giddy villain’s work 
as an evil land developer; British ac- 
tor Jim Broadbent plays the head of 
the palm-size Borrower family, de- 
termined to thwart some dastardly 
plans. A= (#418, Feb. 15) — IS 


GOOD WILL HUNTING (Ze) Will Hunt- 


ing is a Boston roughneck; he’s also 
a genius on the level of Einstein. 
Cowritten by its star, Matt Damon, 
this fitfully engaging saintly-mistit 
fable is truly a young man’s movie, 
stuffed with heart, audacity, and 
blarney. B (#408, Dec. 5) —OG 
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Dean Devlin & 
Roland Emmerich 
The writing-directing- 
producing team behind 
Godzilla and Indepen- 
dence Day has signed a 
lucrative long-term deal 
with Sony Pictures. Their 
job? To make nothing but 
event movies. So, we 
probably shouldn't 
expect The Visitor: The 
Movie any time soon. 


‘Wag the Dog’ 


There was no fake 


war after all. 


NIL BY MOUTH (?2) Gary Oldman’s 
first effort as writer-director is an 
intense domestic drama about a fu- 
rious, drunken South London bul- 
ly (Ray Winstone) who beats his 
pregnant wife (terrific Kathy 
Burke), kicks his drug-addicted 
brother out of the house, and gen- 
erally terrorizes his family. Oldman 
works with documentary-style dis- 
passion, and the effect is startling. 
But in his pursuit of emotional im- 
mediacy, the filmmaker stints on 
context: How did this sorry family 
get to such a crisis state, anyway? 


B (#418, Feb. 15) —LS 


PALMETTO (R) A satisfyingly de- 
ceptive film noir featuring two un- 
apologetic cheap-thrill vixens. The 
first is played by Elisabeth Shue, 
with a pop-eyed gaze and a grin 
that looks ready to bite. Chloe 
Sevigny is a long-stemmed baby 


temptress who revels in the power 


to reduce men to panting dogs. 
Explaining that they’re the wife 


and stepdaughter of a dying mil- 
lionaire, Shue and Sevigny curl 
themselves around Woody Harrel- 
son, as an ex-con seeking payback 
against destiny. The humor in 


Palmetto arises from the rawness | 


of the hero’s desperation, the 
way that his hormones, and his 
hunger to make a buck, overwhelm 
what little good sense he has. 
B+ (#419/420, Feb. 20/27) —OG 


 SENSELESS (2) In this witless 


farce, a financially strapped 


. college student participates 


in an experiment that dra- 
matically heightens his sens- 

es. Confronted with smells he 
can't abide, noises he can’t handle, 
and tastes he can’t get enough of, 
Marlon Wayans spends the film 
contorting his face with rubbery 
abandon. The setups are so 
pedestrian that, mostly, we're 
just watching a bland jester 
pantomime sensory overload. 
G- (#419/420, Feb. 20/27) —OG 


SPHERE (PG-13) A soggy sci-fi 
thriller (from an old book by 
Michael Crichton) in which 
Dustin Hoffman, Sharon Stone, 
and Samuel L. Jackson play 
specialists in wet suits who say 
special things like “We are defi- 
nitely not alone.” Director Barry 
Levinson pushes the group-ther- 
apy aspect of the story, but the 
hushed mystery of undersea sci-fi 
eludes him. Stripped of the plea- 
sures of terror, flattened 
grandeur, the movie sinks—a mat- 
#0 ball rather than a golden globe. 
D (#419/420, Feb. 20/27) —LS 


THANIG (PG-13) Director James 
Cameron restages the defining ca- 
tastrophe of the early 20th century 
on a seale of such purified yearning 
and dread that he touches the 
deepest levels of popular movie- 
making. A (#410, Dec. 19) —OG 


THE WEDDING SINGER (PG-23) 
Adam Sandler, looking like the 
offspring of Bob Dylan and Rick 
opringfield, plays Robbie, a once- 
aspiring rock star who ekes out a 
living as a wedding singer. The 
year is 1985, and Robbie, ditched 
at the altar, meets Julia (Drew 
Barrymore), a beautiful waitress. 
Will Julia figure out that her 
smarmy, Miami Vice-jacketed, 
compulsively unfaithful jerk of a 
fiancé is unworthy of her affec- 
tions? What starts out as a funky 
Adam Sandler karaoke show, 
complete with a K-Tel array of 
new-wave singles, turns into the 
most trifling of love stories. They 
should have stuck with Sandler 
puttin’ on the hits, paying hom- 
age to what you didn’t know un- 
til now were the good old days. 
B= (#418, Feb. 15) —OG 
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SITTING PRETTY: B 


Wedding Singer 


GROOMED FOR SUCCESS 


ET’S BE HONEST, how could a movie with a rappin’ granny 

fail? In its second weekend, The Wedding Singer, starring 

Adam Sandler and Drew Barrymore, took in $12.2 million, 
bringing its total box office dowry to an impressive $37.7 mil- 
lion—and prompting New Line to pony up $12.5 million for its next 
flick with the former Saturday Night Live comedian. (By compar- 
ison, Sandler's two previous starring vehicles, Happy Gilmore 
and Bulletproof, racked up just $39 million and $21 million, re- 
spectively.) Elsewhere in Drew Barrymore news, Titanic, which 
has earned $402.6 million after 10 weeks at No. 1, just passed 
1982’s E.T. The Extra-Terrestrial (her second feature film) as the 
second-highest-grossing movie of all time. Heads up, Luke Sky- 
walker and company, Star Wars is next, and last, on the hit list. 
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Magical Mystery Tour 


Once again, networks try to work ratings hocus-pocus with a slew of sleight-of-hand 


specials. The real trick is finding the shows that are truly enchanting. by Ken Tucker 


LAST NOVEMBER'S BREAK- 
ing the Magician’s Code: 
Magic’s Biggest Secrets Fi- 
nally Revealed—fronted by 
a pro Magician wearing a 
hooded mask over his 
head—was Fox’s highest- 
rated special ever. At a time 
when codes of silence and 
honor in other quarters of 
society have eroded to the 


point of quaintness, giving 


Sad 


away the mechanics of | 
magie tricks must 


scan Breakin 
have struck millions the : 


Magic pops up regularly all 
over TV these days—broad- 
east, cable, even PBS, which 


recently aired The Art of 


Magic. (Sad old PBS does its 
own sort of trick every sea- 
son: announce a schedule and 
watch our audience share 
dwindle!) The deft, uncom- 
monly articulate card manip- 
ulator and magic historian 
Ricky Jay recently hosted a 


wees §6fine, meticulously re- 
searched The Story of 


Magic on A&E. Next 


of viewers as a harm- BSE week (March 10, 9-10 


less yet fascinating 
thrill. It’s no wonder, 


9-10 PM Z ee 
MARCH 3 Channel will offer The 


Code #2 


p.m.) The Learning 


therefore, that the === Secret World of Magi- 


network has scheduled an- 
other exhaustively titled se- 
quel, Breaking the Magi- 
cians Code: Magic’s Biggest 
Secrets Finally Revealed #2, 
for the end of the current 
sweeps period. 

Fox was still editing the 
show at press time, but I’m 
dubious about its value: After 
the first special showed us 
how magicians saw a woman 
in half, pull a rabbit out of a 
hat, and make a 7,000-pound 
elephant disappear (smoke 
and mirrors, my friend—lit- 
erally, smoke and mirrors), 
about the only thing I really 
want to know about this sub- 
ject is how the bland Lance 
Burton keeps getting specials 
scheduled on top-rated 
NBC—and that’s something 
I don’t think the Fox net- 
work wants to get into. 

TEASING TRICKSTERS: Clockwise 
from top left, Penn & Teller, Jay, 
Blaine, Siegfried and Roy, Gopperfield 


cians and Mentalists, basi- 
cally a watered-down version 
of the A&E history; it con- 
cludes that “it’s best to let 
the secrets remain secrets.” 
In the wake of Breaking the 
Magician’s Code, this sud- 
denly seems both courtly and 
cowardly; do not expect 
record ratings. 

ABC has also gotten into 
the act, with mixed results. 
The most entertaining mag- 
ic hour I’ve ever seen was 
last year’s David Blaine: 
Street Magic, in which the 
young, deadpan, T-shirted 
presticigitator walked around 
the streets of New York 
City, stunning bystanders 
with cool card tricks and by 
levitating off the ground; the 
show attracted a lot of press 
and got solid numbers. By 
contrast, ABC put on Penn 
& Teller’s Home Invasion 
Magic in November and 
lost ratings big time. P&T 
are crassly funny on their 


LAVo oo 


OSIAY.O Ooo 1c 


OVD Iaido 


ino 


Chil 


=O 


hit-and-run talk-show ap- 
pearances, but as the hosts of 
a full hour, they come off as 
grumpy and condescending. 

Which leads me to reveal 
the best-kept secret about 
magicians that I’ve figured 
out: They’re all, to one de- 
gree or another, pretty ob- 
noxious. Sometimes it’s a 
matter of just being too oily 
slick, as in the case of David 
Copperfield or the veteran 
Vegas mutants Siegfried and 
Roy. Sometimes it’s a ques- 
tion of smugness: Penn & 


Teller’s we’re-too-good-for- 
this-trade attitude. 

When I think about it, it 
was really the way David 
Blaine’s special was shot and 
edited—in a rough, semi- 
documentary, spontaneous 
style—that made it so com- 
pelling. Blaine himself came 
off like such a sullen twit, it 
didn’t surprise me to read 
that his gal pal is another 
sullen twit with talent, 
Fiona Apple. And even the 
immensely talented Jay is a 
bit of a self-satisfied windbag. 


What is it about their art 
that makes so many of its 
practitioners kinda unlik- 
able? Is it because magic 
tends to attract shy nerds 
who must turn themselves 


into bravado-inflated show- | 


men to go on stage? It 


makes you wonder whether 


Harry Houdini was also real- 
ly, really cranky while trying 
to wriggle out of those hand- 
cuffs and straitjackets. 

NBC has just announced 
that it’s in production with a 
little something called The 


World’s Most Dangerous 
Magic, in which we'll see 
tricks that, says the press 
release, people “have died 
performing.” Few other de- 
tails were forthcoming, but 
here's one possibility: Penn 
& Teller try to cut Fiona 
Apple in half; they goof, 
the blade slices through, 

and we discover that when 
separated, she’s actually half 


Joni Mitchell, half Sylvia 


Plath. Looking on, David 
Blaine has a heart attack. 
Oooh, dangerous. m 


or make the Statue of Liberty 
vanish into thin air. But only 
one has managed to enrage 
his prestidigitating peers by 
revealing the guarded tricks 
of the trade. On March 3, Fox 
will air part two of its highest-rated spe- 
cial ever, Breaking The Magician's Code. 
The Masked Magician, who claims he must 


keep his identity under wraps or risk being 


sawed in half himself, agreed to 
chat with EW at a top secret L.A. 
location (read: a poorly lit parking 
garage near our offices). 

EW: Is this whole Mr.-Secret- 
Identity-—on-the-Lam thing really 
necessary? 

THE MASKED MAGICIAN: There’s a 
witch-hunt out there to find out 
who | am. They’re calling Fox, 
they're calling newspapers, they’re 
digging everywhere. They want to 
discredit me and throw me out of 
their clubs and fraternities—the 
whole nine yards. They've accused 
different people, but there’s been 
no evidence yet. My assistants 
don’t know whol am; familymem- 
bers don’t know. But | believe I’m 
doing the right thing. The art of 
magic should be enjoyed by every- 


URE, LOTS OF magicians can | 
pull an elephant out of a hat | 


7 STUPID QUESTIONS WITH THE UNKNOWN MAGICIAN 


one, not just the few who want to keep it 
secret for fear that they’re not going to 
have a job. 

EW: Okay. Now, can / touch your mask? 
MM: Oh, sure. It’s extremely warm and 
uncomfortable and my vision is limited 
from side to side. Feel that plastic by my 
forehead? | put that there so you can’t 
make out the contours of my face. 

EW: Your new special debunks “Houdini’s 
Water Torture Cell Escape” and walking 
through walls. More important, what’s 


WIZARD OF AHS: Fox’s debunker takes aim at magic’s secrets 
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the secret behind Magic Shell, the choco- 
late syrup that hardens when poured on 
ice cream? 

MM: Gee whiz...there’s the changing of the 
molecules...as it gets exposed to the, well, 
magical air molecules.... Okay, | don’t know. 


| Good question. 


EW: If there was a no-holds-barred wrest- 
ling match—Penn & Teller versus Siegfried 
and Roy—who’d win? 

MM: Penn & Teller! Have you ever seen 
Penn? He’s like 6 foot 5! 1 mean, this is some- 
body you do not want to mess with. 

EW: Ever have a goofy accident on stage, 
like making the wrong person disappear? 
MM: Well, | can’t tell you where | was— 
because that would be a clue as to 
who | am—but once | was standing 
a little too close to the edge of the 
stage and I stepped over the side 
and fell onto someone’s table, frac- 
turing my ribs. But |jumped up and 
finished the entire routine, and then 
passed out when the show was over. 
EW: Since you’re wearing a mask, 
you can speak freely: How cheesy 
is David Copperfield? 

MM: David Copperfield is actually 
one of the best magicians of all 
time. A true magician in every 
sense of the word. 

EW: Oh, c’ mon—what about his hair? 
MM: Well, there’s a little magic 
happening there. Only his hair- 
dresser knows for sure. Maybe 
that’s a question for the next 
special. —Dan Snierson 
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Castle Rock Entertainment, 
Caesars Palace and 
Northwest Airlines 

present the 
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5 Grand Prize Packages 


-each package includes: 


-a 3 day/two night stay for two in a GIANT Room 
in Caesars Palace, Las Vegas. 


-a round-trip flight in a GIANT plane from 
Northwest Airlines* for two. 


-a ride in a GIANT limo to/from the airport in Las Vegas. 


-a GIANT banquet in Caesars Palace Bacchanal Restaurant. 


The “My Giant” Sweepstakes - Official Rules 
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Here’s the fallout for the networks now that TV 
won't have a war with Iraq to broadcast—yet 


AS OF THIS WRITING, IT 
looks as if the United States’ 
disagreement with Iraq will 
be settled by peaceful diplo- 
matic methods. A few things 
this now means for television: 
= The realization that the most 
enlightening confrontational 
event of the past two weeks 
hasn’t been anything involv- 
ing weapons-site Inspections, 
Presidential hanky-panky, or 
the Olympics (the sight of 


Tara Lipinski’s steely-grinned 
lack of humility or grace in | 


victory signaled 
my own person- 
al closing cere- 
mony for that 
generally sorry 
event, at least as 
it was bumbling- 
ly broadcast by 
CBS). No, it was 
that Columbus, 
Ohio, “town meet- 
ing” on CNN, in 
which anchors 
Bernard Shaw 
and Judy Wood- 
ruff were rattled 
by encounters 
with ordinary, 
skeptical-folk 
questioners in a 
shocking, rare- 
for-TV example 
of what the Pres- 
ident correctly 
termed old-fashioned demo- 
cratic debate. 

= CNN will have to shelve its 
already-in-place, ready-for-a- 
ratings-surge slogan for the 
face-off, “Showdown With 
Iraq,” along with its freshly 
composed martial theme. 

= More face time for pleas- 
antly low-key, hardworking 
United Nations Secretary- 


WAR HEADS: Anchors 


Donaldson (top), Russert 


General Kofi Annan; less for 
Secretary of Defense Wil- 
liam “Let’s Get Ready to 
Rumble!” Cohen. 

= MSNBC can breathe a sigh 
of relief and get back to being 
what it so longs to be at this 
moment, your All-Monica, All- 
the-Time network. 

= More opportunity for Moni- 
ca Lewinsky lawyer William 
Ginsburg to air his new idea: 
a Monica defense fund. (May I 
suggest a benefit album, with 
bands contributing songs 
they’ve written 
to groupies?) 

= ABC can go 
back to running 
the ads that tell 
us how much Pe- 
ter Jennings and 
his producer are 
like an old mar- 
ried couple rath- 
er than the new 
ones they’ve been 
airing which as- 
sure us that 
World News To- 
night will actual- 
ly report on 
world news. 

® Hands-down 
winner among 
TV inquisitors: 
Meet the Press’ 
Tim Russert, se- 
guing from Iraq 
to Lewinsky with facts, fig- 
ures, and squirm-inducing di- 
rectness. Hands-down loser: 
This Week’s staggeringly self- 
satisfied Sam Donaldson, who 
in the middle of interviews 
now regularly refers to his 
own tough questioning with- 
out in fact asking tough ques- 
tions. To quote Dr. Seuss: I do 
not like that Sam-I-am. —AT 
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KING OF THE HILL 


The latest news from the TV beat by Joe Flint 


@ OUT AND OVER? It’s been less 
than a year since Ellen DeGeneres 
generated astronomical ratings with 
her history-making coming-out epi- 
sode. But things aren’t so gay for the 
sitcom star these days. DeGeneres is 
convinced that ABC—which she 
claims is put off by the show’s lesbian 
plotlines in addition to its mediocre 
Nielsens—will cancel the series. In 
fact, during last week’s taping, the 
audience asked DeGeneres whether 
this was Ellen’s last season, and she replied, “Yes, it is.” 

ABC execs—who insist the only concern they have about the 
show is its plummeting ratings—say they haven’t decided yet 
whether the show will return, pointing out that a lot hinges on 
how Two Guys, a Girl and a Pizza Place (the mid-season 
replacement temporarily usurping El//en’s time slot starting 
March 11) fares ratings-wise. And since the network also has 
to wait and see how promising its upcoming fall comedies look, 
a decision is likely to be at least two months away. 

But DeGeneres seems to be goading the network into say- 
ing “Enough.” On top of her public complaints about the 
content warnings ABC has put on the show, DeGeneres also 
alienated the net when she told Entertainment Tonight that she 
is “getting every indication that [ABC is] not picking the show 
up” because “I’m gay, the character’s gay, and that’s the prob- 
lem everyone has with the show—it’s just too controversial.” 


@ HART TO HART Sabrina, the Teenage Witch creator Paula 
Hart (mom of star Melissa Joan Hart) is working on a spin-off 
of the ABC hit starring another one of her daughters, Emily. 
Melissa’s kid sis would simply expand her recurring Sabrina 
role—as bratty witch Amanda—into her own show about a 


spell-deprived sorceress in the Witches Protection Program. 


@ WEEKEND UPDATE Fox execs are debating whether to tin- 
ker with their powerhouse Sunday-night lineup. One pos- 
sible scenario: moving King of the Hill 
to 8 p.m., giving The Simpsons a mid- 
season rest and debuting the new 
Wayans brother comedy Damonin the 
King slot. If King proves a worthy lead- 
in, Fox would consider having it kick 
off a new night—perhaps even Thurs- 
day—next fall. @ 
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REMOTEPATROL 


Keeping awatchonTV byBruceFretts 


When a show swaps networks, the results 
can be Something So Right—or so wrong 


T USED TO BE A REL- 
ative rarity when a 
series switched net- 
works in midstream. In 
1982, NBC picked up 
ABC’s) Emmy-winning 
Taxi for its Thursday-night 
lineup, then canceled it after a 
single season due to low rat- 
ings (remember, this was in 
the B.C. era—Before Cosby), 

Now shows jump networks 
almost as quickly as 
viewers flip channels. 
The latest refugee: 
Something So Right 
(ABC, Tuesdays, 
8:30-9 p.m.). How will 
the former NBC sit- 
com fare in its new 
home? To find out, 
let’s look at some re- 
cent network-trans- 
plant test cases: 


N & THE NAKED 
H Started on: 
ABC Switched to: 
NBC Rationale: After 
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snatching up 3rd Rock From 
the Sun from ABC (which had 
passed on the pilot), the Pea- 
cock hoped to add insult to in- 


jury by plucking more trea- 


sures out of the Alphabet’s 
trash. Outcome: Not a lotta 
laughs. Urban-oriented NBC 
proved unable to attract Fox- 
worthy’s down-home demo- 
graphic, and his show was 
axed after one season. Mean- 
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YEAH, RIGHT: ABC bets on Burns and Harris 
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while, Téa Leoni’s 
tabloid shenani- 
gans became even 
less amusing after 
Princess Di's death. 
Fighting fruitless- 
ly for attention 
amid the network's 
78 other single-gal- 
in-the-city sitcoms, 
Truth may soon be 
sacrificed. 


| Started on: 
NBC Switched to: 
CBS Rationale: 
The military ad- 
venture looked like 
it’d be a better fit 
on the red-white- 
and-blue “Welcome 
Home” team than 
it ever was on 
NBC, which spe- 
cializes in gritty in- 
ner-city dramas 
like BR, Law & 
Order, and Homi- 
cide: Life on the 
Street. Outcome: Not a direct 
hit, but not a total bomb, ei- 
ther. The series is holding 
the line, ranking an okay 
46th this season. 


SISTER, SISTER & IN = . 
Started on: ABC and NBC 
Switched to: The WB and 
UPN Rationale: Marginally 


successful on the major net- | day-night “Block Party” 


FAMILY MATTERS 


works, these Af- 
rican-American 
teencoms dove- 
tailed perfectly 
with the netlets’ 
strategy of target- 
ing the urban- 
youth niche. Out- 
come: A win-win 
situation. The WB 
and UPN got pro- 
grams with instant 
name recognition, 
and Sister and 


leases on life than 
they ever would’ve 


original networks. 
Sadly, the 
can’t be said for 
Joey Lawrence’s 
Brotherly Love, 
which was quickly 
canned by both 
NBC and The WB. 


same 


& STE : -TECD 
Started on: ALC Switched to: 
CBS Rationale: Senior citizen 
magnet CBS wanted to draw 
a few whippersnappers with 
these two long-in-the-tooth 
kidcoms, which had been solid 
performers on ABC’s “TGIF” 
slate. Outcome: Uglier than 
Urkel in drag. The shows’ rat- 
ings collapsed, and CBS’ Fri- 
was 
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quickly broken up. Don’t ex- 
pect to see either series back 
for next season (good thing 
Step’s Suzanne Somers still 
has her ThighMaster com- 
mercials to fall back on). 


HING SO T Started 
on: ‘NBC Switched to: ABC 
Rationale: Advertised 
NBC's first “Must See family 
comedy,” Mel Harris’ and Jere 
Burns’ dysfunctional farce 
wasn’t hip enough for the 
Seinfeld/Friends/Frasier 
crowd, but it could fill a gap in 
ABC’s limp Tuesday lineup. 
Outlook: With Grace Under 
Fire’s burnout and Home Im- 
provement’s deterioration, the 
net could use a fresh, family- 
friendly sitcom. Too bad Some- 
thing is so stale. It’s a one-joke 
show, and that joke’s not very 
funny: Harris’ and Burns’ var- 
ious ex-spouses keep reap- 
pearing, creating confusion 
and conflict among the cou- 
ple’s three kids. The Brady 
Bunch proved a blended fami- 
ly can make a fine premise for 
a sitcom, but at least Mike and 
Carol Brady had the good 
sense to be widowed. 


TTT OF THE WEEK 


Jerry Seinfeld 


The sitcom giant’s 

series finale is racking 

up record ad rates— 
Sony Pictures is report- 
edly spending from $1.5 to 
$2 million for a 30-second 
spot promoting its sum- 
mer blockbuster Godzilla. 


LOSERS OF THE WEEK 


Tad Low and 
Woody Thompson 


The Pop-Up Video duo 
were responsible for 
UPN’s al/t.games, which 
registered as one of 
the lowest-ranked TV 
specials ever. 
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THE RATINGS 


ANIGHT AT THE OPRAK 


IEWERS SAID “I do” to the 
multigenerational miniseries 
Oprah Winfrey Presents The 
Wedding (3rd), giving ABC its high- 
est Sunday numbers since, well, its 
last Oprah-produced movie offer- 
ing, November’s Before Women Had 
Wings. Unfortunately for the Alpha- 
bet, the conclusion of its special 
Motown 40: The Music Is Forever 
(52nd) didn’t get nearly as warm a 
reception. Showing mettie opposite 
the Olympics, NBC scored with Must 
See reruns of Seinfeld (5th) and Friends (13th), and Fox 
earned strong numbers with two reality specials, Moment of 
Impact (Sth) and World’s Scariest Police Chases 4 (14th). The 
X-Files (10th) hit pay dirt with a vampire-themed episode, 
while a Buffy the Vampire Slayer repeat (65th) proved to have 
just as much bite the second time around. 


As 


VEILED THREAT: Halle 
Berry’s Wedding won Sunday 


TOP 30 


38.2 WINTER OLYMPICS CBS, Friday, 8 pom. .........0600 000 e cence — 
31.4 WINTER OLYMPICS CBS, Wednesday, 8 p.m. .... 26... 66 cece ees — 


24.4 OPRAH WINFREY PRESENTS THE WEDDING, PART1 ............... — 
ABC, Sunday, 9 p.m. 


22.4 WINTER OLYMPICS CBS, Monday, 8 p.m. . 2... 06.6 oe cee eee — 

5 21.3 SEINFELD(R) NBC, Thursday, 9 pam. ...... 00.00 ccc eee eens — 
5 6.20.5 GO MINUTES:CBS; S2ertdagy, 7.9.91. oo. cic cdinccccenscleweneve nese 4 
20.4 WINTER OLYMPICS CBS, Thursday, 8 pam. oo... cece eee eee eee — 

201. WINTER OLYMPICS CBS, Tuesday, 8 p.m... 0... ce eee es — 

19.7 MOMENT OF IMPACT I’ox, Tuesday, 9 pom. 20.06. cece eee — 

19.3. THE X-FILES Rox) Sunday,.9 P.the sey vsicoycseeastonseccesccesas 10 

18.5 WINTER OLYMPICS CBS, : 

18.4 WINTER OLYMPICS CBS, Sunday, 8 pm. 22... cece cece cece es — 


SALUTAOY 7. DiMlais ne aly bao Alor Ure biere' sind 's — 


18.3 FRIENDS (R) NBC, Thursday, 8 pam... 2.6.0. ec cece n ence eens 10 
17.8 WORLD'S SCARIEST POLICE CHASES 4 I’ox, Tuesday, 8 p.m. ....... — 
17.7 ER(R) NBC, Thursday, 10 p.m. ..5 0... ie cee cet cee een ees — 
16.8 KING OF THE HILL Fox, Sunday, 8:30 p.m... 2.6 ccc eee 14 


16.5 THE SIMPSONS Fox, Sunday, 8 p.m... 0... c cee cee ere rene eres 16 
16.4 3RD ROCK FROM THE SUN (R) NBC, 
16.0 MOVIE: A FEW GOOD MEN (R) NBC, Monday, 8 p.m. ......0...... — 
151 NYPD BLUE ABC, Tuesday, 10 pm... 0.02. ccc cece cee eee es 18 
14.9 MOVIE: CASPER ABC, Sunday, 7 p.m. . 22.0.0. c cece ce ee ee eee — 
14.6 VERONICA’S CLOSET (R) NBC, Thursday, 9:30 pom. .. 22.6... es — 
14.5 MOVIE: CRIMSON TIDE NBC, Sunday, 9 pam... 2.6. eee eee —_ 
14.0 MOVIE: SISTER ACT 2—BACK IN THE HABIT (R) Fox, Thursday, 8 p.m.— 
25 12.9 THE DREW CAREY SHOW (R) ABC, Wednesday, 9 p.m. ............ 12 
12.9 HOME IMPROVEMENT (R) ABC, Tuesday, 8 pom. . 2.0... ee eee es — 
12.7 MOVIE: THE MASK (R) Fox, Wednesday, 8 p.m. ........00-60005- — 


Thursday, 8:30 p.m. .......4. — 


12.3 HOME IMPROVEMENT (R) ABC, Tuesday, 9 p.m. ... 2.60.0. 0 520 ee 13 
12.3 MOVIE: CLEAR AND PRESENT DANGER (R) ABC, Saturday, 8 p.m. ..— 
12.2 SOUL MAN ABC, Tuesday, 8:30 pom. oo. cee ees 23 
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starring REBECCA DE MORNAY ano WILLIAM H. MACY ~ ws _ Lam» 


| “THE CON” NETWOR K 


A beautiful woman tries to con a mechanic out of his inheritance. Then something unexpected happens: The cure for the common show. 


she falls for him. ANOTHER USA PICTURES ORIGINAL. ONLY ON USA NETWORK. ; 
res Wed, March 4 at 9PM/8C 


usanetwork.com 


WHAT tcWAT CH 


A day-to-day guide to notable programs. Times are Eastern standard and are subject to change. By Mike Flaherty 


~~ 


XENA: WARRIOR 
PRINCESS (TV-PG) It’s 
no Roman holiday when 
the gals try to outwit 
Caesar and rescue their 
Gallic pal Vercinix. 


"CHECK LOCAL LISTINGS 


EVERYBODY LOVES 
RAYMOND (CBS, TV-PG) 
Ray and Debra endure 
a nightmare of their 
own when a sleepless 
Ally is besieged by 
monsters. 


10-11Pm 


%-2fio 


THE CLOSER (CBS, TV- 


PG) Stop-at-nothing 
Jack tries to land an ad- 


vertising account witha 


PRESSING THE FLESH 


THE SCIENCE OF SEX (TLC) The Learning Channel 
sure has been getting frisky of late, what with 
Desmond Morris’ The Human Sexes last month 
and now this heady loin-stirrer. In an odd 
juxtaposition, Kathleen Turner’s husky purr 
conveys exhaustive clinical insights on the 
psycho-biological workings and evolutionary 
el-Jil-ji heme) MmreleltictalelsMMmectl @-leleliimalislslist-mulels 
and cold. (Airs through March 5.) B 


TUESDAY 


-— 2 
= 7 


BUFFY THE VAMPIRE 
SLAYER (The WB, TV- 
PG-V) Flu-ridden Buffy 
lands in the hospital, 
where Xander protects 
her from Angel and 
Death makes its rounds. 


MAD ABOUT YOU 
(NBC, TV-PG) The Buch- 
mans meet America’s 


_ Neuwirth) seeks solace 


from ex-hubby Frasier 
and Maris-less Niles. 


NYPD BLUE (ABC, TV- 
14-LV) Simone and 
Sipowicz try to tiea 
cop to the murder of 
his former girlfriend. 


8-8:30Pm 


campaign pilfered from 
a rival agency. 


20/20 (ABC) Hugh and 
Barbara bare their teeth 
with a sweeps-friendly 
report on how Ameri- 
cans may be endanger- 
ing their pets’ lives. 


BROOKLYN SOUTH 
(CBS, TV-PG) The boys 
in blue go postal when 
Sgt. Donovan reveals 
that he’s been acting 
as a stoolie for Inter- 
nal Affairs. 


THE PRACTICE (ABC, 
TV-PG-DV) Rebecca tes- 
tifies against the guy 
she thinks offed a con- 
venience-store clerk; 
Helen shoots down any 
hope of patching things 
up with Bobby. 


A CAPITOL IDEA? 


Look Who’s on The 
Couch This Week 


{SUBJECT TO CHANGE) 


DENNIS MILLER 


REGIS & KAT -E Monday William H. Macy 
Tuesday Char fea Shavvhnesay. James Van 
Der Beek (Dawson’s Creek) Wednesday Ben- 
jamin Bratt (Law & Order), Jamie Foxx 
Thursday Anne Archer, Stephen Baldwin, 
Helena Bonham Carter Friday Joan Van Ark, 
Jere Burns (Something So Right), musical 
guest Isaac Stern 


IEN Monday Dennis Miller, Andrea Parker 
(The Pretender) Tuesday Wendie Malick Wednes- 
day David Schwimmer, Christina Applegate, 
musical guests SWV Thursday Kelsey Gram- 
mer, Michael Boatman, Jackie Joyner-Kersee 
Friday Irina Pantaeva (Mortal Kombat ID) 


EW Monday Oscar de la Renta Tuesday 
Sharon Stone Wednesday Ann-Margret Thurs- 
day Suzanne Somers Friday Vanessa Redgrave 


f LENO Monday Julianne Moore, musical 
guests Shaolin Kung Fu Monks Tuesday 
Laura Dern, tennis star Venus Williams, 
musical guest Usher Wednesday Jeremy 
Irons Thursday Kiefer Sutherland Friday 


MOESHA (UPN, TV-G) Just call her “Moesha Lewin- 
sky.” The claim to fame of this generally lackluster 
episode is the all-too-brief “cameo” made by 
President Clinton (archival footage was spliced in 


second most annoying 
couple—guest stars 
James Carville and 
Mary Matalin. 


LILITH RETURNS! 


FRASIER (NBC, TV-PG) 
A trio of not-so-gay 

-| divorcés: Newly sepa- 

‘| rated Lilith (guest Bebe 


Kim Basinger, Alyssa Milano 


| Monday Patrick Stewart, 
ina Cusack, cast of Broadway’s Cabaret 
Tuesday Gabriel Byrne, musical guest Richie 
Sambora Wednesday Helena Bonham Carter, 
Peter Fonda, musical guest Loreena 
McKennitt Thursday Greg Kinnear, Siskel & 
Ebert, musical guest Mark Chesnutt Friday 
Comedian Paul Rodriguez 


Contact-style) during Moesha’s daydream about 
working as a White House reporter. Beyond the 
first two minutes, however, the best the episode 
offers is an unconvincing Arthel Neville (above 
right with Brandy) as a randy ex-girlfriend of Moe- 
sha’s dad. Now if Linda Tripp were the old flame, 


that’d be worth tuninginfor. GC —Kristen Baldwin 


ILLUSTRATION BY DAVID COWLES ENTERTAINMENT WEEK EY 67 


8-8:30pm 

THE NANNY (CBS, TV- 
G) After five seasons 
of whine-laden sexual 
tension between The 
Nanny’s Fran Fine 
(Fran Drescher, below 
left) and Maxwell 
Sheffield (Charles 
Shaughnessy, right), 
why are they finally 
getting engaged now? 
“We have a lot of com- 
petition in this time 
slot,” explains Dresch- 
er. “It’s time to play 
our trump card.” Make 
that cards: Beyond 
this episode, in which 
Sheffield loses the ring 
to muggers en route 
to popping the ques- 
tion, Drescher has the 
show’s course charted 
through the next mil- 
lennium: “Probably in 
the middle of the sixth 
season she'll get preg- 
nant, and the seventh 
season will be about 
them figuring out 

how to raise a baby." 
—Kristen Baldwin 


BEVERLY HILLS, 90210 
(Fox, TV-PG) The verdict 
nears in Valerie’s vic- 
timizing rape trial; 
Donna’s addiction to 
painkillers worsens. 


GARTH BROOKS: IRE- 
LAND AND BACK (NBC, 
TV-G) Highlights from 
the country sensation’s 
recent concerts in 
Dublin and Los Angeles. 


9-11PmM 
THE CON (USA, TV-PG) 
William H. Macy (Fargo, 
ER) cowrote and stars 


HEY-NANNY-NANNY! 


March & 


Maya becomes smitten 


in the drama-romance 
about a grifting babe 
(Rebecca DeMornay) 
with designs on an 
unassuming bachelor’s 
inheritance. 


CLIFF-HANGER! | 


." Tie 


PARTY OF FIVE (Fox, 
TV-PG-DS) Just in time 
for POS to go on hiatus 
(it returns on April 22), 
Julia’s cuckolded, 
Claudia’s cracking, 
Annie goes to rehab, 
and—uh-oh—Charlie 
gets the results of his 
cancer test. 


al 


| BAPTISTS BEWARE! | 


ELLEN (ABC, TV-14) 


| Closet-busting De- 
Generes now tries to 


shatter the fourth wall 


| by having her real-life 


squeeze, Anne Heche, 
cameo as—follow 
closely—the ex-girl- 


| friend of her TV love 


Laurie (who's injured 
in a car accident). 


shred her neighbor's 


SISTER ACT: Man's Gilbert and O'Donnell 


Choice Reruns | 


EFORE SHE BECAME DAYTIME TV’S 
sweetie, Rosie O’Donnell was a comic 
} workhorse you could hitch to any up- 
| start project. Witness the 1992 Fox 
curio Stand By Your Man (7'V Land, Satur- 
days, 11-11:30 a.m.). With their husbands in 
the slammer for robbery, two “dem-dese- 
dose” New Jersey sisters shack up. Given the 
ill-cast Melissa Gilbert (the pampered 
Rochelle) for her straight woman, O’Donnell 
(Lorraine) mined her gruff-but-fragile shtick 
and let the laugh track do the rest. Stand 
holds out hope that talent can be abused for 
years and still come out on top. Are you 
watching, Téa Leoni? —/ason Cochran 


ER (NBC, TV-PG) Carter 
seeks advice from his 
grandparents (George 
Plimpton and Frances 
Sternhagen); Ross 
treats a kid who’s been 
poisoned—by his own 
family? 


29TH NAACP IMAGE with Elliott's lensing 
| AWARDS (Fox) Gregory technique. (R) 
Hines and Vanessa L. 9:30-10Pm 

1 VERONICA’S CLOSET 

(NBC, TV-14) Bryce 
makes an eleventh-hour 
plea for friendship with 
Ronnie, just as the mis- 
begotten couple are 
about to sign off on their 
divorce. 


beeping alarm clock. (R) 


Williams host a tribute 
to such African-Ameri- 
can stars as Entertainer 
of the Year Kenneth 
“Babyface” Edmonds 
and the Isley Brothers. 


BILLY MADISON (ABC, 
TV-PG-L) The 1995 fea- 
ture comedy is the Big 
Wheel of Adam Sandler 
vehicles, as the Wedding 
Singer star plays a 
grown man forced to re- 
peat grade school in or- 


der to reap a family in- [ __— EE REE 


heritance. | 


SEINFELD (NBC, TV-PG) 
Some meaty goings on 
from last season: 
Kramer buys a cold-cut 
slicer; Jerry’s ego gets 
diced by a self-involved 
dermatologist (Marcia 
Cross); Elaine wants to 


10-11PM 

48 HOURS (CBS) “Fatal Mistake” takes a 
provocative look at the murky legal/moral 
implications of “neo-naticide.” It offers up 
profiles of three accused young women, 
among them Rebecca Hopfer, currently 
serving 15 years to life for the trash-can 
disposal of her newborn; Caroline Beale, a 
psychiatrically troubled Briton caught try- 
ing to smuggle her dead infant to her native 
UK; and the puzzling case of Tanya Hudson 
(above) who secretly gave birth to, then hid, 
a baby she believed stillborn. She now 
awaits a first-degree-murder trial. B+ 


FRIENDS (NBC, TV-PG) 
From the "95-"96 season: 
Monica tries to landa 
chef job by tempting the 
tastebuds of guest star 
Jon Lovitz; Joey gives 
Ross tips on how to talk 
dirty. (R) 


RUDE BOY (The Sun- 
dance Channel, R) A 
rare airing of Jack Haz- 
an and David Mingay’s 
1980 documentary- 
cum-fable about a dis- 
enfranchised London 
shmuck’s infatuation 
with his punk rock he- 
roes, the Clash. 


JUST SHOOT ME (NBC, 
TV-PG) During a photo 
shoot for her new ID, 
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HOMICIDE: LIFE ON THE 
STREET (NBC, TV-14) Pem- 
bleton and Bayliss discover 
a man buried alive. 


USA’S UP ALL NIGHT (USA, 
TV-14-DS) Series finale: 
Rhonda Shear’s B-movie 

| revue bows with Madonna’s 


ane ea) 1 1993 bomb Body of Evidence. 
NEW NIGHT 


9:30-10Pm 
HILLER AND DILLER (ABC, TV-G) After a mid-season 
mothballing, we thought the Kevin Nealon—Richard Lewis 


(above) sitcom might merit another look. But no, it returns 
with the same identity crisis: Is it a wise-guy snark-fest or 
a cuddly family show? Tonight’s pickle—Neil’s son Zane gets 
the hots for Ted’s Lizzie—stabs at both and misses. C- 


AN ALL-STAR PARTY FoR [Aa 
AARON SPELLING (ABC, . 
TV-PG) Mod Squad-ers, Love 
Boat-ers, 90210-ers, heck, 
even Charlie (John Forsythe) 
and a handful of Angels (in- \ 
cluding Kate and poor old \ 
Farrah) give huzzahs to the 
king of prime-time soaps. 
| 
ROBIN AND THE SEVEN NEW TIME SLOT 
HOODS (American Movie 
Classics) Frankie, Dino, and 
sammy effect a finger- 
snapping update of the 
Sherwood Forest legend in 
the 1964 Rat Pack classic. 


9-10Pm 

NOTHING SACRED (ABC, 
TV-PG) How have TV’s high- 
er powers cast Flashdance 


star Jennifer Beals (above, 
right) in her new role? As a 
| religious maniac, so to 


AUSTIN CITY LIMITS (PBS, : 
TV-G) Country music queen 
Loretta Lynn references an- 
other regal C & 'W presence 
when she performs a Patsy 
Cline medley on the venera- 
ble hignbrow hoedown. 


"CHECK LOCAL LISTINGS 


speak. “She’s quite conser- 
vative,” says Beals of her 
half-Irish, half—African- 
American character Jus- 
tine Madsen Judd (“not of 
the famous Judd family”), 
St. Thomas’ director of re- 
ligious education and the 
potent new foil for ultralib- 
eral Father Ray (Kevin An- 


PROFILER (NBC, TV-14) Sam 
discovers a Greek mytholo- 
gy-based pattern inthe 
clues left behind by a serial 
sniper who's been gunning 
down passersby in Ohio. 


MA RAR C H B 1TH 8 8 


derson, left). “That's the 
Wileimeliigiel|imerctw miele lia 
the character for me,” 
says Beals. “To espouse 
things that | so don’t be- 
lieve in.” —Jamie Bufalino 


Flix 
int sil 


A ya 


LOYAL OPPOSITION: TER- 
ROR IN THE WHITE HOUSE 
(The Family Channel, TV-PG) 
Joan Van Ark? Corbin Bern- 
sen? Rick Springfield? Ter- 
ror, indeed.... Anyway, Van 
Ark’s the VP who must foil a 
warmongering general 
who's kidnapped the com- 
mander in chief. 


THE WONDERFUL WORLD 
OF DISNEY (ABC, TV-G) 
Alyssa Milano stars in Gold- 
rush: A Real-Life Alaskan 
Adventure, a bildungsroman 
about a gal Friday who goes 
West to find the precious 
nuggets but finds herself 
instead. Aww. 


_ 


THE SIMPSONS (Fox, TV- 
PG) Groening and Co. hit a 
season high point as Lisa 
discovers that the Simpson 
genetic code dooms her to 
an imbecilic adulthood. 


= 


KING OF THE HILL (Fox, 
TV-PG) That gem featuring 
Bobby as an in-demand 
child model sashays down 
the catwalk once again. (R) 


THE X-FILES (Fox, TV-14-V) 
The conclusion to last 
week's critical mythology 
episode has Mulder en- 


| CLASSIC EPISODE | 
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MISSION: POSSIBLE 


S-9:40pm 

THE FIXER (Showtime, 
TV-MA-DLSV) Jon Voight 
(above) stars as Jack Kil- 
loran, a Chicago ward 
boss who helps bigwigs 
out of sticky situations. He 
uses his Mafia and City 
Hall connections to con- 
coct a cover-up whena 
rich developer kills a 
hooker during an S$&M 
session. Director Charles 
Robert Carner’s well-oiled 
script paints a believable 
portrait of the Windy City 
political machine. Voight’s 
just fine as a strong-arm 
tactician, but it’s too bad 
the part wasn’t played by 
Vernon Jordan, who's so 
convincing as a powerful 
attorney in Robert Alt- 
man’s The Gingerbread 
Man. Guess that would've 
been typecasting. B —BF 


countering a new breed of 
ETs. Word has it this con- 
tains essential info for the 
upcoming theatrical re- 
lease. (Part 2 of 2.) 


YOU GO.GIAL! | 


DEFENDING OUR DAUGH- 
TERS: THE RIGHTS OF 
WOMEN IN THE WORLD 
(Lifetime) Meryl Streep 
hosts a special documenting 
global antiwomen atrocities 
and the grassroots efforts 
to halt them. 
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Larry Gelbart, who kept the jokes coming In TV’s M*A*S*H and other 
hit series, movies, and Broadway shows, proves that Laughing Matters 


THEY HAD MUST-SEE TV 
on their hands and they blew 
it. When NBC executives got 
their first gander at writer- 
producer Larry Gelbart’s in- 
spired, laugh-track-free half- 
hour marital dramedy United 
States back in 1980, their re- 
sponse was to make it TV of 
the can’t-find kind. Starring 
Beau Bridges and Helen 
Shaver as a bickering mar- 
ried couple, it became one of 
the few 30-minute shows ever 
to air at 10:50 p.m. and 
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19 8 6 


switched nights three times 
in less than two months. 

The story of the show's 
painful demise after eight 
broadcast episodes, with NBC 
as “a corporate Ahab, lashed 
to a great, thrashing white 


whale of a show,” marks one | 


YUK-RAKING: (Clockwise from 
top) The original TV cast of 
M*A*S*H, Pollack with Hoffman in 
Tootsie, and Zero Mostel (far 
right) in A Funny Thing Happened 
on the Way to the Forum 


in his royally entertaining new memoir. by Steve Daly 


of the surprise highlights of 
Laughing Matters: On Writing 
M*A*S*H, Tootsie, Oh, God!, and 
a Few Other Funny Things, Gel- 
bart’s grab-bag memoir about 
his still-healthy five-decade 
career in radio, TV, movies, 
and theater (he’s working on a 
script for the movie version of 
the musical Chicago right now, 
among other things). It’s not 
that Gelbart doesn’t also have 
amusing remarks to make 
about his better-known work, 
which, besides the smattering 


GELBART 


+. 


jammed into the title, inelud- 


ed stints writing for Bob 
Hope and Sid Caesar and the 
book for the recently revived 
Broadway hit A Funny 
Thing Happened on the Way 
to the Forum. It’s just that 
as he looks back from a sep- 
tuagenarian’s rueful vantage, 
Gelbart often remembers 
more about the babies that 
made it only a few steps out 
of the crib than the ones that 
thrived. 

Consider his indignant rec- 
ollections of the day John 


Lis, 


MANK MATE 


Parties: A Literary 
Companion Susanna 
Johnston, ed. (Overiook, 
$14.95, first published in 
1997) Soiree-themed 
anthology of fiction and 
poetry is amuch greater 
pleasure than Sally Quinn’s 
recent how-to. 


Knowing Hepburn and 
Other Curious 
Experiences James 
Prideaux (Faber and Faber, 
$14.95, 1996) A screen- 
writer’s unsparing, 
somewhat bemused 
recollection of drafting 
three TV projects for Kate 
in her later years. 


Famine Todd Komarnicki 
(Plume, $12.95, 1997) 
Wonderfully written 
Manhattan whodunit in 
which a corpse narrator 
alternates chapters with 
his would-be biographer. 


Belushi first read through 
his script for Neighbors, a 
1981 bomb that might have 
been better had Be- 
lushi been able to 
see a bit farther past 
the end of his coke- 
spoon-crammed nose: 
“Every time he re- | 
turned from the men’s 
room, he had a few 
more thoughts for im- 
proving the screen- 
play. I was beginning === 
to think that, instead of a deal- 
er in the toilet, he had a 
writer in there.” 


MATTERS 


Gelbart 
$24 


RANDOM HOUSE 


1982’s Tootsie as an execrable 
experience, a professional 
nightmare on which he la- 
bored an entire year as 
screenwriter No. 4 out of an 
eventual dozen or so. He got 
caught in a revolving-door 
war for control of the picture 
between star Dustin Hoffman 
and director Sydney Pollack, 
and though the movie wound 
up asmash, it wasn’t Gelbar?t’s 
smash. Pollack assured him at 
one point that yet another 
script doctor was “just stitch- 
ing some scenes together.” 
Replied Gelbart: “Can you re- 
fer to him as a seamstress, 
then? All this coming and go- 
ing of human word processors 
is definitely tarnishing the 
writing credit on this picture.” 

Things were far happier for 
Gelbart when he developed 
CBS’ TV spin-off of the film 
M*A*S*H (written by Ring 
Lardner Jr.) along with veter- 
an producer Gene Reynolds. 
Both did their best to assem- 
ble a team of highly compati- 


_ ble wordsmiths, and some of 


Laughing Matters’ best pas- 
sages revisit the glories of 
that happy-accident mix of 
the right casting, the right 
mood in a Vietnam-weary TV 
audience, and the right net- 
work execs willing to go along 
with taboo-busting material. 

But even in success, Gelbart 


prefers finding the dark lining. | 
“T used to think I would be | 


very happy if I gota 
nickel for every million 
dollars that Twentieth 
Century Fox made 
out of M*A*S*H,” he 
writes. “And that’s 
roughly about the way it 
worked out.” Is that 
why Gelbart is still 
grinding out work at 
| 70? Perhaps. It may not 


be much consolation to him, 


but at least we’re all the rich- 
er for his never-ending itch to 


Gelbart also remembers | have the last laugh. B+ 


TRAGIC MUSE Twenty-three years ago, Gay! Jones’ first novel, 
Corregidora, was hailed by James Baldwin as a “brutally hon- 
est and painful revelation of...the souls of Black men and women,” 
and her second, Eva’s Man, was similarly lauded. Now 48, Jones 
published little more until the Beacon Press brought out her new 
novel, The Healing, last month. But shortly after Newsweek pro- 
nounced the book “a major literary event,” police in Lexington, 
Ky., attempted to arrest the novelist’s husband, Bob Jones, 51, 
on a 14-year-old warrant. After a three-hour standoff Feb. 20, 
he killed himself by cutting his own throat. Gayl Jones, threatening 
suicide, was committed to a Lexington mental hospital. 

The incident was a tragic twist in a life filled with strange 
turns. Raised in Lexington, xp 
GaylJoneswasreportedly #= . 
an outstanding student |. *. . f 
but modeledherselfonJ.0. }* 
Salinger,refusingtositfor @f ° , . _ 
high schoolyearbookpho- | *° 4 
tographs. She remained 
reclusive and conducted 
interviews about hernew 
novel by E-mail. Despite her pee nye i; 
shyness, Jonesfoundmen- |) 37 
tors—first literary doy- ~ “0 
enne Elizabeth Hardwick ©. , 
and later ToniMorrison,her — 
editor at Random House. _ 
But thebrilliantcareerfiz- , 
Zled in 1983 after Jones’ 
companion, Bob Higgins Bae 
(who changed his name to oe 
Jones after they wed), was 
arrested for menacing 
gay-rights activists in Ann Arbor, Mich. The pair fled to Europe, 
and the author became even more isolated, recalls Naomi Long 
Madgett, publisher of the Lotus Press, which brought out Jones’ 
poetry. “Once | forwarded something to her and she cut off all 
communication. | thought it was...the Influence of this man.” 

The couple moved back to Lexington in 1988 to care for her 
ailing mother, whose death from cancer last year appeared to 
drive Bob Jones over the edge: He began sending threatening 
letters to hospital authorities, accusing them of murder. When 
the Lexington police read the Newsweek story (which mentioned 
the Ann Arbor incident), “we realized this guy might hurt some- 
body,” says Lexington police chief Larry Walsh. 

Ironically, the tragedy may end up boosting her sales. The Heal- 
ing—the first original novel in Beacon’s 143-year history—is 
already in its second printing, and the company will bring out her 
never-published novel The Mosquitoin 1999. —Matthew Flamm 
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JACKIE AFTER JACK Christopher An- 
dersen (Morrow, $25) Subtitled 
Portrait of the Lady (pshaw), this 
tacky but toothsome bio fecklessly 
reenacts how, sucked into the vor- 
tex of Kennedy tragedy, the former 
Miss Bouvier dealt. She drank. She 
puked. She slept around (alleredly 
bedding both Marlon Brando and 
Warren Beatty). And she shopped. 
Oh, how she shopped—so over- 
whelming one salesman, he was 
sent to bed with a sedative. 
Andersen may be on a cucumber- 
sandwich basis with “Tish” (social 
secretary Baldmge) and “Yusha” 
(stepbrother Auchincloss), but a 
fine-knit narrative can’t stop Kitty 
Kelley’s marabou mantle from set- 
tling inexorably around his shoul- 
ders. Indeed, he seems to have suc- 
cumbed to the spirit of quite a 
different Jackie: Collins.CG+ —AJ 


THE LONG HARD ROAD OUT OF HELL 
Marilyn Manson with Neil Strauss 
(ReganBooks, $24) How did con- 
fused but likable kid Brian Warner 
mutate into shock-rocker Marilyn 
Manson? That’s the key question 
here, one that’s never satisfactori- 


ly addressed. Young Brian strug- 
gles with hypocrisy and cruelty 
throughout his Ohio Christian- 
school upbringing, but there’s no 
explanation for his bizarre trans- 
formation into America’s most con- 
troversial rock star. Of course, 
some people will pick up Hell for its 
tales of backstage debauchery. 


They might be disappointed: De- 
spite scene after scene of drug- & 


addled depravity, what's really 
shocking about Manson’s rock & 
roll lifestyle is how boring it is to 
read about. C+ —Rob Bruner 


NOW AND THEN: FROM CONEY ISLAND 


The Brooklyn-born-and-bred au- 
thor of Cateh-22 takes a languid 
stroll down memory lane, recount- 
ing idyllic years spent in the 
shadow of Coney Island's famed 
Cyclone roller coaster. Heller's as- 
tonishingly cheerful Depression-era 
childhood seemed to consist mainly 
of splashing in the surf, hanging 
around the boardwalk, and eating 
Nathan's hot dogs. Oh, he covers 
other times of his life, too, includ- 
ing the WWII experiences that 
sparked Cateh-22, but the real joy 


here is in his Coney Island anec- | 


id 


JACKIE OF ALL TRADES: LBJ, John-John, Jackie, and Caroline in 1967 


dotes. (One endearing episode in- 
volves an early-'60s visit there with 
novelist Mario Puzo and their as- 


_ sorted offspring.) Watching today’s 
TO HERE Joseph Heller (Knopf, $24) | 


kids at play, Heller reflects, “I may 
be kidding myself, but I think I had 
more [fun].”" B —Daneet Steffens 


ON THE OUTSIDE LOOKING IN Cristina 
Rathbone (Atlantic Monthly Press, 
$26) This is a hard-to-characterize 
book—personalized sociology and 
blunt reportage in equal measure— 
but then again, so are its major 
players: drug dealers, gang mem- 
bers, and parents, all in their tender 
teens. New York Daily News alum 
Rathbone had never talked to an in- 
ner-city kid before she plunked her- 
self down in Gotham’s notoriously 


| 


neglected West Side High School 
classrooms for a yearlong crash 
course on the subject. The raw, 
slightly out-of-breath account that 
emerges is no Dangerous Minds, to 
be sure: There are few happy end- 
ings and even fewer proffered solu- 
tions. Perhaps that’s why it stays in 
your thoughts. A- —A,/ 


THE HUMAN SEXES: A NATURAL HIS- 
TORY OF MAN AND WOMAN Desmond 
Morris (St. Martin’s, $24.95) Pop 
anthropologist Desmond Morris 
(The Naked Ape) returns with this 
ludicrous attempt at a global histo- 
ry of gender politics, written to ac- 
company his new TV series of the 
same name. Flagrantly unscientific, 
The Human Sexes roams from the 


OLLYWOOD execs can be so 
narrow-minded. They’re always 
taking those crusty classics and 
= “contemporizing” them (see 
William Shakespeare’s Romeo & Juliet, 
the Jane Austen-inspired Clueless, and 
most recently, Ethan Hawke as a down- 
town slacker in Great Expectations). But 
why doesn’t Tinseltown ever move time’s 
arrow the other way? Why don’t some 
scribes take our current crop of classics 
and plop them into centuries past? 
Herewith some humble suggestions: 
@ THE BARRISTER (a.k.a. The Rainmaker) An 
idealistic young solicitor (Leonardo Di- 
Caprio) defends a boy with a bad case of 
consumption. If he loses the case, he’ll go 
to debtor’s prison. If he wins, he’ll take 
down a powerful blacksmith syndicate. 
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@ BRIGHT CANDLES, BIG HAMLET (a.k.a. 


Bright Lights, Big City) You do a lot of snuff. 


You fritter away your time at the tavern. 
You do some more of the “Austrian Sneez- 
ing Powder!” You are Matt Damon as the 
tormented 18th-century narrator. 

@ PITCHING WOO IN THE BURG (a.k.a. Sex 
in the City) Kate Winslet stars in this 
steamy portrait of the mating rituals in 
Victorian London. Big dowries! Dance 
cards! Ungloved hands! 

m COLONIAL PSYCHO (a.k.a. American Psy- 
cho) Asuccessful New Amsterdam barrel 
merchant (Daniel Day-Lewis) has an ink- 
dark side. He slays wenches, evades con- 
stables, and wears designer breeches. 

@ INFINITE JESTER (a.k.a. Infinite Jest) This 
court jester from Louis XIV’s palace (Jim 
Carrey) does such a good Richelieu 


impression, it’s lethal. Footnote: Louis XIV 
was a royal pain in the ass. 

@ THE HOT BAILIWICK (a.k.a. The Hot Zone) 
Follow our intrepid 14th-century apothe- 
cary (Michael Douglas) as he battles the 
Black Plague with the latest leeches and 
cutting-edge potions. —A.J. Jacobs 
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TITLE OF THE WEEK 


‘My Name Isn’t 
Martha, but | 
Gan Decorate 
My Home’ 


She’s blond, she’s perky, 
she does windows! Home 
decorator Sharon 
Hanby-Robie promises 
“the same finesse you 
get when you follow 
Martha Stewart’s 
advice—without 
breaking the bank.” What 
she most neatly skirts 
is that line between 
potshot and homage. 


Pygmies of West Africa (from 
whom Morris deduces that all an- 
cient tribes were egalitarian) and 
'60s feminists (those bra-burning 
babes who, Morris wrongly states, 
emphasized sexual over political is- 
sues). He is a fount of sweeping gen- 
eralizations, unattributed statistics, 


THE BROWSER 


and head-smackingly obvious re- 
marks (in “young females...[t]heir 
breasts lack any kind of sag”). This 
is pseudo-sexology at its hilarious 
worst. D —Margot Mifflin 


THE CONFIDENTIAL CASEBOOK OF 
SHERLOCK HOLMES Marvin Kaye, ed. 
(St. Martin's, $23.95) Holmes is the 
literary world’s Elvis: Devoted fans 
just refuse to let him die. Witness 
this umpteenth compilation of 
post—Conan Doyle adventures, in 
which 15 rather obscure mystery 
writers contrive to have the great 
detective meet John Singer Sar- 
gent and William Henry Vanderbilt, 
sail on the Titanic, and even confide 
that his distant cousin was a vam- 
pire. Most eyebrow raising of all, in 
a most un-Victorian final tale, Wat- 
son recalls witnessing a ménage & 
trois. Though these stories are 
‘arely as masterful as the Holmes 
classics, they're irresistibly enter- 
taining and, for all their sensation- 
alism, true to the spirit of the origi- 
nals. B+ —Caren Weiner 


PRIDE Lorene Cary (Doubleday, 
$23.95) Cary’s second novel is a 
sexy girlfriend tale that takes its 
characters beyond dishing men and 
doing nails, Four African-American 
women, close since childhood, are 
divided by the discovery that one of 
them has had a long-running affair 
with another’s husband. In separate 
first-person narratives, Roz the 
betrayed wife, Tamara the failed 
academic, Arneatha the widowed 
Episcopal priest, and Audrey the 
good-hearted alcoholic all struggle 
for fulfillment in a man-centered 
universe. Perhaps this is why the 
adultery crisis fails to generate 
much heat. Fortunately, there’s still 
plenty of warmth in this story of 
women finding happiness on their 
own terms. B+ —Rhonda Johnson 


Opening lines from recently published books 


13 
Lara Ivory stepped carefully toward the camera, managing 
to appear cool and collected under the crushing weight of a heavy 


crinolined gown, her slender waist cinched in to an impossible 


seventeen inches, lush cleavage spilling forth above.” From 
JACKIE COLLINS’ latest novel, Thrill! (Simon & Schuster, $25) 


£6 
My mother awoke in the holy hour before dawn, rumple- 
eyed and irritable. From the branches of the coral jasmine tree, 


a night-flowering wonder, small orange-centered blossoms fell 
to the ground in slow rhythms outside her window.” From INDIRA 


GANESAN’s coming-of-age novel Inheritance (Knopf, $22) 


BEST-SELLERS 


TAKING TO THE ‘STREET?’ 


*M NOT JUST cranking these things out,” 
John Grisham protested recently. “Updike 
comes out every year and nobody accuses 
him of just cranking them out.” Is that whining 
we hear from the lord and master of lawyerly 
lit? Might he be feeling a tad defensive about a 
few poorly received film versions and whispers 


STREET 


WEEKS ON LIST 


THE STREET LAWYER John Grisham, Doubleday, $27.95 ..........20005- 2 
PARADISE Toni Morrison, Knopf, $25.20... 0050. 0c cece ec ceetctcoenness 6 
COLD MOUNTAIN Charles Frazier, Atlantic Monthly, $24 .............. 34 
BLACK AND BLUE Anna Quindlen, Random House, $23 .........000 005 3 
THE CAT WHO SANG FOR THE BIRDS 2. ice ce ccc ct ccc ceveveveueses 2 
Lilian Jackson Braun, Putnam, $22.95 
FEAR NOTHING Dean Koontz, Bantam, $26.95 .....0...0 0 ccc cece ee eees 5 
MEMOIRS OF A GEISHA Arthur Golden, Knopf, $25 ................005. 14 
THE “INNER David Baldacci, Warner Vision, $25 ..........5 ccc e cece 10 
A CERTAIN JUSTICE P.D. James, Knopf, $25 ........cccceerecccenccess nN 
CAT & MOUSE James Patterson, Little, Brown, $24.95 ........0.000 0008. 14 
FR OMPEOCETOM. Ss Wa ces | 
SIMPLE ABUNDANCE Sarah Ban Breathnach, Warner, $20 ............. 98 
TALKING TO HEAVEN James Van Praagh, Dutton, $22.95 ...........0005: 6 
THE MILLIONAIRE NEXT. DOOR oa tire eidslarcce ce v ckken siamionprers 32 
Thomas J. Stanley and William D. Danko, Longstreet, $22 
ANGELA'S ASHES Frank McCourt, Scribner, $24 ......0...00000 00 0c eee 73 
TUESDAYS WITH MORRIE Mitch Albom, Doubleday, $19.95 ............. 16 
INTO THIN AIR Jon Krakauer, Villard, $24.95 ........cccccccececeeces 42 
THE PERFECT STORM Sebastian Junger, Norton, $23.95 .............5. 34 
MIDNIGHT IN THE GARDEN OF GOODANDEVIL ................--00005- 158 
John Berendt, Random House, $25 
DON’T WORRY, MAKE MONEY Richard Carlson, Hyperion, $15.95 ........ 12 
DEATH OF A PRINCESS: THE INVESTIGATION ..... csc wncvccnecvcncnccves 1 


Thomas Sancton and Scott MacLeod, St. Martin’s, $23.95 


TRADE PAPERBACKS 


DON’T SWEAT THE SMALL STUFF... Richard Carlson, Hyperion, $9.95 .... .45 


JAMES CAMERON’S TITANIC Ed W. Marsh, HarperPerennial, $20 ........ 6 
CHICKEN SOUP FOR THE TEENAGE SOUL J. Canfield, M.V, Hansen, ....... 37 
and Kirk Kirberger, Health Communications, $12.95 

UNDER THE TUSCAN SUN Frances Mayes, Broadway, $13 .............. 21 
THE COLOR OF WATER James McBride, Riverhead, $12 .............5.. 49 
THE 7 HABITS OF HIGHLY EFFECTIVE PEOPLE. .........ccccccveccvcccsne 333 
Stephen R. Covey, S&S/Fireside, $14 

THE SIMPSONS: A COMPLETE GUIDE TO OUR FAVORITE FAMILY ......... SH SA | 
Matt Groening, edited by Ray Richmond, HarperPerennial, $15.95 

THE WORLD ALMANAC AND BOOK OF FACTS 1998 ..................-0055, 11 
Edited by Robert Famighetti, World Almanac Books, $9.95 

CHICKEN SOUP FOR THE WOMAN'S SOUL J. Canfield, M.V. Hansen,....... 68 
J. Read Hawthorne, and M. Shimoff, Health Communications, $12.95 
INTO THE WILD Jon Krakauer, Dowbleday/Anchor, $12.95 .........0.44. 4 


SOURCE: PUBLISHERS WEEKLY 
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»; JOH 
of declining sales? In brief: Doubt it. Grisham still sells in such 
volume that if he skipped a year, small bookstores every- 


where would take huge financial hits. And of the two Johns, 
Updike’s not the one boasting 2.8 million copy first pressruns. 
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Contact lens wearers order direct. 
Why don’t you? 


The nation’s contact lens store™ 


Call 1-3:(:7-] CONTA 


- Prescription 
7 


Cylinder | 
Axis 


Price 
Quaniity 


Shipping (no charge for check orders) 
Express Delivery - Add 4.00 (optional) | 


Home Phone ( ) 


1-800 266-8228 


Ordering takes less than 4 minutes! 


or Fax 
Fax your order to 801 572-5065 


(include credit card number and 


expiration date). 


or Mail 


GET FREE SHIPPING when you 
mail your order with a check to 
1-800 CONTACTS 

51 West Center, Orem, UT 84057. 


Work Phone { 


Address 


ENT302089 


Credit Cord Number 


Doctor's Phone ( 


) 


Exp. Date 


/ 


Guaranteed Low Prices! 


Acuvue/Surevue (24 lenses) 79.80 
Focus (12 lenses) 76.00 
SeeQuence II (24 lenses) 79,80 
New Vues (24 lenses) 79.80 


New Vues Colors (24 lenses) 118.00 


Lens Name Price /Pair 
B&l U3, U4, 03,04 ............ 44.00 
Bed Sobsple issiesias teeter 38.00 
Biomedics (24 lenses) ..........0. 82.00 
SE ic sxcucvenacse es 44.00 
Cibosoft Visitint................ 47.00 
OS) sccisnatessaveswerua oars 88.00 
De 2 icissoccseeee ua. 49.00 
LO | ee ee 54.00 
ae 44.00 
Focus Toric (12 lenses) .......... 138.00 
Focus Softcolors (12 lenses) ....... 98.00 
Freshlook Litetint (24 lenses) ...... 82.00 
Gentle Touch (8 lenses) .......... 98.00 
Medolist (8 lenses) ............. 65.00 
|S ren eee 44.00 
Optima Toric... 2... eee. 128.00 
Permoflex Natural ............. 79.00 
Precision UV (24 lenses) ........-. 79.80 


MAIL: 1-800 CONTACTS 51 West Center, Orem, UT 84057 FAX: 801 572-5065 
FREE SHIPPING WITH MAIL ORDERS / NO MEMBERSHIP FEES 


Lens Name Price/Pair 
Preference DW/FW (8 lenses) ...... 88.00 
Soflens 66 (24 lenses) ........... 78,00 
Soltten EW Fess ecesieciR 39,00 
Selinidle Bsiiciccusccscaeacvan 38,00 
Co | ee 62.00 
Zero-4 (Am Hydron) ............ 49.00 
Zero-6 (Am Hydron) ............ 49.00 
Colored Lenses Price/Pair 
Cibo Softcolors ...........2000- 59.00 
Cibo Illusions ..........cee eens 94.00 
Durasoft 2 Opaque ............. 89.00 
Durasoft 3 Opaque ............ 118.00 
Fresh Look Opaque (12 lenses) ..... 84.00 
Natural Touch Opaque ........... 79.00 


For gas permeable, torics, hard lenses 
and all other brands — call for price. 
All major brands available 


Call today & save 
CALL: 1-800 266-8228 


thereal Girl. 


Returning to pop after her Evita excursion, Madonna explores her 
spirituality—and electronica—on Ray of Light. by David Browne 


IS CARE OF THE SOUL 
sharing space with baby-care 
manuals on Madonna’s book- 


shelf? Ray of Light (Warner 


Bros.), Ms. Ciecone’s first pop 
album in nearly four years, is 
rife with references to the 
earth and “the stars in the 


sky,” angels and heaven, not 
to mention unexpectedly re- 
spectful references to God and 
“the Gospel.” In one song, 
she’s “waiting for the time 
when earth shall be as one”; in 
another, enunciating in a voice 
made firm and clear by those 


Eviia lessons, she gamely at- 
tempts to make a pop hook 
out of a yoga chant. 

If these nods to spiritual 
reawakening seem suspi- 
ciously chic, you haven’t 
heard the other half of it. 
Working with British produc- 
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Ray of Light 


WARNER BROS. 


er William Orbit, Madonna 
has dipped her latest collec- 
tion of songs in a light batter 
of electronica. Throughout 
Ray of Light, the hissy, stac- 
cato pulsations of ambient 
ge techno and drum-and- 
bass flit in and around 
her like celestial sea- 
sonings. Computers 
burp and bray in the 
background, or imitate 
streaking asteroids or sub- 
merging submarines. 

The blending of these philo- 
sophical and musical kernels 
would be unbearably trend 
conscious (even by Madonna’s 
own standards) if it weren’t 
for a simple fact: Ray of Light 
is some of the most alluring 
and captivating music she’s 
ever crafted. Should compar- 
isons be made, they’re neither 
to straight techno discs by the 
Chemical Brothers or Under- 
world, nor to stilted attempts 
at the music by U2 or David 
Bowie, but to Paul Simon’s 
Graceland. On that milestone, 
Simon let South African pop 
buoy and revitalize his music. 
In much the same way, 
Madonna looks for—and 
finds—a middle ground be- 
tween her now-old-school ap- 
proach and the new club mu- 
sic. She dresses her music up 
with her electronic love. 

Strictly speaking, Ray of 
Light isn’t 100 percent pure 
techno. After all, it features 
traditionally structured pop 
melodies, and the music re- 
flects Orbit’s less-than-edgy 
_ background in ambient-based 
mood music. Only once, on the 
sirenlike techno-glitter-ball of 
the title track, does the album 
kick into beats-per-minute 
frenzy. Instead, what Madon- 
na and Orbit have done—and 
brilliantly at that—is to use 
electronica components as 
sonic window dressing. Hard- 
step beats and synth washes 
make the romantic-physical 
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yearnings (and hooks) of 


“Skin” and “Nothing Really 
Matters” even tauter; the 
juxtaposition of fuzzy beats 
and soundtrack-score strings 
lends “‘Drowned World’ aka 
‘My Substitute for Love’” 
and “Frozen” a wuthering- 
beats melodrama that’s often 
breathtaking. Throbbing yet 
meditative, Ray of Light is an 
adult’s version of dance mu- 


sic, with the dark timbres of 


Madonna's nearing-40 voice 
its resolute center. 

This music may not pull 
anyone onto the dance floor 
(until the scheduled remixes 
arrive, that is), but its sullen 
pensiveness is of a plece with 
the lyrics. Ray of Light af- 
fords us our closest peek yet 
into Madonna’s psyche, and 
it’s an oddly unhappy sight. 


For all the positive changes 
in her life—a baby, begrudg- 
ing establishment respect 
courtesy of her Evita perfor- 
mance—Madonna presents 
herself as shrouded in self- 
doubt and uncertainty. “I 
traded fame for love/Without 
a second thought,” she chas- 
tises herself in the opening 
line of “Drowned World,” the 
first track on the album (no, 
Madonna hasn’t lost her 
knack for instantly grabbing 
our attention). In that and 


subsequent songs, she con- | 


templates her past and sings 
about one-night stands, 
drugs, careerism, lost roman- 
tic opportunities, and self-cen- 
teredness. What lies ahead 
are, among other things, 


| “children killing children 


while the students rape their 


teachers.” Escape becomes a 
recurring theme. On “Swim,” 
she wants to flee to the bot- 
tom of the ocean; in “Mer 
Girl,” a dour, almost amelodic 
meander that closes the al- 
bum, she flees her house and 
child and ends up being de- 
voured by the earth near her 
mother’s grave. You've heard 


of postmodern pop? This is 


postpartum pop. 

As is often the case with 
Madonna, it’s hard to differ- 
entiate between theatrics 
and sincerity. Yet there’s no 
denying that the cinematic 
undertow of Orbit’s techno- 
lite tracks perfectly comple- 
ments Madonna’s frame of 
mind, It’s telling that when 
the music turns harder, as in 


the metallic rock-techno of 


“Candy Perfume Girl,” it 


feels cold and surly, much like 
1992's Mrotica. 

Comparisons to the equal- 
ly elub-inspired Hrotica 
shouldn’t end there. With 
time, it’s become clear that 
the early ‘90s were Madon- 
na’s creative nadir: From 
Dick Tracy and “Justify My 
Love” through Erotica and 
Sex, every move reeked of 
heat-seeking desperation, By 
now, even Madonna must 
know it will never be 1986 
again. For all her grapplings 
with self-enlightenment, 
Madonna seems more re- 
laxed and less contrived than 
she’s been in years, from her 
new Italian earth-mother 
makeover to, especially, her 
music. Ray of Light is truly 
like a prayer, and you know 
she'll take you there. A- 


This week on the music beat 


MHONKY-TONK ANGEL: He strums an okay guitar, but 
autocratic country superstar Garth Brooks continues to 
demonstrate that his real passion is pushing product. Case in 
point: Brooks’ recent arrangement with Oprah Winfrey, in which 
he agreed to donate seven days of earnings from sales of his 


quintuple-platinum album, Sevens, to the college scholars 


division of Oprah’s Angel Network, 
if she plugged Sevens on her show 
for one week, beginning Feb. 9. 
Winfrey complied, in the process 
helping send the album—which had 
sold a sluggish 46,000 units the week 
before—back over the 100,000-unit 
mark (125,000) and giving skeptics 
reason to wonder whether Brooks’ 
generosity was more chicanery 
than philanthropy. 

some view the timing of the 
announcement for Valentine’s Day 
week—when lovestruck consumers 
generally give album sales a 
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LET’S MAKE A DEAL: Brooks cozies up to grand ole Oprah 


boost—as an especially canny strategy. Of course, the no- 
brainer marketing move was in securing the all-powerful Oprah 
imprimatur, which in the past year has sparked stratospheric 
sales for those lucky authors fortunate enough to have their 
books recommended by Oprah’s Book Club. 

Bruce Feiler, author of the forthcoming book Dreaming Out 
Loud: Garth Brooks, Wynonna Judd, Wade Hayes, and the 
Changing Face of Nashville, says many in Nashville view 
this latest example of Brooks’ magnanimity as desperate 
salesmanship. “For years Garth has used acts of generosity to 
mark his sales accomplishments and to spur more,” says Feiler. 
“He gave Jaguars to his managers; he gave prizes to fans who 
bought his millionth or two millionth concert tickets. The 
(Winfrey charity gesture] was clearly an attempt to make him 
seem generous, while moving him closer to his label’s stated 
goal of selling 10 million copies of Sevens, a goal that seemed 
unattainable just the week before.” 

In response to questions about 
Brooks’ motives, a Winfrey spokes- 
person issued this statement: 
“The money is going to needy 
students for college scholarships, 
and that is what is important to 
The Oprah Winfrey Show.” The 
singing cowboy himself declined to 
comment but announced he will 
continue to donate his share of 
Sevens’ profits for each week in 
which the album sells over 100,000 
copies. Is there no end to this 
man’s largesse? —Tom Sinclair 
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the past few months, chances are 
Ellen Albertini Dow—familiar to 
Seinfeld fans as J. Peterman’s 
dying mother (think Bosco)—has 
made you laugh: The actress’ hilar- 
ious take on the Sugarhill Gang’s 
“Rapper’s Delight” is the highlight 
of The Wedding Singer’s ubiquitous 
trailer—and, as it turns out, the movie 
itself. How down is Dow (the 1935 Cornell 
University-graduate declines to reveal 


her age)? Here’s the 411. —Rob Brunner | 


1. What’s your favorite song? “Young-at- 
Heart.” My husband and I really love 
Sinatra’s music. 


2. How would you feel if Puffy Combs 
turned it into a rap song? “Oh, my. | don’t 
know, I'd have to hear it. If he kept the 
wonderful philosophy of it...” 


3. Would you hang out with a guy named 
Puffy? Oh, why not? You know, you meet 
people with the wildest names today. 


4, Have you ever been called MC Ellen? 
MT Ellen? No. | But] ’ve been called Tini. 
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GRANDMAMA FLASH: Dow does some really iano rappin’ 
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5. What does “Gettin’ Jiggy Wit It” mean? 
Getting sticky with it? I don’t know.... I 
would say maybe going off your rocker. 


6. What was the first rap song you ever 
heard? I really don’t know. But about two 
years ago, I took hip-hop dancing lessons. 
Not down on my head spinning, but, you 
know, I was sliding around and doing fast 
spin turns. I didn’t do badly, either. 


7. Do you know who the Wu-Tang Clan are? 
Wu-Tang? Some Asian theater group. 
Gymnastics, with ribbons and twirling. 


8. What advice would you give other 
seniors who want to start rapping? 
If you like it, do it. It’s a very happy thing, 
a big release. Just let go and swing. 


9. If someone asked you to record an 
entire album of rap songs— Grannies 
With Attitude, say—how would you 
respond? Well, I’d say, “All right, that’s 
a good challenge. [’ll do it!” I love the 
creative process. 


10. You were in the TV drama Sisters, the 
sitcom Sister, Sister, and both Sister Act 
films. Ever thought 
about becoming a nun? 
In my young days, I 
wanted to get into the- 
ater, but my family 
thought acting and dane- 
ing weren’t worthy of 
their daughter. They 
| gave me two months: 
| “Make Broadway or get 
out.” I had this pressure 
on me. So I went to 
church each morning— 
snow, rain, whatever— 
and prayed for luck. Fi- 
nally, a priest asked, 
“Would you like to be a 
nun?” I started to cry 
and said, “J just want to 

be a dancer!” I wonder 
if he passed out. m 


movies. 


movies. 
movies. 


The English Patient 
Scream 
Shine 

Sling Blade 
Ransom 
Dantes Peak 
Daylight 
Evita 


MOVIES TOO BIG TO MISS” 


su 


on encore network 


..and you won’t see them on 
ANY other pay service for YEARS. 
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JIMMY RAY “Are You Jimmy Ray?” 
(Epic) How many long-buried pop 
genres have yet to claw their way 
out of the catacombs and into the 
"00s? At least one: peg-slacked, 
pompadoured rockabilly, banished 
since the great Stray Cats/Pole- 
cats/Blue Cats scare of 1982. Here 
it is, via hiccupy Ray, who gleeful- 
ly pairs techno rhythms with a 
Sun-session slap back and chirpy 
female chorus. Break out the 
Brylereem. A- —Tom Lanham. 


JULES SHEAR Between Us (High 
Street) The esteemed tunesmith’s 
latest is a set of spare new 
acoustic duets, performed with an 
interesting assortment of part- 
ners. The concept could easily 
have become a gimmick, but the 
album never sounds less than or- 
ganic. Shear’s elegantly melan- 
choly vignettes resonate with de- 
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T’S THE MOST pressing mystery in pop mu- 
sic today: What’s up with Janet Jackson’s 
bizarre, orange, sprouting-in-all-directions 
hairdo? After extensive research, we think that 


tail and insight, and the guest 
singers—standouts include Ro- 
sanne Cash, Paula Cole, Susan 
Cowsill, and Amy Rigby—comple- 
ment the material without over- 
shadowing it. B+ —Scott Schinder 


NEUTRAL MILK HOTEL In the Aero- 
plane Over the Sea (Merge) This 
Georgia quartet’s second album 
blends buzzing indie-rock guitars, 
beautifully arranged horns, and 
oddball instrumentation (what’s a 
zanzithophone?). But, hey, anyone 
can make off-the-wall sounds; it’s 
Milk-man Jeff Mangum’s bouncy 
pop melodies on songs like “Ghost” 
that make Aeroplane take off. Too 
bad this almost-great album is 
weighed down by a couple of life- 
less acoustic warblers. B+ —RB 


VARIOUS ARTISTS MTV 120 Minutes 
Live (Atlantic/MTV Network) Fig- 
ures that the only artists to bene- 
fit from MTY’s stripped-down 
Sunday-night concert setting 
would be the raggedy buskers 
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PHONE SEX: MTV rings up the Pis 


from way back, folks who really 
know how to work a small room. 
We're talking Evan Dando (with a 
new warmth to his “It’s About 
Time”), the Violent Femmes (a 


we’ve figured it out: The Velvet Rope diva was inspired by Sideshow Bob from The Simpsons. 
indeed, the carrot-topped psycho (voiced by Kelsey Grammer) seems to be Janet’s eerie dop- 
pelganger in more ways than one: —A.J. Jacobs 
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Dislikes nasty boys 


Starred in Poetic Justice 


Estranged brother Michael has had thorny legal 


problems with kids 


Does charity work (she donates song proceeds 


to battle AIDS) 


is famous for appearing topless (on cover of 


Rolling Stone) 


Collaborated with overweight clown Heavy D 


Survived ill-fated marriage to singer James 


DeBarge 
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Dislikes nasty boys (especially Bart) 


Also linked to a massive bomb (he tried to blow 


up Springfield) 


Estranged brother Cecil has had thorny legal 
problems with kids (he was arrested for trying 
to kill Bart and Lisa) 


Does charity work (he cohosted a telethon for 
motion sickness) 


is famous for appearing topless (wore nothing 
but a grass skirt on Krusty’s show) 


Collaborated with overweight clown Krusty 


Survived ill-fated marriage to sister of Marge 


== 


tols (shown here circa 1977) 


snappy reworking of “Kiss Off”), 
and an unusual but noteworthy 
duet from Lou Reed and Victoria 
Williams. Lost in the muffled shuf- 
fle: Oasis, Sex Pistols, and the 
overrated Radiohead. B —TL 


JOE SATRIANI Crystal Planet (pic) 
For a dozen years, guitarist Satri- 
ani has dished out gymnastic riffs 
with controlled abandon. His solo 
Epic debut breaks no new ground, 
relying instead on signature power 
ballads (“Love Thing’’), bighearted 
anthems (“A Train of Angels”), and 
erunching rockers (“With Ju- 
piter in Mind”), stuffed with fancy 
finger work. But innovation is moot: 
Satriani is an old-fashioned guitar 
hero, an antic wailer, and a roman- 
ticatheart.B —Josef Woodard 


THE HANDSOME FAMILY Through the 
Trees (Carrot Top) Exemplars of a 
sound called “alternative country,” 
this Chicago-based duo does, in 
fact, reveal a bit of the distaff sensi- 
bility that passes for alternative to- 
day. But Rennie and Brett Sparks 
write songs that defy easy labeling: 
The extended Family seemingly in- 
cludes Uncle Tupelo and the Lou- 
vin Brothers. Which is to say Trees’ 
best tracks are at once lilting and 
dangerous, like shiny toys with 
sharp edges. A- —Wook Kim 


DIMITRI FROM PARIS Sacrebleu (A¢- 
lantic) The latest stage in the 
Parisian DJ music invasion, this re- 
formatted import is a back-to-the- 
future party where Portishead 
chill with Austin Powers, riding a 
mix of squishy hip-hop, giddy 
proto-disco, and screwy lounge 
grooves. Rather than grafting 
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ODD COUPLE OF THE WEEK 


Coolio and 
Kenny Rogers 
The wacky rapper and 
country crooner are 
talking about pairing up, 
possibly for a remake of 
Rogers’ 1978 hit “The 
Gambler.” As a wise man 
once sang, “You gotta 
know when to hold ‘em, 
know when to fold ’em.” 


ALBUM PACKAGE OF THE WEEK 


‘Have a Nice 
Decade’ 

A Rhino boxed set of ’70s 
hits—due for release 
this June—will come 
covered in real smiley- 
face shag carpeting. 
Note to purists: You 
can't get it on eight- 
track, so start shopping 
for a CD player now. 


samples onto assembly line club 
rhythms, Dimitri magnifies unusu- 
al beats, letting congas or ancient 
rhythm machines move the crowd. 
Like French fromage, it often 
smells funny, but when it’s good, 
it’s marvelous. A= —IW ill Hermes 


Reissues 


EDDIE COCHRAN Somethin’ Else: The 
Fine Lookin’ Hits of Eddie Cochran 
(Razor & Tie) Cochran did it all: 
wrote, sang, and played his own 
first-class lead guitar. He ranged 
from country (“Cut Across Shorty”) 
to razor-edged rock (“Summertime 
Blues”) to revved-up standards 
(“Am I Blue,” unfortunately omit- 
ted here). He might have cornered 
the bad-boy market (what with 


| 
| 


Elvis wimping out after the Army); 


| instead, he died at 21 in 1960. 
=. His three-year output is fasci- 


nating if spotty, and this mini- 
trove is as goo a one-volume 
Cochran sampler as you'll 
find, B+ —Tony Scherman 


THE PINK FAIRIES The Golden 
Years: 1969-1971 (Purple Pyra- 
mid/Cleopatra) Some folks hold 
that this long-forgotten band of 
debauched Brits (from whose 
loins Motorhead sprang) was the 
missing link between hippie and 
punk. And judging from this odds- 
‘n’-sods collection that includes 
scuzzed-out Beatles and Jefferson 
Airplane covers, two versions of 
“Do It” (ater popularized by the 
Rollins Band), a leering wank-fest 
called “The Snake,” and 20 minutes 
of overamped psychedelia—that’s 
exactly what they were. Quick, 
someone call the Rock and Roll 
Hall of Fame. A- —Tom Sinclair 
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Country 


DARYLE SINGLETARY Ain’t It the 
Truth (Giant) Randy Travis pro- 
tégé Singletary displays a grand 
pitt for melodrama on the Conway 
Twitty-ish “The Note” and a vocal 
suppleness on the jaunty “Love or 
the Lack Of.” But when he runs 
out of A-list material, not even his 
sonorous baritone can save him; 
“Ain't It the Truth,” a cloying trib- 
ute to his singing idols, is as terri- 
ble a song as Nashville’s ever 
heard, B= —Alanna Nash 


| Jazz 


KIRK NUROCK Remembering Tree 
Friends (Koch Jazz) You're forgiv- 
en if you've never heard of Nurock, 
whose talent turns out to be com- 
mensurate with his longtime ob- 
scurity. An introspective modern 
pianist whose dark-toned playing 
repels the glib and familiar, Nurock 
is piven expert support on his ar- 
resting originals by drummer Bob- 
by Previte and bassist Harvie 
Swartz. Nurock’s proof that bril- 
liance and fame often mix like oil 
and water. BB —Steve Futterman 


MARG JOHNSON The Sound of Sum- 
mer Running (Verve) Rarely is an 
album title (in this case borrowed 
from a Ray Bradbury story) so 
apt. With guitarists Bill Frisell and 
Pat Metheny, and drummer Joey 
Baron, bassist-composer Johnson 
has created sounds so gentle, 
wholesome, even magical, they 
evoke a country summer child- 
hood. This pastoral sweetness, 
rare in jazz, is beguiling. But the 
absence of an edge also allows for 
a certain monotony to creep in, 
Maybe that’s part of summer 
childhood too. B=) —Chip Deffaa 


THE CHARTS 


‘WEDDING’ PARTY 


HE’S TAKEN a hit! She’s los- 
ing steam! She’s going down! 
she’s...well, all right, the 
mighty Titanic soundtrack is still 
floating like a cork-lined life vest in 
the Great Salt Lake. But for the 
first time in weeks, it did decline in 
sales, falling from the previous 
week’s unbelievable 847,000 (the 
seventh-best SoundScan figure on record) to a still frankly 
astonishing 562,000. With Celine Dion selling another 
290,000, those are war whoops, not distress signals, over at 
sony. Silkk the Shocker—another instant-star rap act 
straight outta nowhere—came the closest to torpedoing 
Dion out of her perpetual No. 2 slot, selling 250,000. It was 
no shocker, though, how well—at No. 9—The Wedding 
Singer performed, with the smash movie engendering mas- 
sive retail 80s nostalgia. Billy Idol’s heart will go on. 


POP ALBUMS 


LAST WEEK WEEKS ON CHART 
1 1 SOUNDTRACK Titanic, Sony Classical ............00.. 0.000000. Nl 
2 2 CELINE DION Let's Talk About Love, 550 Music .................14 
3 — _  SILKK THESHOCKER Charge [t 2 da Game, No Limit/Priority ..... 1 
4 6 SAVAGE GARDEN Savage Garden, Columbia ................... 45 
5 3 PEARL JAM Yel Wine [ora cea eed Wa ea 3 
6 8 £BACKSTREET BOYS Backstreet Boys, Jive... .......0..6.065005. 28 
Y jf ‘USHER My Way, LaF ace/Arista ...... 02.65 60.260 cece eden cede 
BS §& SPICEGIRLS Spiceworld, Virgin... ...2-- eee e eee e ae eee ees 16 
9 26 SOUNDTRACK The Wedding Singer, Maverick/Warner Bros. ...... 5 
10 8 § MATCHBOX 20 Yourselfor Someone Like You, Lava/Atlantic ..... 51 


R&B ALBUMS 


1 #45 SILKK THE SHOCKER Charge [t 2 da Game, No Limit/Priority .....2 
2 1 BRIAN MCKNIGHT Any Tinie, Mercury 2.2.2.0... cee es 22 
3 2 £USHER My Woy, LaFace/Arista ........2..0.-.000 0. eee eee. 23 
4 3 K-Cl& JoIO Love Always, MCA 06. .c60 ee ce ci cece eee one's 36 
5S 5 L8G Levert; Sweatizill, BastWest................000.02eee Bees 
6 4 YOUNG BLEED Al! J Have in This World..., No Limit/Priority ..... 5 
7 6 THELOX Money, Power & Respect, Bad Boy/Arista ............. T 
& 7 #£=.MASE Herlem World, Bad Boy/Arista ........................18 
9 8 MARY-J. BLIGE Share My World, MCA...... 22... 2. eee ee ees 45 
170268 )~=—COMYSTIKAL Unpredictable, Big Boy/No Limit/Jive ......0....... 16 


COLLEGE ALBUMS 


1 1 DJSHADOW Preemptive Strike, MoWax/firr/London ............ 6 
2 2 PEE SHY Don't Get Too Comfortable, Mercury ................-. 6 
3 3 HUM Downward Is Heavenward, RCA..........0.0.6¢.000005- 6 
4 4 £HIGHLLAMAS Cold and Bouncy, V2 o0.. 0. 6.060.004 cece eae ees 4 
5 0 ANIDIFRANCO Little Plastic Castle, Righteous Babe ............ a 
6 A MARY LOU LOAD (rot No Shadow, WORK ..........0.0.0000000 04 
7 7 HALO BENDERS Jhie Mebels Not In, Ko... 6 cs cck eae aees oa cee e vn 4 
68 5 £UNWOUND Challenge for a Civilized Society, Kill Rock Stars ..... 65 
9 1 AIR Moon Safari, Source/Caroline ............0000eeeeee eee ral) 
10 5 JUNE OF 44 Four Great Points, Quarterstick ..................- 5 
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Brit Parade 


The Full Monty carries on arecent English 
tradition: blessing the Oscars with a surprise 
contender for Best Picture. by Ty Burr 


SOME OF BRITAIN’S GREAT 
exports are universally ac- 
knowledged: the Beatles, Bass 
ale, John Cleese. Others reflect 
more personal tastes: You say 
Marmite, I say the Jam. 
Among the least recognized of 
the nation’s cultural wares, 
though, are the Little Movies 
That Could. ’m not talking 
about Merchant Ivory-style 
coffee-table flicks but films 
like The Full Monty: scruffy 
heart-warmers that seeming- 
ly come out of East Bumble- 
shire and end up vying for 
Best Picture at the Oscars. 
These movies are often too 
sentimental to win over the 
American critics, nor 


do they feature any The Full 


heirs to Olivier (can Monty acters spend so much 
you imagine Monty EN se time on the track 
with Kenneth Branagh $103.99 oval—the minister (lan | 
and Gary Oldman up RATED R Charleson) running for 


there doffing their = 
duds to Donna Summer’). 
Their appeal is, simply, ordinar- 
iness: In characters, setting, 
and story they remind the 
greater non-art house U.S. au- 
dience that—despite what we 
see on PBS—British people 
are shockingly like you or me. 

The Full Monty hits home 
video on March 17, six days be- 
fore the Oscars. Although 
nominated for Best Picture, 
Best Director (Peter Catta- 
neo), Best Original Screenplay 
(Simon Beaufoy), and Best 
Musical or Comedy Score, it’s 
likely that this sweetly engag- 
ing, if predictable, charmer will 
get swamped in Titanic’s back- 
wash. No matter: As with oth- 
er British sleepers, the honor 


is in being included in the first 
place (if Monty were artsier 07 
more populist, it probably 
wouldn’t be nominated at all). 

The only Little English 
Movie That Did, in fact, win a 
Best Picture Oscar (against 
Reds, On Golden Pond, and 
Raiders of the Lost Ark, no 
less) was Chariots of Fire 
(1981, Warner, PG, $19.98), 
and you'd better believe the 
Rocky-esque sports angle had 
something to do with it. So did 
Vangelis’ chiming synthesizer 
score, the only element that 
smells funky now. Set around 
the 1924 Olympics, the Hugh 
Hudson film is ostensibly a 
s costume drama, but 
since its two key char- 


God, the Jewish Can- 
tabrigian (Ben Cross) outrun- 
ning prejudice—Chariots still 
seems earnestly timeless. 

The Grying Game (1992, 
LIVE, R, $14.98), by contrast, 
already feels like a quintessen- 
tially early-’90s period piece. 
Still, it proved that if it’s possi- 
ble to manufacture a little 
British hit via marketing and a 
major gimmick (if you don’t 
know by now, I’m not going to 
spoil it for you), the movie had 
better be good. Written and di- 


inn seinen 


SIZE DOESN’T MATTER: (From 
top, left to right) Steve Huison, Tom 
Wilkinson, Hugo Speer, and Carlyle 
in Monty; Grant and MacDowell in 
Four Weddings; Davidson and Rea in 
Crying Game; and Cross in Chariots 
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rected by Neil Jordan (who 
won an Oscar for his script), 
Crying is remarkably hard to 
pin down: It’s an IRA war film; 
no, wait, it’s a mystery; oops, 
it’s a star-crossed love story; 
hold on, it’s a thriller. Keeping 


the film on track is the trou- | 


bled honesty of the central 
figure—Stephen Rea as an 
IRA gunman who finds him- 
self emotionally in over his 
head with the girlfriend 
(Jaye Davidson) of a former 


hostage—even as the latter's 


performance looks increasing- | 
ly like the rare instance of | 


lightning captured in a bottle. 

Two years later, Four Wed- 
dings and a Funeral (1994, 
PolyGram, R, $14.95) didn’t 


DAVID GEFFEN PULLS 


O MEDIUM IS TOO newtopro- 
duce a collector’s item. DVD 
claimed its first in February when 
Warner Home Video mysteriously 
recalled Little Shop of Horrors: 
Special Edition just a week after 
release, sending aficionados of 
both the format and the offbeat movie musi- 
cal scrambling to find copies in stores with 
sluggish stock boys. Hardly defective, the cov- 
eted disc actually sported one bonus too 
many: the original 23-minute ending, hereto- 
fore seen only by 1986 preview audiences, who 
got so angry when Rick Moranis and Ellen 
Greene were eaten by the movie’s basso pro- 
fundo-voiced plant that director Frank Oz 
was forced to shoot a cheerful capper, scrap- 
ping the leads’ death scenes and a sardonic, 
effects-filled epilogue in which Godzilla-size 
flora conquer the world. 

Warner wouldn’t say exactly why this 
footage died a second death, but producer 
David Geffen cops to rumors he was behind it. 
“Of course | objected,” says Geffen. “They put 
out a black-and-white, unscored, undubbed 
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A SHOP CLOSED FOR RENOVATION: Greene with the voracious plant, Geffen (top right), and 


‘LITTLE SHOP" 


video copy of the original ending [that] looked 
like s---.” Adds Oz: “David called and was kind 
of upset it was coming out, because he always 
wanted to rerelease the movie. And while | 
had a black-and-white version of that ending, 
David has it in color, and | didn’t realize that.” 

The intended Faustian climax—as con- 
ceived by Howard Ashman and Alan Menken— 


| worked swell off Broadway. But Oz recalls test 


audiences who “were ecstatic, applauding 
every number—until Rick and Ellen died, and 
then it turned stony silent. | learned a lesson: 
In the theater, your main characters die and 
come back for a curtain call, but in the 
movies, they’re dead, and audiences are 
annoyed at you.” Greene, who had no inkling 
of the DVD (“Should | go see if | can find it?” she 
asked), remembers rationalizing that “audi- 
ences’ not wanting to lose us was a compli- 
ment, | suppose.” But Oz wonders if “maybe 
we’re okay to see this kind of dark, grotesque 
ending now.” If he and Geffen ever find time 
to touch up the footage for a theatrical 
rerelease, there could be a happy ending for 
the tragicomic finale yet. —Chris Willman 


director 0z 


need a promo blitz to win over 
American audiences; besides 
being smartly acted and well 
written, this was a feel-good 
romance with big laughs (Ro- 
wan Atkinson as a vow-flub- 
bing priest), big tears (John 
Hannah reading Auden’s “Fu- 
neral Blues” over Simon Cal- 
low’s casket), and a cute lead- 
ing man (Hugh Grant, before 
Divine intervention). In fact, 
the film’s weak link was its one 
concession to U.S. audiences— 
Andie MacDowell as Grant’s 
love interest—while the close- 
ness of its characters struck 
sparks of recognition in anyone 
who's had a circle of friends. 
The Full Monty plays its 
cards with much less finesse: 
It’s a blue-collar comedy with a 
big heart, as opposed to a yup- 
pie comedy with good lines. 
But if Robert Carlyle sticks 
in your craw as a lovable 
Sheffield lug tryin’ to “dew 
raht” by his young son (espe- 
cially if you’re still having 
nightmares about the actor’s 


_ psychotic Begbie in Trainspot- 


ting), it’s hard to dislike a 
movie about six average 
blokes working up the nerve to 
strip to Gary Glitter’s “Rock 
and Roll Part 2.” Whenever 
Monty’s calculation peers 
through—except for the beef- 
cake and the black guy, all of 
the characters must overcome 
a Personal Travail before they 
can take their misbegotten 
Chippendales act to the 
stage—the day is saved by 
Mark Addy’s corpulent and 
tartly realistic Dave. “Anti- 
wrinkle cream there may be,” 
Dave says at one point, “but 


_ anti-fat bastard cream there is 


not.” Alone among the 1997 
Best Picture nominees, Monty 
stakes its claim for fat bastards 
everywhere: Its triumph is 
that there’s nothing Titanic 


_ about it at all. Monty: B Char- 


iots: B+ Crying Game: A- 
Four Weddings: A 


“Mr. Jenkins salutes all those 
who, like him, require no laugh track.” 
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TheWeek 


THE EDGE Anthony Hopkins, Alec 
Baldwin, Harold Perrineau, Elle 
Macpherson (1997, FoxVideo, R, 
$103.99) This thinking person’s De- 
liverance written by David Mamet 
charts a tale of wilderness sur- 
vival: A biplane carrying contrast- 
ing urbanites—a billionaire and a 
fashion photographer—crashes in 
Alaska, where the survivors, like 
those in Lord of the Flies, find 
themselves pitted against the ele- 
ments and one another, and human 
nature proves the more deadly ad- 
versary. Hopkins is mesmerizing 
as the intellectual tycoon whose 
steely mind is a match for the 
Hemingway swagger of Baldwin’s 
photog. Luck plays a larger part 
than it should—they keep outrun- 
ning a Kodiak bear—but the loca- 
tions and crackling dialogue make 
this a terrific armchair action-ad- 
venture.B+ §—Denise Lanctot 


EVE’S BAYOU Jurnee Smollett, Lynn 
Whitfield, Samuel L. Jackson, Debbi 
Morgan, Diahann Carroll (7997, Tri- 
mark, R, $105.99) “The summer I 
killed my father I was 10 years 
old.” That’s the bold opening con- 


j 6 


to say we should dump 
D’Angelo, pronto; seven 
said they were grateful 
that some critic finally 
understands. What that 
response bodes for the 
following is anybody’s 
guess: Bill Murray’s THE 
MAN WHO KNEW TOO LIT- 
TLE (1997, Warner, PG, 
$103.99) qualifies as The 
Game’s comic doppel- 
ganger, the improbable 
tale of a lonely guy who 
gets an unusual birth- 
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EADERS OF MIKE D’Angelo’s re- 
appraisal of The Game in our Jan. 23 
issue got quite a charge out of his call- 
ing the Michael Douglas suspense flick 
his favorite movie of 1997. One wrote 


fession of this film, and what fol- 
lows more than lives up to it. Set 
in a rural Louisiana parish, it’s 
the story of a well-to-do black 
family torn apart by jealousy, 
adultery, and voodoo. At the tale’s 
center is young Eve (Smollett), 
who, deeply disturbed by her phi- 
landering father (Jackson, also 
one of the movie's producers), re- 
sorts to local magic to confront 
the household’s secrets. The Os- 
car nominations overlooked Eve's 
Bayou, including first-time fea- 
ture director Kasi Lemmons’ lu- 
minous script and soap vet Debbi 
Morgan’s supporting turn as 
Eve’s psychic aunt. But you 


shouldn't. A= —Paul Hechinger 


MOST WANTED Keenen Ivory Wayans, 
Jon Voight (1997, New Line, R, 
$103.99) A dud in theaters last fall, 
this hard-ass thriller should prove 
to be a pleasant surprise for junk- 
movie junkies. Wayans stays 
stone-faced as an assassin on the 
run after being framed for the 
First Lady’s murder. In stark con- 
trast to that no-frills performance 
are the distractingly obsequious 
Eric Roberts, a grimacing Robert 
Culp, and Voight as a rabid rene- 
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FREEZE-FRAME: Baldwin (left) and Hopkins generate prickly heat in Edge 


gade general. What with plot con- 
volutions, the general’s colorful 
rants, and some strikingly stylized 
action—when Wayans flees on foot 
down an L.A. freeway, pursued by 
a screenful of ordinary citizens, it 
really seems like the whole world 


Bilt MURRAY TRUMPS MICHAEL DOUGLAS 


Al 


day gift from his younger brother—a chance 
to role-play in the “Theatre of Life”’—and has 
numerous scrapes with death as a result. But 
where The Game shakes Douglas’ millionaire 
from his emotional shell, Murray’s vacation- 


ing video clerk from Des 
Moines fairly bursts to 
embrace what turns out 
to be a real spy caper 
being played out on the 
streets of London. Man 
makes for satisfying 
farce with a Pink Pan- 
ther patina, and though 
not the best comedy of 
1997, it is Murray at his 
irresistible best, in his 
most confident outing 
since Groundhog Day. 
B+ —George Blooston 


is against him—you barely notice 
how contrived the whole thing is. 
B- —Michael Sauter 


A SMILE LIKE YOURS Greg Kinnear, 
Lauren Holly, Joan Cusack (1997, 
Paramount, R, $99.99) Oscar nom- 
inees go one for two in this soul- 
less sitcom clone. We’re supposed 
to care (and laugh) about the 
baby-making troubles of an infer- 
tile couple whose cutesy, card- 
board lives argue persuasively for 
population control. As the ditsy 
wife, Holly displays the comedic 
instincts of a lawn Bambi, while 
hubby Kinnear, up for Best Sup- 
porting Actor in As Good as It 
Gets, phones in Talk Soup 
panache. Fast-forward to In & 
Out Oscar candidate Cusack, giv- 
ing comic spark to a lifeless role as 
the wife’s coworker/friend, and Jill 
Hennessy, formerly of Law & Or- 
der, gallivanting in nonlegal 
briefs. D —DL 


THE MYTH OF FINGERPRINTS Blythe 
Danner, Julianne Moore, Roy Schei- 
der, Noah Wyle, James LeGros, Hope 
Davis (1997, Columbia TriStar, R, 
$98.99) Imagine Harold Pinter on 
Prozac writing a Fox special— 
Melrose Place: A New England 
Thanksgiving—and you get a feel 
for the WASP angst and libido on 
parade in this pretentious movie 
about a J. Crew family whose Gen- 
X kids trek home for a holiday 
with long-suffering Mom (Danner) 
and screwed-up Dad (Scheider). 
The 10-character plotline offers lit- 
tle more than snapshots of the 


ILLUSTRATION BY JOHN UELAND 


NOILOSTIOON Sualaa IWIN IML 


ing up this melodramatic turkey. 
For genuine WASP angst, rent 
Interiors. G —DL 


THE CHARTS 


OATAN SETTLES FOR THIRD 


YHILE AIR FORCE 
One still soared 
atop the charts 
(after smashing DVD sales 
records by moving more 
than 40,000 copies in its 
first week), The Devil's 
Advocate became the 
week’s top rental debut 
after settling a copyright 
infringement suit that 
threatened to delay the video release of the Faustian thriller. 
ltwasless ofawranglefor the Denver Broncosto buck ontothe 
sales chart with Super Bow! XXXil, a montage of highlights, 
interviews, and postgamefetesPolyGramrushedtoretailers. 


JACK HIGGINS’ ON DANGEROUS 
GROUND Rob Lowe, Jiirgen Prochnow 
(1996, Paramount, R, $79.99) If 
you can buy the perpetually va- 
eant and utterly unthreatening 
Lowe as a world-weary govern- 
ment assassin, there’s a chance 
that you might actually make it to 
the end of this abysmal espionage 
thriller. If you do, note how the 
closing credits scroll by at very 
nearly the speed of light, as if no- 
body involved in this pile of scrap 
wanted any friends or relations to 
find out. F —Mike D'Angelo 


Vintage Movie 

WHAT A WOMAN! Sophia Loren, Mar- 
cello Mastroianni, Charles Boyer 
(1956, Hen’s Tooth, wnrated, 
$19.95) Better known as Lucky to 
Bea Woman, this romantic com- 
edy, is lighter than lint and about 
as enchanting, but it captures 
Loren on the road from home- 


BOOTLEG OF THE WEEK 


‘Wag the Dog’ 


What's must-see TV in 


ATTORNEY-AT-PAW: Keanu Reeves 
gives Charlize Theron hell in Advocate 


Saddam Hussein's Iraq? 
ABC News reports thata 
“poor-quality, pirated” 
video of Wag the Dog 
aired in that besieged 
nation on Feb. 18. No word 


TAPE RENTALS 
yet on when Iraqis will be | = 


TAH AYIHE 


-eeing Pri Color made Italian sex bomb to vulgar- = ene Spee ein py acti let 
seeing Primary Colors. ized Holywood pirup;.A6 a ehiop 1 1 AIR FORCE ONE Harrison Ford, Colwmbia Tristar .............. 2 
girl with modeling aspirations, 2 2 G.I. JANE Demi Moore, Hollywood. ......00 6.66 e eee Ri) 
scars on this self-conscious brood: | she’s wooed by a raffish photogra- 3 — THE DEVIL'S ADVOCATE Al Pacino, Warner...........+0seseeeee 1 
Mia (Moore) seethes with unex- | pher (Mastroianni) and a sugar 4 4 NOTHING TO LOSE Martin Lawrence, Touchstone. ..... tome n eae i] 
plained hostility, Jake can't com- daddy agent (Boyer). Muddy dub- 5S 3  THEGAME Michael Douglas, PolyGram .............000e00000 5 
mit to his loving girlfriend (Da- | bing renders Mastroianni charm- 6 5 CONSPIRACY THEORY Mel Gibson, Warner........-... eer: a 

vis), while Warren (Wyle) discovers | lessly glib, but Loren, of the twin- 

; es : 7 6 GONAIR Nicolas Cage, Touchstone ......-......0++, fale oe te i 
that Dad made a pass at his ex. | missile bosom and incendiary ees | : 2 
The first-rate cast is wasted serv- | eyebrows, duly detonates. G —T7'P 8 7 FIRE DOWN BELOW Steven Seagal, Warner............0.2..50.5 i 
© 10 MONEY TALKS Chris Tucker, New Line.............. a eeReD 6 
10 88  FACE/OFF John Travolta, Paramount ......... cece eee eees 15 


COMING SOONER OR LATER 


AS GOLD AS IT GETS 


Ce 


1 AIRFORCE ONE Harrison Ford, Columbia TriStar, $14.95 ........ 2 
2 2 HERCULES Animated, Walt Disney, $26.99. ...0.......00000e ee 3 
SCAR NIGHT signals 3 3 RODGERS & HAMMERSTEIN'S CINDERELLA ............ Be 8 Per 9 

the end of a long wait. Brandy, Walt Disney, $19.99 ; 
BA i 4 4 SOQULFOOD Vanessa L. Williams, FoxVideo, $19.98 ...........-. 6 

For the lucky few it will | 

| 5S — SUPER BOWL XXXII PolyGram, $19.95..........0.0..0605. ere: 1 
mean statuettes. For the rest 6 65  THEPRINCESS BRIDE Cary Elwes, MGM/UA, $14.99 ........... 20 
of us it ushers in the video 7 6 PRIVATE PARTS Howard Stern, Paramount, $14.95..........-.-- 9 
release of some of 1997’s best 8 7 PRETTY WOMAN Julia Roberts, Touchstone, $9.99 .....-.....-- 102 
films. On March 24—the day 9 7 EVITA Madonna, Hollywood, $79.05. .....0.. 00.0.0 2 eee cee 3 
after the ceremony and nine 10: Tl SLEEPING BEAUTY Animated, Walt Disney, S26.99 Cae a eer er er ee 95 


months after its big-screen 
debut—U/ee’s Gold, featuring 


MOORE TO COME: Oscar nominee 


IRECT-TO-TAPE RENTALS 


Peter Fonda’ watnit | Jalianne’s Boosie dav ts horil7 1 1 THE PROPHECY Ii Christopher Walken, Dimension.............. 4 
“ a ON ee a ee | eee ee ON EN — RODGERS & HAMMERSTEIN’S CINDERELLA Brandy, Walt Disney... .1 
finally comes to stores (and 3 9  THELAND BEFORE TIME V: THE MYSTERIOUS ISLAND.............. 10 
last year’s big winner, The English Patient, goes on sale for Animated, Universal 
$19.99). Two weeks later, Boogie Nights arrives. April 14 brings 4 6 DIARY OFASERIAL KILLER Gary Busey, A-Pie .................- 6 
= i] sa F | i * ' 
L.A. Confidential. Then on April 91, Mrs. Brown, starring 5 4 ANOTHER 9 1/2 WEEKS Mickey ONES, Trimark ay ahem Pe Eee Routan ae clan - 
‘ AWAVDERGN 6 § SNOW WHITE: A TALE OF TERROR Sigourney Weaver, PolyGram. .. 12 
se ah | Beh ener sisal : 7 7  BELLE'S MAGICAL WORLD Animated, Walt Disney............... i 
Plans for more recent movies are tentative. Wag the Dog, The 8 3 HERCULES & XENA THE ANIMATED MOVIE: THE BATTLE. ............ 6 
Sweet Hereafter, and As Good as /t Gets are expected in early FOR MOUNT OLYMPUS Animated, L/niversal 
summer. Miramax is mum about Good Will Hunting. As for 8 8 TROJAN WAR Jennifer Love Hewitt, Warner................--- 9 
10 § BABY FACE NELSON ©. Thomas Howell, New Horizons........... 3 


Titanic, a holiday release seems logical, but Paramount is tight- 
lipped lest early word rock its golden boat. —Troy Patterson 


SQUACE: HIDEO €USINESS FOR THE WEEK ENDING FEB, 22, 1988 
DIRECT-TO-TAPE: VIDEO SUSINESS FOR THE WEEK ENDING FEB. 15, 1908; S0ME DATA PROVIDED BY VIDTRAG 
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A whole new genre of publications is guiding women through the 
male jungle known as the World Wide Web. by Alexandra Jacobs 


WHAT JS IT ABOUT THE 
World Wide Web that drives 
otherwise perfectly profes- 
sional adult women to lapse 
into full-scale alternababble? 

“Girls,” “grrlis,” “chicks,” 
“babes,” and the rest—oh, 
grow up! Cyberspace lit is so 
dense with this juvenile jar- 
gon, | might be forgiven for 
accidentally buying Tech 
Girl’s Internet Adventures 
(IDG, $19.99), believing it in- 
tended for your average 
twentysomething, instead of 
(as I learned upon closer in- 
spection) actual children. 

Not that, given my general 
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Web cluelessness, the book 
proved so unhelpful, with its 
neato listings of women’s- 
history sites and fourth- 
grade-level pointers for get- 
ting online. But on the whole, 
I felt far less foolish consulting 
Cybergrr!! A Woman’s Guide to 
the World Wide Web, by Aliza 
Sherman (Ballantine, $12). 
The fierce-sounding title be- 
lies a sensible primer that— 
stuffed as it is with tips on 
personal networking and E- 
mail safety—emphasizes the 
medium’s boundless communi- 
cation capabilities. You know 
how we gals love to yak. 


And shop. Carla Sinclair’s 
Net Chick: A Smart-Girl Guide 
to the Wired World (Henry 
Holt, $19.95) sees the Web as 
a mall full of “lavish par- 
lors”’—and her own funky, 
graphics-laden book is like a 
cutting-edge food court. Most 
of these “hot sites,” news- 
groups, and interviews share 
the undergrounder je ne sais 
quoi of Sinelair’s hip ’zine 
bOING bOING. (And her en- 
thusiastic endorsement of 
erotica sites shows this is defi- 
nitely grrl, not girl, material.) 

Far less trippy is Wired 
Women: Gender and New Re- 


alities in Cyberspace (Seal, 
$16), arather stiff collection 
of footnote-studded essays 
edited by Lynn Cherny and 
Elizabeth Reba Weise. If you 
have the time for a detailed 
deconstruction of Emily 
Post’s etiquette versus “Neti- 
quette,” or the odd woolgath- 
ering about male versus fe- 
male “loneliness,” then this is 
your tome. 

But I much preferred Stacy 
Horn’s Gyberville: Clicks, Cul- 
ture, and the Creation of an 
Online Town (Warner, $23), 
which I picked up only be- 
cause I mistook the subtitle 
for Chicks, Culture, and the 
Creation of an Online Town. 
Myopia was my friend this 
time, landing me square in the 
lap of Horn’s quirky online sa- 
lon Echo, whose users give 
themselves names like Jane 
Doe, Poststructuralist Ho. 

Right on, Syster. a 


ILLUSTRATION BY GARY BASEMAN 


AOL’S LATEST AD GLAIM 


umbers Game 


IS AMERICA ONLINE READY 


for prime time? Its PR de- | 


partment thinks so. In recent 
newspaper ads, AOL boldly 
celebrates itself as “prime 
time’s hottest new network,” 
backing up its boast with a 
chart showing its audience 
numbers climbing past MTV's 
and CNBC's during the all-im- 
portant 8-11 p.m. period. Call- 
ing the ads “ridiculous,” 
MTV’s Caroline Mockridge 
says, “You really can’t com- 
pare an online service that 
covers everything from shop- 
ping to gardening—with an 
audience that ranges from 
kids to senior citizens—with 


MTV, a music network for 12- 
to 34-year-olds.” AOLis Wen- 
dy Goldberg disagrees: “AOL 
is not a computer company; 
it is a media company playing 
in the same space as [MTV].” 
Even so, MTV and CNBC are 
still just cable channels. On 
any given night, millions more 
eatch NBC, ABC, CBS, Fox, 
even The WB. A more reveal- 
ing stat: Even if all 11 million 
members could log on to AOL 
at once, NBC would have 
roughly three times as many 
viewers with EF alone. The 
reality is, “prime time’s hot- 


| test network” still has a long 


way to go. —Gary Eng Walk 


A SITE FOR FINDING LYRICS 


ame That Tune 


1 ASK You, what’s more frustrating than falling in love witha 
tune that drifts across your radio just once? | knew, for 
example, that | really liked the song from Fox’s Party of Five; 


lucked upon The International Lyrics Server (www.l/lyrics.ch), a 
site invented last February by musician Pascal de Vries, who 
lives in Switzerland, and three friends. “We were performing 
covers of rock tunes from the "60s and "70s," says De Vries, 
“and there was no single, accurate source for the words.” By 
typing in a few words from the song (“Everybody wants to live 
like they wanna live”) | got my answer (“Closer to Free,” by the 
BoDeans) in about three seconds. More than 65,000 songs can 


archive, which concentrates on 
rock and pop tunes but also 
provides an expanding library 


- 7, and other genres. There’s 
Uf just one problem: Publish- 
ing lyrics online is legally 
© iffy—and who knows how 
| long the site will be around. But 
for now, operating Lyrics Server 
=— from Europe puts the boys in the 
) band beyond the reach of American 
hy lawyers. —Matthew McCann Fenton 


| could hum it, but could | trace it? The solution came when | | 


of rap, country, folk, jazz, | 


FAGING REALITY 


p>“! want tobe 
remembered as | always 
envisioned myself to 
be...taller, smaller nose, 
handsome, better teeth! 
Teeth like Matt Damon, 
really!” —Wag the Dog's 
DUSTIN HOFFMAN on 


America Online 


“ve never worna 
pair of heels in my life, 
and wearing those 
[period] costumes set 
you up straight, which is 
great because you want 
to feel as much a part of 
that world as you can. 
I’m not someone who Jt hate P 
relishes my sexuality, because | don’t feel | have much, so to 
be someone who's quite different from me—it was really 
the heels.” — Dangerous Beauty's CATHERINE MCCORMACK 


on RoughCut Online 


cogs H : 
I’m sick Of Monica Lewinsky and El Nitto.” — Tracey 
Takes On...’s TRACEY ULLMAN on AOL 


“My mother language doesn’t have certain sounds. 
The first two weeks [of filming], | nearly passed out. [I 
learned English] word by word. It was really hard.” — The 
Replacement Killers' Mandarin-speaking CHOW YUN-FAT 


on E! Online 


“| wrote [the SON “Bitch”] two years ago, and | had 
been doing a lot of self work—not only about myself, but 
about women and how we don’t honor ourselves. And from 
that place, | wrote the song.... | wasn’t in a bad mood! 
People think | was in a bad mood. [If] | had woken up ina 
crummy mood...it had passed long [before | wrote] that 
song!” —Singer-songwriter MEREDITH BROOKS on Real 


Hollywood Online 


“TKathy Kinney, a.k.a. Mimi] is kind of like Norman Fell 
with a limp. Actually, she’s very quiet, keeps to herself. All 
the makings of a great serial killer.” —The Orew Carey 
Show's RYAN STILES on AOL 
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ANNOUNCEMENTS CONTACT LENSES HEALTH & BEAUTY 


FREE MOTOROLA PAGER 
with activation. For immediate delivery call 
NCC, toll-free, 1-800-432-3133, ext #8046 


MAKE YOUR OWN TV SHOW ON HOME VIDEO! 
New Series! Send tape to: 
"If I Had My Own Show," 955 Carrillo Dr, 
#100, Los Angeles, CA 90048 
www.chuckle.com/T. V. 


AUTOMOTIVE 


CARS FOR $100 
Seized and sold locally. Porsches, BMW’s, 
Chevys, Hondas, More. 1-800-522-2730x2190. 


Bargain Books 


| Save up to 80% on recent publishers' | 
overstocks. Save 30% or more on current 

| books and best sellers! Movies, TV, Music, | 

| the Arts, Fiction, Biography, Travel, Crafts— | 
over 60 subject areas. FREE CATALOG. 


LOOKING FOR A PRODUCER? Directories of produc- 
ers/agts/mgrs/distributors.Hollywood 
Creative Directory, 800-815-0503 CA: 310-315-4815 


AUTHORS WANTED 


Leading subsidy book publisher seeks manuscripts of 
all types: fiction, non-fiction, poetry, scholarly, juve- 
nile and religious works, etc. New authors welcomed. 
Send for free 32-page illustrated booklet E-35 

Vantage Press, 516 W 34 St., New York, NY 10001 


BUSINESS OPPORTUNITIES 


EASY WORK! EXCELLENT PAY! 
Assemble products at home. 
Call Toll Free: 1-800-467-5566, EXT. 11751. 


GOOD MONEY! WEEKLY! PROCESSING MAIL! Free sup- 
plies! Postage! Bonuses!! Rush long SASE Green- 
house/EW, 4217 Highland, Waterford, MI 48328-2165 


EDUCATION 


SPEEDY RESEARCH. 70,000 reports. Papers, Theses. $6. 
per page. Research Assistance use only. Custom 
research & fax available. VISA/MC/AMEX. 800-356-9001. 


TERM PAPER ASSISTANCE: 100,000 papers avail- 
able! 306-Page FREE Catalog. 1-800-351-0222 or 
www.research-assistance.com 


INVENTIONS 


FREE INVENTION PACKAGE Davison & Associates 
offers customized Development, Patenting and 
Licensing. Proven results: 1-800-677-6382. 
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SAVE UP TO 75% ON CONTACTS 


BAUSCH 5 LOMB(W 


GCoperVision BARNESHIND. 


IN YOUR ORDER NOW! 
FAX ORDERS 
1-800-FAX-1552 


Contact Lens™ FREE CARE KIT! 
DISCOUNT CENTER FREE BROCHURE 


CALL 


cat: 1-800-780-LENS 


CONTACT LENSES. Leading brands from $18.50 
per box. No membership fees. GUARANTEED 
LOWEST PRICES! CONTACTS PLUS (800)297-0909. 


Save Up to 75% On Your 
Name Brand Contact Lenses 


a 9 
100% Money Back Guarantee call for weekly specials 


mz s Ik size 
call 1-800-353-4452 Fabeg 


FINANCIAL 


OVERDUE BILLS? 1-800-788-1141. Bad credit’s no 
problem. Licensed/bonded since 1977. Apps to 
$50,000. Not a loan co. Town & Country Acceptance. 


$$$ DEBT CONSOLIDATION FREE! $$$ 
Cut Monthly Payments up to 50%. Lower 
interest. Stop collectors. Avoid Bankruptcy. 
EZ - Fast - Confidential-Non-Profit Lic/Bonded 
GENUS 1-888-436-9721. (1044) 


FREE CASH GRANTS - NEVER REPAY! 
Millions available from foundations for Bus- 
iness, Medical, Debt Consolidation, Education. 
Call toll free for information: 1-800-368-7386. 


FREE MONEY! Never Repay Grants. Personal 
Needs, Medical Bills, Education, Business, Debts. 
Free information package: 1-818-377-4074. 


GET OUT OF DEBT! I’ree Consultation. Debts 
Consolidated. Harassment Calls Stopped, Pay- 
ments Lowered. Interest Reduced. Non-Profit 

Agency. Prompt Professional Service. 
GSCCC: 1-800-99-BILLS Licensed and Bonded. 


DON’T WASTE YOUR MONEY ON CONSOLIDATION- 
SAVE IT! We can repair your CREDIT FILE. 
We can show you how to lower interest & 
payments, or even start a new credit file. 
Low cost. Call Ames Consultants collect at 
1-717-792-9750; www.AmesConsultants.com 


KARAOKE/SINGERS 


SINGERS/DJ’S-MAKE $1500/WK PERFORMING 
SHOWS. FREE REPORT! Karaoke/Sountracks, 
Box 1106-ED, Bridgeview, IL 60455. 


To place an ad call Carole Harnoff: 212-522-5336 


TAN a HOME: 


BUY DIRECT & SAVE 
HOME DELIVERY 
Commercial Units Available 


1-800-342-1324 


POETRY 


NEW POETRY CONTEST! 
$48,000.00 


in prizes awarded annually 


Undiscovered talent welcome. 
No entry fee and no purchase required. 


POSSIBLE PUBLICATION! 


Send ONLY ONE original poem, 20 lines or less, any 
subject, any style to: 
The National Library of Poetry 
Suite 11538 
1 Poetry Plaza 
Owings Mills, MD 21117 


Or enter online at www.poetry.com 
©1997 The National Library ol Poery 


POETRY PUBLISHED. No gimmicks. Send 4 and 
stamped envelope. $500 award. Quill Books, 
Box 3109-EW, Harlingen, Texas 78551. 


POSTERS & PHOTOS 


Celebrity Photos+Posters Send self addressed 
stamped envelope (SASE) for lists. Name favorites. 
Photoworld-EW, POB 20747, Houston, TX 77225. 


MOVIE PHOTOS AND POSTERS! Rush $5 for our 
fully illustrated brochures: Movie Star News, 
Dept. EW, 134 West 18th St, NYC, 10011 


THE ACADEMY AWARDS® Are Coming Soon! 
Don’t miss out! Reserve your Marketplace 
advertising today in EW’s Academy Awards® 
Issues! For further information, call Carole 
Hernoff at 212-522-5336 or fax 212-467-4058 


For subscription problems call 1-800-828-6882 


Ticca-aiichalel, | 


Full Sail is one of the most extraordinary 
educational experiences in the world, offering 
hands-on training in thirty-three cutting- 
edge ‘studios, production suites and 
computer labs. Students learn on current 
gear that is used in making today’s movies, TV 
shows, interactive games,- CD's, 
animations, concerts, 3D graphics, and 
sound effects. The only thing more impressive 
than the facilities and equipment is the long list 
of successes, credits and awards that 


thousands of Full Sail grads have earned. 


800°226°7625 


www.fullsail.com 


BY *. 
Re all World Ediiation 


school of - 
Film * Video « Audio * Digital Media 


Game Design * Show Production 


3300 University Blvd. Winter Park, FL 32792 
” Financial aid available to those who qualify. Job placement 
assistance. Accredited by ACCSCT. 


PSYCHICS 


FREE sample 
Psychic Reading! 
You are just one free 
phone call away from 
the best psychic 
reading you've ever 
had! 


Find out how! 


18+. For entertainment purposes ony First 3 minutes FREE. 


Let Our Psychics Give You Answers 
For the Heart from the Heart! 
1-800-824-7107 V/MC/Amex/Dise $2.45/min 


Love Advice 
VOUOVOYOVIOVO 


Does be really love me? 
Will l ever get married? + 
Is be being faithful? 


Call To Find Out How to Get LO FREE Minutes! 


1-800-595-4303 


18+. For ent. purposes only. 


Wiss  PSYGHICS 


Baie Soe 


Talk Live to the BEST 
Psychics in Matters of 

the Heart. Get Answers 

( F rom Psychics Who Care 


( [UMEROLOGY. : TAROT 
ASTROLOGY : CLAIRVOYANT 


AS LOW AS $1.93/MIN 


eae ~:1-800-416-8348 
FREE |- 900- -370- 1132 


you CAL 74 Houses. 18+. ENTERTAINMENT PURPOSES ONLY. 


SAMPLE OUR PSYCHICS 
Try it free. 1-800-925-3181. 
Adults over 18. 


PSYCHIC LOVE LINE 
Call for samples 1-800-988-2868 
NEW TOLL FREE. 
Psychic Samples Line 
1-888-708-3863 
PSYCHIC SAMPLES LINE 
1-800-803-5477 
SAMPLE OUR PSYCHICS 
Try it toll free 1-888-473-9669 
NEW TOLL FREE PSYCHICS 
1-888-800-5844 . 


dults over 18. Optional paid svc. Entertainment only. 


NEW! TOLL FREE PSYCGHIG SAMPLES 
1-888-500-5623 
Adults Over 18 Only 


REAL PSYCHICS | 


Don’t be fooled by imitations. Call the 
American Association of Professional Psychics® 


Registered with the U.S. Government. Guaranteed authentic. 


1-800-728-7887 


PSYCHICS 


ARE YOU READY FORA 


REAL 


PSYCHIC READING? 


Then don't be tooled by all those phony psychic hotlines 
you see on TV. Call the American Association of 
Professional Psychics® We are registered with the U.S. 
Government, and giaranteed authentic. 

To connect with a REAL psychic, call us. We provide 
free referrals to Certified Psychics™ in your local area, 
or confidential telephone readings if you preter. 


1-800-728-7887 


SAMPLE PSYCHIC ADVICE 
TRY IT NOW, FIND OUT HOW 
Adults over 18. 1-800-207-6475 


1800, ji paneer 


i780 SERVICE 24 HOURS A DAY 


wow psyc icsource. com 
Major Sed eerde dhedks Union or bil to phone. 


For enfertainment only. Must be 1B+. 


Free Search Service: every film worldwide. 
Buy*SelleTrade*Rent*Broker* Auction. 24hrs, 
365 days, 1-800-849-7309, Fax: 1-770-227-0873. 


RENT VIDEOS BY MAIL from our huge collection of 
classic, foreign and cult titles. Free catalog: 
1-800-669-7157. www.vlibrary.com 


WANNA’ WATCH? 


We've got more than 65000 movie/videos for sale online. 
Buy yours today and get it quick. Worldwide delivery. 
Let’s Videoflick Tonight! 

Antanas (alaelaitel ecmece oe] 

ACTION « DRAMA : FOREIGN « CHILDREN * CLASSICS 
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For advertised jituereiion: sal Carole Harnoff 
at (212) 522-5336 or fax (212) 467-4058 
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whose founder, Barney Rosset, had also 
sponsored the first American editions of 
Tropic of Cancer and Lady Chatterley’s 
Lover in the 1950s and ’60s—considered 
it art, and Rosset made a spirited 
defense of the film before a federal jury, 
but Curious was still ruled obscene in 
1968. However, thanks to the testimony 
of such witnesses as writer Norman 
=) Mailer, who called it “one of the most 
important pictures I have ever seen,” a 
U.S. Court of Appeals overturned the 
decision later that year; within months, 
@ the film opened in Manhattan. Though it 
| drew protests in Philadelphia, Cleveland, 
Denver, and Detroit, was closed down in 
Boston, and was banned outright in Bal- 
timore, Curious was eventually shown in 
more than 53 cities, grossing a then- 
staggering $5.2 million in its first six 
months, with the two New York venues 
alone accounting for almost $1.3 million. 
In the wake of Curious, graphic sex 
entered this country’s cinematic con- 
sciousness in such films as 1969’s Mid- 
night Cowboy and 1970’s Myra Breck- 
inridge. But in the last decade especially, 
mainstream American films returned to 
comparative modesty; unsparing sex 
scenes are once more the province of 
peripheral films like NC-17 progenitor 
Henry & June and last year’s Boogie 
Nights. After all these years of sexual 
revolution on and off screen, almost 
nobody, it seems, is curious anymore, 


‘C Py ( a 
Se =e Red-hot controversy erupted when /Am 
| Curious (Yellow) opened 29 years ago. by Caren Weiner 


OUS Yet ee 


NOT 50 CURIOUS GORGE: Daspite nie ketene § the ces talked-about film ere a must-see 


URIOSITY KILLED MORE THAN THE CAT. WHEN THE SEXUALLY 
explicit Swedish romp J Am Curious (Yellow) entered the coun- 
try via New York’s Kennedy Airport in December 1967, the U.S. 
Customs Service immediately confiscated it on grounds of ob- 
scenity. For over a year, Curious would be in legal limbo before 
opening in New York City, March 10, 1969—and fanning the 
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with sex and have nothing to say artis- 
tically, you're going to have a bad film,” 
said director Vilgot Sjéman, an Ingmar 
Bergman protégé, apropos of his come- 
dy. “But if you have something to say, 
you're on safe ground.” 

What Sjoman had to say, however, 
seemed to depend on your point of view. 


flames of a racy new era in Hollywood. @ “If you’re speculating 


The approximately $160,000 film, shot in 
six months without a script, follows 
“Lena,” a young woman who experi- 
ments with polities, religion, social 
mores—and, of course, sex, with ample 
nudity and sex scenes ensuing. The U.S. 
government considered it pornography. 
The film’s distributor, Grove Press— 


OLY & THE FAMILY STONE hit 
No. 1 with their ode to “Every- 
day People”; almost three 
decades later, the song will be 
appropriated for a series of 
Toyota TV ads. WELL, GOLL-EEB 
Among TV’s hits is the Andy 
Griffith Show spin-off Gomer 
Pyle, U.S.M.C., starring Jim 


MARCH 6, 1998 
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Nabors (left); in 1986, Nabors 
would reprise his role as the 
dim-bulb leatherneck in the 
telepic Return to Mayberry. 
TAKES readers 
for a financial spin with his 
best-seller The Money Game; in 
1984, Smith (real name: George 
J.W. Goodman) would begina 
successful TV career host- 
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GETTING A LEG UP: Yellow grasped a trend 


ing PBS’ Adam Smith's Money 
World. AND IN THE NEWS, 
James Earl Ray pleads guilty 
to murdering the Rev. Martin 
Luther King Jr. and is sentenced 


to 99 years in prison. Last year 


Ray, who has recanted his 
guilty plea, was denied a med- 
ical furlough he requested 
because of liver disease. —CW 
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LUCKILY NOT 
AVAILABLE 
IN EXTRA 
STRENGTH. 


, oY The Original Celebrated ™ 
| mee? CURIOUSLY STRONG : 
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THE CURIOUSLY STRONG MINTS” 
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